S Mma rt Bharti Airtel Limited
Network.
Smarter
Experiences.




Corporate
Information

Board of Directors

Mr. Sunil Bharti Mittal
Chairman

Mr. Gopal Vittal

Managing Director & CEO (India & South Asia)

Non-Executive Directors
Mr. Ben Verwaayen

Ms. Chua Sock Koong

Mr. Craig Ehrlich

Mr. D.K. Mittal

Sheikh Faisal Thani Al-Thani
Mr. Manish Kejriwal

Mr. Rakesh Bharti Mittal
Mr. Shishir Priyadarshi
Ms. Tan Yong Choo

Mr. V.K. Viswanathan

Bharti Airtel International
Netherlands B.V.

Mr. Raghunath Mandava
Managing Director & CEO (Africa)

Statutory Auditors

M/s. S. R. Batliboi & Associates LLP
Chartered Accountants

Internal Auditors

M/s. ANB & Co.
M/s. KPMG

Cost Auditors

M/s. R. J. Goel & Co.
Cost Accountants

Secretarial Auditors

M/s. Chandrasekaran Associates
Company Secretaries

Registered &
Corporate Office

Bharti Airtel Limited

Bharti Crescent,

1, Nelson Mandela Road,
Vasant Kunj, Phase — I,
New Delhi— 110 070, India

Website

www.airtel.com

Corporate Identification
Number (CIN)

L74899DL1995PLCO70609

2 3irtel

Bharti Airtel Limited is a leading global
telecommunications company with operations

in 17 countries across Asia and Africa.
Headquartered in New Delhi, India, the Company
ranks among the top three mobile service
providers globally in terms of subscribers.

In India, the Company’s offerings include 2G,

3G and 4G wireless services, mobile commerce,
fixed line services, high speed home broadband,
DTH, enterprise services, including national and
international long-distance services to carriers.
In other geographies, we offer 2G, 3G and 4G
wireless services and mobile commerce. Bharti
Airtel had over 372 Mn global customers at the
end of March 2017.

The information contained in this
report can be accessed through
the Airtel Investor Relations app
available on the iPhone and iPad.

L

For the online version of the
Annual Report please log on to
http://www.airtel.in/about-
bharti/equity/results/
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Corporate Overview

Leadership

#1

Ranked telecom
operator in India

Statutory Reports

#2

Ranked telecom
operator in Africa

Prominence

4 %

Of the world’s
population connected
through Airtel

1.87Bn+

Addressable
population globally,
considering the
geographies in which
Airtel has presence

Progress

1.55Tn

Minutes of voice traffic
in 2016-17

355.7I\/In+

Mobile subscribers
across Asia (India and
Sri Lanka) and Africa

17

Country presence
across Asia and Africa

903 Bn MB

Data trafficin
FY 2016-17

Commitment

21,19%7:,

Cumulative contribution
to India’s government
exchequer in the last
five years

22,9125,

Cumulative investments
till date

Financial Statements

#3

Ranked mobile
operator globally*
*in terms of subscriber base

76 Mn

Wireless data
customers across Asia
and Africa

22.4 Mn

New mobile subscriptions
in India in FY 2016-17

USD 16.1 Bn

Total Airtel Money
transaction value in
2016-17

~293 0

Spectrum investment
till date
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Value creation methodology

An aspirational brand that is ready
for the future

Vision Objectives

Our vision is to enrich Grow market share. Hold cost.
the lives of our customers.

Our obsession is to win
customers for life by
providing an exceptional
experience.

Values

Alive. Inclusive. Respectful.



.

verview

How we will win

More high

revenue
(ARPU)
customers

More
services per
customer

Brilliant
customer
experience

Grab increased share of 4G devices

Drive rapid data consumption,
accelerate SIM consolidation and
accelerate postpaid

Build the largest Payments Bank by
creating differentiation

Accelerate Airtel homes through
brilliant service bundling

Drive depth of product portfolio in
B2B

Eliminate customer frustration across
clusters

Deliver a world class network
experience

Revamp our stores for improved
growth and customer experience

Accelerate home broadband, B2B
growth, and DTH

Drive new revenue streams through a

combination of content, innovation &
alliances

Drive down cost through challenging
the status quo

Accelerate active sharing, fiber and
joint sourcing of bandwidth

Statutory Reports

Financial Statements
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Product-wise performance

Mobile Services

[e]

Bundled plans with unlimited voice

packs

First to launch 4G in India

Postpaid plans

e Myplan - customised plans as
per customer usage

e Infinity - Options with unlimited
benefits

Pocket-friendly data packs

Recognised as the smartphone

network

oo

oo

Homes

Landline

O Attractive plans and offers
O Highly reliable services

O 24/7 online support

O Value-added services

Internet
O Introduced ‘V-Fiber’ technology
O Upto 100 Mbps speed

Digital TV

O Android TV

o Universal Remote
o MyPlan Customised
O Interactive services

Mobile India (X Mn)

2017
2,27,734 5,65,511

2016
2,19,387 5,60,638

Y-0-Y , Revenues 1%
@cesi0Ad%

Mobile Africa* (USD Mn)

2017
859 3,568

2016
14 3,448

Y-0-Y [ Revenues 3%
' EBITDA 29% /I\

*on constant currency,
15 countries operations

Revenue Mix FY2016-17
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2017
12,998 27,518
2016
10,648 25,066

Y-oY ) Revenues 10%
@@cBiT0A 2206 A

Mobile Services

2 10/0 30/0 3 %

2017
12,219 34,306
2016
9,976 29,178

Y-0-Y flJ Revenues 18%
@csiToA 2200 A

Tower Infrastructure

Airtel Business

1 10/0 60/0
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Airtel Business

o Diverse portfolio of services - voice,
data, video, network integration,
data centres, managed services,
enterprise mobility applications and
digital media

Strategically located submarine
cables and satellite network

Global network running across
250,000 Rkms, covering 50
countries and 5 continents

o

[e]

2017
33,884 1,09,429
2016
30,327 96,993

Y-0-Y ' Revenues 13%
@csToA 120 A

(((/\Ar))

Tower infrastructure

O One of the world’s largest passive
infrastructure providers

o Over 90,646 towers (including
proportionate share of Indus)

2017
29,177 60,829
2016
26,196 55,589

Y-0-Y , Revenues 9%
@eeioalln A

Statutory Reports

Financial Statements

Strategic roadmap

Capitalise on huge
residual opportunity

S-Curve on data
O India mobile broadband (3G/4G)
penetration at ~20% (TRAI)

O Smartphone shipments show
tremendous growth; smartphone
penetration at 24% (GSMA India)

O Data traffic to grow by a CAGR
of 63% over the period 2015-20
(GSMA India)

O Declining age dependency
(UN Estimates)

O Industry consolidation, top 3
operators account for more than
75% RMS (TRAI)

O Increased focus towards data and
voice evolving as a bundled service

Emerging opportunities with scale

O Scaling up payments bank, and
non-mobile businesses to capitalise
on emerging opportunities.

Diversified portfolio with
significant scale

Profitability and scale across
diversified segments

O Dominant position to capitalise
with bulk investments in place

O Only operator with a diversified
portfolio

O Generating significant organic
free cash
Leadership across geographies

O Leaderin India, #1 or #2 in 12
African countries

Leading market shares

O Highest revenue market share and
subscriber market share in India

e ———
Team Airtel
Global team strength

O Won the Aon Best Employer
India 2017 Award for innovative
people practices. Awarded for
achieving high levels of employee
engagement, establishing people
practices and leadership intent

o Our Teams: India: 18,683 and
Africa: 3,928

Large-scale investments
in place
Spectrum Bank

O Successful re-farming of sub-GHz
spectrum for 3G

O Pan-India coverage of 3G/4G
O Highest spectrum market share
O Largest data capacity per site

Largest network of towers and

base stations

o QOver 95.3% voice population
coverage

O Mobile broadband sites up 61%
over the last year

Largest network of optic fibre
O Global and national long-distance
fibre of over 479,856 RKms

We will consolidate on our spectrum
bank, towers & base stations and
optic fibre network to drive future
growth sustainably

Financial flexibility and
balance sheet strength

Strengthening war on waste across
geographies

o Consolidated EBITDA is up by 4%
and consolidated EBITDA margins
is up 2% Y-0-Y

O Africa operation turned into a
full-year PBT positive (constant
currency)

O Airtel Africa revenues grew by
3% (in constant currency — 15
countries)

Focused on deleveraging through
strategic initiatives in Africa and
India

O Realised around USD 3.1 Bn in
Africa through tower sales and
divestment of 2 countries

O Realised ~ USD 1 Bn with sale of
stake in Infratel
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Highlights during the year

May

Successfully concluded the
acquisition of the rights to use 2 x
5 MHz spectrum in the 1800 MHz
Band allotted to Videocon Telecom
in six circles

Quarter 1
April = June 2016

OPENNETWORK

- Announced a new initiative — Open

Network - under Project Leap, our
national network transformation
initiative

June

Closed the divestment of our
operations in Burkina Faso to
Orange

July

' Ranked first in a listing

of 100 emerging market
multinational companies as
part of a study on corporate
transparency and reporting
by Transparency International

- Closed the divestment of our
operations in Sierra Leone to
Orange

- Divested 588 telecom towers
in Niger to Helios Towers
Africa

Quarter 2
July — Sep 2016

September

Divested telecom towers in
Niger to Helios Towers Africa

- Rolled out e-KYC solutions 6
across India, to enable instant .

.
)

X
mobile activations .’

&



October

i Fortified spectrum

portfolio and bought
108.8Mhz spectrum in
the auctions

Launched ‘V-Fiber’
to deliver superfast
broadband to digital
homes

d . Re-launched
E MyAirtel App -
o An App for Apps
- section that has a
collection of apps under

a single interface

&

.—.—*—.—.

1 [
21282828 28,

Quarter 3
Oct-Dec 2016

December

Corporate Overview

November

- Concluded the

acquisition of the
rights to use 20
MHz 2300 Band
BWA spectrum
allotted to Aircel, in
all the eight circles

. Announced

completion of the
merger of subsidiary
Airtel Bangladesh
Limited with Robi
Axiata Limited

Airtel Tanzania

filed the draft
prospectus with

the Dar es Salaam
Stock Exchange on
December 30, 2016
for its initial public
offering

Entered into a
definitive agreement
with Orascom to
acquire Orascom’s
entire equity stake

in the Middle

East North Africa
Company Submarine
Cable Systems S.AEE.

Statutory Reports

January

Financial Statements

March

Airtel Payments Bank
became the first
payments bank in the
country to go LIVE as
it rolled out services
nationally

February

Announced free
incoming calls/SMS
and zero additional data
charges on national
roaming

Entered into a definitive
agreement with Telenor
South Asia Investments
Pte Ltd to acquire
Telenor India

Quarter 4
Jan —Mar 2017

March

Airtel rated as India’s
fastest mobile network
by Ookla

Entered into a
definitive agreement
with Tikona to acquire
4G Business, including
100mhz spectrum in
BWA 2300Mhz band
and 350 sites in five
telecom circles

Wynk Music crossed

the mark of 50 Mn app
installs.

Completed the
secondary sale of over
190 Mn shares of
Bharti Infratel Limited,
representing a 10.3%
stake, to a consortium
of funds advised by KKR
and Canada Pension
Plan Investment Board

Airtel and Millicom
International Cellular
S.A. signed an
agreement to combine
their operations in
Ghana through their
respective subsidiaries
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Financial Highlights

Financial Year Ended March 31

IFRS Ind AS **

Operating Highlights [ 2013] 2014 2015 2016 2017
Total Customer Base 000’s 271,227 295,948 324,368 357,428 372,354
Mobile Services 000’s 259,844 283,580 310,884 342,040 355,673
Homes Services* 000’s 1,616 1,654 1,679 1,949 2,129
Digital TV Services 000’s 8,100 9,012 10,073 11,725 12,815
Airtel Business* 000’s 1,667 1,702 1,732 1,714 1,736

Consolidated Financials (X Mn)

Total revenues I Mn 769,045 857,461 920,394 965,321 954,683
EBITDA (before exceptional items) I Mn 233,340 278,430 314,517 341,682 356,206
Cash Profit from Operations before Derivative and

Exchange Fluctuation (before exceptional items) I Mn 195,643 241,813 285,280 289,083 283,668
Earnings Before Tax I Mn 47,853 78,643 107,130 128,463 77,233
Net Profit I Mn 22,757 27,727 51,835 60,767 37,998

Consolidated Financials (Z Mn)

Shareholder's Equity I Mn 503,217 597,560 619,564 667,693 674,563
Net Debt I Mn 583,567 605,416 668,417 835,106 913,999
Capital Employed I Mn 1,086,784 1,202,976 1,287,981 1,502,799 1,588,562
Capex Productivity % 69.12 7291 77.40 69.89 65.34
Opex Productivity % 45.43 45.20 43.79 42.90 41.87
EBITDA Margin % 30.34 32.47 34.17 35.40 37.31
EBIT Margin % 11.08 14.22 17.23 17.22 16.42
Return on Shareholder's Equity % 451 5.04 8.52 9.44 5.66
Return on Capital employed % 5.68 6.65 8.05 8.32 6.45
Net Debt to EBITDA Times 2.51 2.19 2.08 2.46 2.66
Interest Coverage ratio Times 6.79 7.58 8.43 7.06 5.20
Book Value Per Equity Share g 13251 149.49 154.99 167.03 168.77
Net Debt to Shareholders’ Equity Times 1.16 1.01 1.08 1.25 135
Earnings Per Share (Basic) 3 6.00 7.02 12.97 15.21 9.51

Contribution to Exchequer (India)

Taxes, Duties, Fees and other Levies ¥ Mn 141,513 213,324 237,688 284,215 319,814

* Effective FY 2016-17, the Company has realigned the reporting of its Corporate fixed line voice and fixed line data business with Airtel Business and accordingly
Telemedia Service renamed to Homes services. Hence, the customer base of ‘Broadband and Telephone Services’ is now represented as ‘Homes’ and ‘Airtel
Business’.

** With effect from April 01, 2016, the Company has applied Ind AS for the preparation of its financial statements. The transition is carried out from accounting
principles generally accepted in India with the transition date being April 01, 2015.

All figures are based on Consolidated Financial Statements.
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Growth Despite Challenges

Statutory Reports Financial Statements

EBITDA Growth T Mn

FY 2016

341,682

FY 2017
Growth 4%

356,206

Strip Out Waste

OFCF Growth (Operating Free Cash Flow) % Mn

FY 2016 135,762

FY 2017

157,461

Growth 16%

Reducing Costs ¥ Mn

FY 2016 625,479

FY 2017
Growth (4%) <,

601,385

Accelerate Non-Mobile Businesses

Non-Wireless Revenue Share* %

[N}
'S

FY 2016 1

FY 2017 24.3

Revenue Growth 12%
EBITDA Growth 14%

Contributing to 56% incremental EBITDA
between 2016-2017

*Non-Wireless includes DTH, Homes, Airtel Business and Tower Co; post
eliminations

India and Africa churn
under control.

EBITDA Margin %

FY 2016

FY 2017

Expansion 192bps

Strengthening Market Position

Increasing Revenue Market Share %

w
o

FY 2016 1

FY 2017 33.8
Absolute Growth 2.3%

Total customer base
increased by 22.4 Mn in India.

11
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Message from Chairman

Dear Shareholders,

The global economy regained some of the

lost momentum during the year. While major
economies benefitted from improving global
demand, commodity exporting countries
recovered on the back of a spike in commodity
prices. Our Company experienced mixed
outcomes in our key markets in Asia and Africa.

180,000

Mobile sites rolled out
in the past 2 years, this
is one of the largest
network rollouts
globally

27,000+

Our flagship

program in Africa,
“Adopt-a-School”
currently reaches

out to over 27,000
children in 56 schools.

“Telecommunications
continued to be an exciting
arena. Rapid rollout of 4G
data networks, sharply
increasing smartphone

penetration and fast
proliferating mobile
applications enabled internet
to enter customers’ everyday
lives in newer ways. ”

India, despite going through bold but disruptive
demonetisation drive, experienced a reasonably
good year with economy maintaining its growth
momentum, outshining several of its emerging
market peers. However, Africa continued to
experience sluggishness in its growth rates, and
adverse currency movements further aggravated
the business performance across industry
sectors.

Telecommunications continued to be an exciting
arena. Rapid rollout of 4G data networks,
sharply increasing smartphone penetration and
fast proliferating mobile applications enabled
internet to enter customers’ everyday lives in
newer ways. The amazing pace of change was
particularly visible in emerging markets like

India that are currently in the middle of a giant
leap towards 4G. This massive transformational
change has catapulted customers’ mobile
experience to a new high. The mobile phone

has become the most powerful, empowering
and transformational device. To be able to stay
ahead of the curve during this fourth industrial
revolution, your Company continues to digitise
itself each day - its offerings, systems, processes,
customer centricity.

India witnessed unprecedented market
disruption following the entry of an extremely
well-capitalised and aggressive new operator.
Its prolonged free trial offers created massive
pressure on industry revenues and margins.
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“The year withnessed considerable strengthening of our
spectrum footprint both through buying at the latest
round of auction and inorganic acquisitions.”

Airtel on its part navigated this extraordinary
challenge with a well thought out strategic
action plan and of course, sheer resilience.
Amidst this massive industry shake-up, we
managed to increase our revenue market share;
to reach a lifetime high. Many small operators
lost their bearings under the intense onslaught
and consequently prepared to exit the market.
The shake-up also triggered an industry wide
consolidation process, which we believe could
prove beneficial for the market in the long run.

The year witnessed considerable strengthening
of our spectrum footprint both through buying
at the latest round of auction and inorganic
acquisitions. Besides completing the acquisition
of spectrum from Videocon and Aircel in
fourteen circles, we also entered into definitive
agreements to acquire Telenor India and Tikona
Digital Networks. With these acquisitions Airtel
became the only operator in the country to
have a robust pan India 2G/3G/4G spectrum
footprint.

Our aggressive network transformation
programme continued under ‘Project Leap’
during the year. With 180,000 mobile sites rolled
out in the past 2 years, this is one of the largest
network rollouts globally. Proactive rollouts
during the year made Airtel the only operator in
the country with 2G, 3G and 4G services in all
22 circles. With the launch of Airtel Payments
Bank we became the first among the licensees
to go live in the country. Early days of the bank
are encouraging and with our deep distribution
network, | expect the Bank to be a pre-eminent
driver of financial inclusion and mobile banking in
the country in the coming years.

Strategic consolidation of telecom assets
remained an unmistakable underlying trend in
emerging markets. While the transactions to
divest tower assets in DRC and Niger and sale
of Airtel's operations in Burkina Faso and Sierra
Leone finally reached closure in Africa, we also
completed the merger of Airtel Bangladesh
with Robi-Axiata during the year. Additionally,
we entered into an agreement to combine our
operations in Ghana with Tigo to create the
second largest operator in the market.

Operational turnaround in Africa gained further
momentum during the year as Airtel Africa
turned Profit before Tax (PBT) positive for the
first time. Our strategic initiatives focused on
distribution optimisation, network excellence and
cost management resulted in resilient financial
performance. As expected, Data continued to be
a key driver of incremental growth in Africa.

Our reputation in terms of adherence to the
highest standard of corporate governance and
transparency received wide acclaim during the

year when Transparency International ranked
Bharti Airtel first in its list of 100 emerging
market multinationals on corporate transparency
and reporting.

Our philanthropic arm Bharti Foundation’s Satya
Bharti School Program completed 10-years

of operation during which it has successfully
expanded the ambit of its operation through
multiple initiatives focused on education for
rural underprivileged children. The Program

is currently reaching out to nearly two lakh

rural children across 12 states through these
initiatives. Besides its core education programs,
the Foundation also strengthened its other
philanthropic initiatives during the year; Satya
Bharti Abhiyan (rural sanitation), Nyaya Bharti
(legal and financial aid for underprivileged under
trials). We also witnessed significant expansion
in Airtel Africa’s philanthropic initiatives in the
areas of school education, health, youth training
and empowerment. Our flagship program in
Africa, “Adopt-a-School” currently reaches out to
over 27,000 children in 56 schools.

| am pleased to inform you that 2016-17 turned
out to be a memorable year for me personally, as
I entered into two major global roles - Chairman
of International Chamber of Commerce (ICC) and
Chairman of GSMA. While ICC headquartered

in Paris, is one of the world’s oldest and most
respected business organisations promoting the
cause of global business and trade at various
global forums, GSMA headquartered in London
is a strategic global organisation representing
nearly 800 global mobile operators and more
than 300 companies in the broader mobile
ecosystem. It also organises Mobile World
Congress in Barcelona, Shanghai and San
Francisco.

Telecoms lie at the heart of today’s increasingly
digital society and economy. As new generation
of technologies and application innovations
take root and industry structure get reshaped
under competitive pressure, operators will
come across new operational challenges, and
more importantly opportunities. With our robust
spectrum portfolio, competitive position and
management bandwidth, we are well placed

to take advantage of this rapidly changing
environment to strengthen our leadership
position even further.

Sunil Bharti Mittal



14

Bharti Airtel Limited
Annual Report 2016-17

Message from Managing Director & CEO

(India and South Asia)

Dear Shareholders,

FY 2016-17 has been an eventful year. The
entry of a new player in the industry triggered
rapid consolidation. While the industry witnessed
a de-growth in revenues, Airtel increased its
market share across most circles. Airtel was also
ranked as the 3 Most Trusted Brand in India
(#1 in Telecom) across industry sectors such

as E-commerce, Online Services, FMCG and
Financial Institutions. This success was made
possible by rigorous execution of our strategy.

Go to Market excellence: \We drove several
new initiatives to drive market excellence this
year. We launched instant mobile activations
through e-KYC. We also rolled out a new retailer
application - Mitra App which enables recharges
and acquisitions through a single platform. With
over 3.5 lac biometric devices, Airtel’'s acquisition
and recharge platform has become one of the
biggest digital transaction platforms in the
country. In addition, recognising the need to grab
higher share of 4G devices, we implemented
solid innovations to build our share of 4G.
Further in November 2016, we were the first to
successfully launch Payments Bank —in line with
the Government’s vision of financial inclusion.
We leveraged our strong distribution backbone
to create a strong ecosystem of Customers,
Banking Points and Merchants leading to
creation of more than 1,000 cashless villages
across the country.

Brilliant Network Experience: One of the most
important foundations upon which we deliver
services to our customers is our network. We
continued network investments under ‘Project
Leap’. 180,000 mobile sites were rolled out

in past 2 years, making it one of the largest
network rollouts globally. We doubled our
transmission capacity and increased mobile
backhaul capacity by eight times. Overall we are
proud to be the only company currently with 2G,
3G and 4G services in all 22 circles. In our effort
to substantially improve the network experience,
we continued our Open Network campaign and
single-mindedly worked to eliminate customer
frustration through the year.

Valuable Customers: We worked pro-actively
on multiple fronts to gain valuable customers.
We invested and upgraded more than 70%

of our broadband customers to 40-100 mbps
speeds through the new V-Fiber technology.
We also made our postpaid proposition more
attractive by widening our store footprint,
family proposition and simplifying national and
international roaming to prevent bill shocks. One
of the most innovative actions we took towards
the end of this year was to launch the new Airtel
Internet TV (Powered by Android) - preloaded
with Netflix, YouTube, Google Play Games, airtel
Movies along with an inbuilt TV cast option.

War on Waste: We continued our emphasis

on increasing productivity and reducing waste
within our business. In the past three years, we
had cost saving targets for ourselves and we
have been able to meet them successfully. This
is demonstrated by the fact that our Opex grew
by only 4% this year versus 6.2% last year.

People: As an organisation we are highly
committed to ensure growth and well-being of
our people. Based on feedback from our annual
people survey this year, we organised the first
ever ‘Airtel Careers Fair’ to help employees
take charge of their own careers and find a
sustainable future within the Company.

As an organisation we continue to be committed
to sustainable and inclusive growth. We have
launched our fourth sustainability report this
year, which encapsulates our initiatives on
adoption of green technology aggressively.
Bharti Foundation, with full support from our
employees, has been doing remarkable work in
engaging parents and the community to spread
awareness of education and empowerment

of Girl Child. These initiatives have made our
corporate citizenship more meaningful.

As we look ahead, we expect an exciting but
turbulent year — consolidation will continue

and the new entrant will continue to disrupt
the market. Internally, we view this as a once

in a lifetime opportunity to grow market share.
We strongly believe in exciting possibilities

of our future driven by rapid digitisation and
explosion of value-added adjacent services. We
are determined to drive this change despite the
competitive headwinds.

As we move ahead and embark into a new era
of telecom in the country | would like to thank
our customers, our people, our partners and our
shareholders for their support and faith in us. We
seek your continued guidance in our journey.

Gopal Vittal
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Message from Managing Director & CEO

(Africa)

Dear Shareholders,

FY 2016-17 turned out to be a reasonably
good year for us in Africa despite significant
environmental challenges. The year witnessed
a gradual strengthening of our key operational
metrics in different markets providing further
momentum to our turnaround plan.

Our strategic considerations revolved around
achieving distribution excellence, ensuring
excellent overall network quality and enabling
existing customers to garner more benefits from
the networks. We also focused on optimising
operations and developing our internal
capabilities. Our initiatives have resulted in our
operations delivering a positive PBT (Profit
Before Tax) during the 2016-17 financial year
(constant currency), for the first time ever.

During the course of the year, we have been
diligent with respect to our attention towards
Operational Excellence and Cost Management.
Emphasis on running our operations efficiently
and managing costs effectively have yielded
results. Africa’s underlying revenues grew by
4.4% in constant currency, with net revenues up
5%. Against the backdrop of revenue growth,
the EBITDA (Earnings Before Interest, Tax,
Depreciation and Amortisation) for the financial
year 2016-17, saw a growth of 36% with
margin expanding by 500+ basis points on an
underlying basis (constant currency).

Some milestones over the period include:

o Completion of the sale of the Airtel operations
in Burkina Faso and Sierra Leone to Orange
with full regulatory approval.

o Divestment of telecom towers in the
Democratic Republic of Congo (DRC) and
Niger to Helios Towers Africa.

o Airtel and Millicom signed an agreement to
combine their operations in Ghana through
their respective subsidiaries, Airtel Ghana
Limited and Tigo Ghana Limited. As per the
agreement, Airtel and Millicom will have equal
ownership and governance rights in the
combined entity.

Our emphasis has been to simplify our product
offerings and accelerate growth through an
enhanced customer experience. Consequently,
our subscriber base increased by 7.2% over the
previous financial year, taking the total to 80.1
Mn. Our on-going focus on acquiring quality
customers resulted in lowering customer churn
as well.

Data is a powerful growth vehicle and a key
focus area for us. Continuous upgradation in
our networks along with aggressive data bundle
have resulted in growing our data consumption
by 95% and revenues by 23.5%.

We also redesigned our distribution
infrastructure to facilitate better reach and
growth of Airtel Money. The Airtel Money
service has been augmented by introduction
of Microloans and International Money transfer
facilities in 6 countries.

We continued to position Airtel as “The Smart
phone Network™ in Africa through our pan
African services. Airtel was rated amongst the
top 10 most admired brands in Africa in 2016-17
by Brand Africa.

People remain our most important asset at Airtel
Africa. We continued to focus on improving
ways of working, strengthening our talent and
leadership in the commercial function and
further developing key functional competences.
We further worked toward sensuring that the
organisation structures in HQ and OpCos are
aligned and geared for effective commercial
execution. During the year we have also
reiterated our commitment to give back to the
wider community through our CSR interventions
in different markets.

' would like to take this opportunity to sincerely
thank all our valued stakeholders - customers,
shareholders, government bodies, business
partners and employees for their unstinted
support during the year. We remain firmly
committed to usher in the benefits of the global
voice and data revolution to our customers
across the 15 countries that we operate in within
Africa.

We are well positioned to continue our growth
into 2017-18 in both subscriber addition and
revenue, and will continue being guided by the
strategic imperatives of distribution excellence,
customer experience, network excellence, right
cost model and the people development. | look
forward to the upcoming fiscal year with great
optimism and purpose.

ualh

Raghunath Mandava
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Smart network unveils
an evolved way of life

We believe a society that is more
technologically integrated is naturally more
progressive. We are committed to providing
our customers a brilliant network experience;
and as a part of that com itmeEit, we a
continuing our investments to build an all-
encompassing future-ready net_wﬁk with
speeynd precision. = .

O Network Rollout - The total investment commitment for During the year, the execution of
H the project is to the tune of ¥ 60,000+ Project Leap required a seamless
PrOjeCt Lea p crore. The phased rollout of the partnership with vendors. Most of the
project entails meticulous planning sites planned were mobile broadband
and smart execution. We are driven sites and required robust internet
by the aspiration to be the most backbone through optical fiber. The
preferred smartphone network; and entire spectrum of activity, including
a compelling choice for customers radio and transport planning,
across multiple attributes of coverage, installation, fiber availability,
capacity and network experience. media readiness had to be done in
a very closely coordinated manner
across India.

Every city and circle was divided

into small clusters, implementing a
targeted approach for every cluster.
With focused teamwork and real-time
course correction, we could roll out
180,000 sites in two years, thereby
doubling our network.

B N
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India’s fastest network

This mega investment on network and focus
on cluster-wise network quality has helped
Airtel to create a best-in-class customer
experience. Ookla, the global leader in
broadband testing and web-based network
diagnostic applications, has rated Airtel

as India’s fastest mobile network. Ookla’s
findings are based on an analysis of millions
of internet speed tests logged on ‘modern
devices’ by mobile customers across India,
using its popular Speedtest app. The results
include all mobile tests, regardless of

connection technology.

Deployed 90,000 sites
(80% of these sites were high-
speed broadband sites) Launched 3G in all circles, span-

ning over 71% of the population Rolled out high-speed

broadband across 7,600
towns and 460,000 villages

Launched platinum 3G on 900 Launched 4G services in all circles
MHz in Mumbai, Kolkata, Andhra

Pradesh, North East States and

Assam, Karnataka and Punjab for

world-class indoor experience

Facilitated extensive upgrade
of the transport network with
IP-fication of over 50% of re-

gional network and forklifting

Created a powerful backbone for
data and internet services

in addition to voice with 40,000+
kilometre of incremental fiber

Modernised existing networks,
replacing the legacy equipment
with smaller, better and more
efficient new equipment

rolled out last year, leading to
over 450,000 km of domestic and
international fiber

the capabilities to 100 Gbps
carriage; this ensured that mul-
ti-fold growth of traffic from both
business and retail customers is
handled with ease
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Enabling best-in-class customer experience

Airtel network has now become

truly heterogeneous. From the
convergence of two technologies and
three layers, we have moved to four
technologies and six layers, making
the network very complex.

As customers now have to traverse
across technologies and layers,
maintaining and improving the
network experience becomes a
challenge. To tackle this, Airtel focuses
on real-time optimisation through Self
Optimisation Network (SON) and Geo
analytical tools.

Deployment of Self Optimisation
Network (SON) enabled automation
of network optimisation to ensure
availability of resources as per user
demand. It has enabled dynamic
configuration of the network for
seamless handovers in 3G and

2G network, thus enhancing the
customer experience significantly.

Real-time balancing of network
load across congested and non-
congested sites have reduced
overloading, thus improving user
throughputs and blocking the
network. Real time optimisation has
improved network utilisation, thus
improving efficiency of the available
spectrum and network capacity.

Geo analytical tools have enabled us
to pioneer customer demand centric
network planning and densification
by getting visibility of the network
consumption on granular 50m x
50m grid. It has helped ensure the
deployment of new sites, small cells
in corridors of high consumption,
thus improving efficiency of new
deployments.

We are open to our
customers

Airtel has been the first to launch the
Open Network initiative to empower our
customers and make them part of the
journey. Through this initiative, the entire
network information, including coverage,
site details and signal strength is being
made available to customers. Any
customer can get information about
signal quality in his/her area; and the
sites he/she is served from. Customers
can also log a complaint, which is based
on their geographic location. This portal
also enables customers to help Airtel
with leads to erect towers.

OpPeNNETWIRK
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Proactive Performance
Management

Airtel has embarked upon a journey of
continuous improvement of network
quality, driven by customer perception.
The entire country has been divided
into small clusters with clear owners.
The focus has shifted from reactive to
proactive performance management.
This approach to network quality

has led to the reduction of call drops,
blocking and slow browsing.

Statutory Reports

V-Fiber

We rolled out V-Fiber technology,
offering super-fast internet services
during 2016-17. V-Fiber is based on
Vectorisation — Europe’s No. 1 fixed
broadband technology — and will deliver
speeds of up to 100 Mbps. V-Fiber

is a unique combination of fiber and
Vectorisation technology that delivers
super-fast speed. This translates into
faster downloads, less buffering, and an

Financial Statements

ultra-reliable Wi-Fi connection for all
devices in your home.

This is a green technology and there
is no new wiring or drilling required at
an existing customer’s premises. One
simply needs to upgrade to a new
‘V-Fiber’ modem.

19
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O Homes now offer more
than you can imagine

New-age homes are smarter.
Like the city, homes are being
reshaped by future-ready
networks and a plethora of
connected objects. At Airtel,
we are leading the way. Come
in for a visit to see for yourself.
If, by any chance, you are out
of home, you still have more

freedom with Airtel.

‘myHome Rewards’

Airtel's ‘myHome Rewards’
programme provides free additional
data benefit of 5GB per month for
every other Airtel service connection —
postpaid mobile or digital TV (DTH) —
within the home or family. Customers
can avail this exciting offer for their
existing as well as new Airtel postpaid
mobile and digital TV connections.
Therefore, if an Airtel broadband
home has two Airtel postpaid mobiles
and one Airtel digital TV connection,
then 15 GB free additional data will
be added to their broadband account
every month.

Inlemat TY
lu

Airtel ‘Internet TV’

Growing broadband penetration

is driving the popularity of online
content, particularly in urban homes.
Video streaming services like Netflix,
Amazon Prime Video, HotStar have
brought about a paradigm shift in
how people watch television. Media
industry experts say that even
consumers who watch online content
want to watch it on the big screen;
while web content is popular, a big
screen is desirable.

Hence, we rolled out India’s first
Hybrid DTH Set-top box, powered by
Android TV. It brings the best of online
entertainment to the TV screen, along
with a bouquet of 500+ satellite TV
channels.

Airtel ‘Internet TV’ transforms any TV
into a Smart TV and enables users

to switch seamlessly between online
and linear TV content. ‘Internet TV’
comes with inbuilt-Wi-Fi receiver,

and blue tooth remote with Google
voice search feature. It also supports
Play-Pause Live TV, USB media
playback, and has built-in chromecast
functionality. Gaming enthusiasts

can make the most of the internet TV
with the best of gaming apps for an
experience that is truly larger than life.

With this innovative product, we have
established a new product category
in media and entertainment industry.
Airtel Internet TV is a product for
digital homes; and it would help

both DTH and broadband business
to offer differentiated services to

our customers. We have a unique
opportunity to shape this new
category and establish ourselves as
pioneers.
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O Roaming is more fun now

National roaming

At Airtel, we are providing free
national roaming service from April 1
2017. Airtel customers roaming within
India will enjoy free incoming calls or
SMSes; and there will be no premium
on outgoing calls, allowing them to
speak freely, wherever they are within
the country. Also, there will be no
additional data charges on national
roaming.

International roaming

We also launched our new
International Roaming (IR) packs that
strengthen the value proposition for
customers travelling abroad. With the
new IR packs, customers will have the
convenience of carrying their mobile
number of India wherever they go and
stay connected 24x7 without having
to worry about high call and data
charges. The packs will be available to
both postpaid and prepaid customers.

Our new IR packs offer free
incoming calls, free texts
to India and ample data
benefits, along with free
India calling minutes across
popular destinations. Now
customers do not have to
think twice before taking
calls or calling their loved
ones back home from
their Airtel mobile when
travelling overseas.

Statutory Reports
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O Enterprises and
customers are
now seeking more
value in their
connected lives

The nature of our business
puts us in the heart of the

digital revolution that is

transforming enterprises

and daily lives of customers.
Ourrole is to be a trusted
partner in this entire universe
of change. We offer powerful

networks, specialised

applications and efficient
collaborative work tools, all
backed by proven cyber-

security expertise.

Airtel Business

Our global business, the international
arm of Airtel Business, offers an
integrated suite of global and local
voice, data, cloud and digital solutions
to a wide range of customers globally.
Airtel Global Business is engineered
for speed and dedicated to delivering
tailored solutions for our customers.
This remarkable outcome is the result
of operating with agility, transparency
and execution excellence. We help
our customers operate efficiently

and serve their customers better,
connecting their people, locations and
machines securely and reliably.

Global partnerships and
geographic footprint: More than
1200 leading global carriers repose
their trust in us. Supporting these
large companies takes strong
benchmarked processes, a seamless
network and a team qualified to serve
across borders, languages and varied
infrastructure. Our global network
runs across 250,000 Rkms, touching
50 countries and 5 continents. This

year we took a step further to our
commitment of providing seamless
network globally by adding new Point
of Presence (PoPs) in Oman, South
Africa, and Kenya. These locations are
strategically aligned to our long-term
goals; and we look forward to further
strengthening our global footprint.

Leveraging emerging markets:
We are connecting India’s
neighbouring emerging markets of
Nepal, Bangladesh, Bhutan, China,
Pakistan with Myanmar as the latest
destination in the series, via high
capacity terrestrial networks.

We now carry an estimated 50% of
the data requirement in the growth
markets of SAARC region, including
Nepal, Bangladesh, Bhutan and

Sri Lanka. We serve a combined
population of over 270 million; and
making India an IP hub in the region.
All the strategic investment in the
region has led to successfully devising
flexible and effective commercial
programmes for network. In addition,
this has ensured better latency and
stronger resiliency in connecting
these markets to regional networks.
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New and diverse range of offerings
include but not limited to:

o Global messaging Suite

enables simplified and secure
interconnection across a
worldwide mobile ecosystem to
deliver high quality one-way and
two-way SMS and to monetise A2P
(app to person). The messaging
suite is the outcome of a unique
partnership model, based on
industry collaboration, achieved
through alliances with major global
carrier groups, enabling a robust

and wide reach of delivery network.

The capability has been coupled
with a comprehensive suite of
platform features, including firewall
protection.

Mobile VAS solutions enable our
customers to leverage the strength
of Airtel's domestic strength

of over 270 million consumers.
This platform provides content
companies an opportunity to
convert potential users to buyers,

Statutory Reports
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who lack credit card and willing
to consume content related
services like mobile games, music
and other services, via their Airtel
subscription.

Satellite Services provide fiber-
like connectivity with 12 x Higher
Throughput and 4x Lower Latency
(<150 ms). The solutions provided
to customers are cost-effective,
easy to deploy, and provides
advanced connectivity to remotest
of areas to equip customers with
disruptive future-ready satellite
technology.

o Other diverse range of services

and solutions like toll free services,
enterprise messaging managet,
data centre and cloud services
significantly enable Airtel to
engage with growing number of
customers better and address their
real requirements to offer more
products per customer.
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-age banking -
gital and inclusive

arti Airtel, our objective is to widen
spread of payment and financial
ices to millions of customers,
luding small businesses, low-income
iouseholds, migrant labour workforce
in a secured, affordable, convenient
technology-driven environment.

r’

This philosophy isin line
with the Government’s
vision of a digitally
empowered and inclusive
India, with a less-cash
dependent economy and
enhanced transparency.
Conventional brick-and-
mortar banking is passé,
welcome to a smarter
way to bank.

Airtel Payments Bank, India’s first
payments bank, commenced
nationwide operations on January 12,
2017 and is a completely digital and
paperless bank.

The bank aims to take basic banking
services to the doorstep of every
Indian by leveraging Airtel’s vast

retail network in a quick and efficient
manner. Over 500,000 Airtel retail
outlets act as Banking Points and
offer basic banking services such as
account opening, cash deposit and
cash withdrawal, at a neighbourhood
location for every Indian. Majority of
these banking points across states are
in rural areas, helping in extending the
reach of services to unbanked regions.

Airtel Payments Bank is a joint venture
between Bharti Airtel and Kotak

Mahindra Bank with each holding
80.1% and 19.9% stake respectively.
Kotak Mahindra Bank’s expertise in
banking products and technology will
help Airtel Payments Bank define its
products and processes well.

Being integrated with Bharti Airtel
allows Airtel Payments Bank to gain
scale, distribution and differential
benefits, compared to other wallets
or telecom companies. Airtel believes
that there is a massive opportunity to
serve the unbanked and contribute
to the growth of digital payments and
transactions as envisioned by the
government of India. Given Airtel’s
vast distribution and brand trust, we
believe we are strongly positioned

to provide convenient banking to
customers and hence, are committed
to offer its services to the entire
customer base.
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Wide spectrum of innovative and convenient services:

o Digital Banking: Quick and o
paperless account opening
using Aadhaar based e-KYC. This
requires no documents at all, only
the customer’s Aadhaar number is
needed.

Easy deposit and withdrawal
facility across a wide network of
Airtel retail outlets.

USSD (by dialling *400#) and
through IVR in 12 vernacular
languages for non-smartphone
o0 The customer’s mobile number will customers.

be his/her bank account number. An online debit card in partnership

with MasterCard to enable
payments on all ecommerce
websites

o Interest rate of 7.25% p.a. on
deposits in savings accounts, one
of the highest in India.

Aadhaar enabled bank accounts to
receive government benefits and
subsidies through direct benefit
transfer (DBT)

o Money transfer to any bank o
account in India (Free money
transfer from Airtel-to-Airtel
numbers within Airtel Payments
Bank).

o Free Personal Accidental Insurance
of % 1 Lac with every savings
account.

Financial Statements

Roll-out strategy

o We are leveraging our existing
base of over 270 Mn customers
to popularise the benefits of
digital payments and open Airtel
Payments Bank accounts

o We are developing a nationwide
merchant ecosystem of partners,
including small kirana stores,
grocers, pharmacies and
restaurants, among others. These
merchant partners will accept
digital payments from Airtel
Payments Bank customers over
mobile phones. We have also
launched a Merchant App for
digital on-boarding of partners.

o With Airtel Payments Bank,
unorganised merchants are
not being charged for digital
payments, thus promoting digital
payments at smaller mom and pop
and neighbourhood shops.

o To discourage cash usage, a
minimal cash withdrawal fee
(around 0.65% per transaction)
is being levied, so that customers

prefer digital payments over cash

payments.

Current network Airtel retail
stores, which also function as
banking points.

More than the total number of
ATMs in the country.

Merchants have already been
onboarded across India.

We plan to build a digital
payments ecosystem with
over 3 million merchants.

Accounts opened in rural/
unbanked areas, contributing
to financial inclusion

25
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Africa is making its voice
heard in a smarter world

Yes, Africa is in step with

the global voice and data
revolution that unveils
immense possibilities. The
region has abundant natural
resources, growing economies,
strong focus on democracy
and governance; and what'’s
more important is that it is the
world’s youngest continent. As
one of the top 10 most admired
brands in Africa, Airtelis acting
as a change agent for the
continent of.lnew.hope.

O Network transformation

Acrossithe 15 countries in
Africa, where we operate,

we focus on optimising
distribution excellence,
enabling existing customers
to garner more benefits from
the network and ensuring
excellent overall network
quality. At the same time, our
overall operations are now
more efficient and our internal
capabilities are enhanced.

Network modernisation

o U900 and long-term evolution
(LTE): We began extending the
U900 and LTE launches in 10
Airtel Africa operating companies
(OpCos) to expand and strengthen
data coverage and throughput.

Evolved Packet Core (EPC)
and Charging: One common
packet core network for 3GPP
radio access (LTE, 3G, and 2G)
was rolled out across Africa. This
enabled higher throughput, lower
latency and seamless mobility
between networks, enhanced
service control and efficient use
of network resources. Moreover,
simplified charging platform allows
differentiated and personalised
service offerings to customers.

o Circuit Switched (CS) Core: We
modernised the circuit switched
(CS) core network and created
a simplified and more efficient
CS network. This will enhance
service efficiency for 2G/3G and
VOoLTE and wifi calling among
others; and also support emerging
technologies.

Node Virtualization (NFV)

First ever Virtual SBC Node

was deployed in Airtel Africa in
Madagascar and the Republic of the
Congo. Network Virtualization will
enable Airtel to add more services

on the same platform, which will

help reduce the hardware footprint,
resulting into better Opex productivity
and faster go to market.

Expanding global connectivity
with new point-of-presence
(POP) in Singapore and Paris

We introduced additional

international gateways (in Singapore

and Paris) for Africa, providing

resilience to earlier single gateway

in London, ensuring seamless data

connectivity. This enables us to offer . [
customers better network experience, . Y
with reduced data latencies and

improved voice quality.

Content Localisation

We enhanced customer experience
and higher data speed realisation
through local content distribution
network (CDN) peering and caching
improvements in all OpCos across
Africa by partnering with Google and
Facebook.

I}
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O True Smartphone Network

o We are driving data through
exciting bundles, with the key
result of having the most relevant
and best value offer for high-data
consuming smartphone users.

o Driving customer growth through
the launch of social media bundles,
targeting the youth segment
and campaigns across the base,
targeting non-users to convert.

o Increase digital presence through
tie ups with online platforms to
increase and maintain associations
with all key smartphone brands
both at entry as well as premium
category — by way of reverse
bundling.

o Improve data experience,
supported by the launch of U900
and 4G in key markets.

o Content based propositions will
be key focus in the coming year
— TV on mobile offering exclusive
content and thereby driving higher
usage.

o Going forward, our focus would
be to retain and convert all
smartphones users to stay as
customer for increased number of
days than their average, backed
by redesigning and simplifying the
various bundled offerings.

Airtel Money

Airtel Money Product Launches:
We augmented the Airtel Money
product in six OpCos to introduce
microloans and international money
transfer services to make the product
offerings more relevant and attractive
to our subscribers. The improvement
of products in these markets will

also be one of the key enablers for
driving Airtel Money acquisitions and
revenue, moving forward.

Airtel Money Reach: We have
introduced Airtel Franchise shops to
improve our distribution network and
provide subscribers with convenient
access to our financial products and

services.

Customer engagement

o Brand Positioning: We developed
an emotionally engaging campaign
that positions Airtel as The
Smartphone Network across
Africa and highlights the brand’s
attributes as we showcase the
various ways in which our brand
touches the lives of our subscribers
across Africa. Reinforcement
of the brand'’s position as The
Smartphone Network is conveyed
through three key pan-African
products i.e. Airtel Money, Data and
Network products.

o Brand Bonding Score: Overall
brand bonding across Africa
improved by 3 points as a result
of introducing a master brand
thematic communication strategy
that empowers youth and links
their potential to succeed to the
brand’s ability to enable their
success. Due to this, OpCos
communication shifted away from
a series of tactical campaigns
to more engaging product
communications in line with
the pan-African brand thematic
campaign.

o Airtel Rising Stars: Airtel Rising
Stars (ARS) is Africa’s largest
grassroots under 17 football
tournament, focused on providing
a platform to discover the next
generation of soccer stars.

The tournament is played in 17
countries across Sub-Saharan
Africa. ARS is currently competing
for the 2017 edition (7th edition) of
the competition that has produced
many successful soccer stars in the
continent. We have had over 1.8
million boys and girls participate in
ARS in the preceding six years. ARS
has also provided a platform for us
to engage with local communities
as they experience the brand as
well as our offerings.
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Encouraging Recognition

Bharti Airtel won the ‘In-House
Legal Team of the Year’ award for
IT and Telecom sector at the 6™
edition of Legal Era Awards for the
year 2016-2017.

Bharti Airtel rated as India’s fastest
mobile network for the year 2016
by Ookla.

Bharti Airtel won the ‘Best
Governed Company Award’ at the
4" Asia Business Responsibility
Summit.

Bharti Airtel bagged the ‘Best
Messaging Solution Award’ at the
second annual ‘Carriers World
Awards’, 2016.

Bharti Airtel secured the second
position in Interbrand’s ‘Best Indian
Brands Report 2016’. According to
the survey, the Company’s brand
was valued at ¥ 350.44 billion.

Bharti Airtel was positioned among
top three brands in Brand Equity’s
‘Most Trusted Brands 2016’.

ICICI Lombard & CNBC-TV18 India Risk Management awards

Bharti Airtel has secured the
top position under the “Telecom
& Allied’ category in the annual
‘Business Today-PeopleStrong’
survey (2016).

Bharti Airtel was ranked second

in the third annual BrandZ “Top 50
Most Valuable Indian Brand 2016’
report.

Bharti Airtel was honoured
with ‘Golden Peacock Award
for Excellence in Corporate
Governance’ for the year 2016.

Bharti Airtel ranked among top 15
Companies in Business Today’s
‘BT 500 India’s Most Valuable
Companies’.

Bharti Airtel has emerged as the
only Indian brand to be featured
among the top ten global brands
most admired in Africa (2016-17),
according to Brand Africa’s ‘Brand
Africa 100: Africa’s Best Brands'.

Telecom Review Excellence Awards, 2016
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Bharti Airtel was positioned among
the top three brands in Brand
Finance’s listing of India’s top 100
brands 2016. According to the
survey, the Company’s brand was
valued at USD 5768 Mn.

Bharti Airtel was awarded in

the ‘Firm of the Year — Telecom’
category at the third edition of ICICI
Lombard & CNBC-TV18 India Risk
Management awards.

Bharti Airtel was conferred

with ‘Certificate of Recognition

for Excellence in Corporate
Governance 2016’ by the ‘Institute
of Company Secretaries of India
(csuy.

Bharti Airtel has won the Best Risk
Management Practice Award in
the Telecom Category at India Risk
Management Awards instituted by
CNBC TV18 and ICICI Lombard.
Airtel was recognised for its robust
risk management practices and
their implementation as strategic
tools for a safe, secure and
sustainable growth.
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2 annual Carriers World Awards, 2016

Bharti Airtel won the ‘Best African
Wholesale Award’ at the “Telecom
Review Excellence Awards 2016’ in
Dubai.

Airtel Africa won the ‘Most
Innovative Service’ award at
‘AfricaCom 2016’ in Cape Town,
South Africa.

Airtel Ghana bagged the ‘Best
Corporate Social Responsibility
Initiative” award at the ‘Global
Carrier Awards 2016’ held in Paris,
France.

Airtel Ghana bagged the ‘Best
Print Ad of the Year 2015’ at the
Chartered Institute of Marketing
Ghana (CIMG) Awards.

Airtel Ghana bagged the ‘Best
Print Ad of the Year 2015’ at the
Chartered Institute of Marketing
Ghana (CIMG) Awards
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Corporate Social Responsibility
& Sustainability

At Bharti Airtel, we continue to be a leading global telecommunications
company with operations in 17 countries and close to 2 Bn satisfied customers.
Our transformational network transcends continents, geographic borders and
cultures; and enables people to do more in a largely volatile, globalised and
hyper-connected era.

Business Strategy

Our worldwide business strategy
focuses on responsible value creation,
while balancing three dimensions:

Environmental
sustainability:
Implementing projects and
initiatives, which are aimed at
reducing our environmental
footprint and that of our
customers, communities

and partners, in addition to
promoting more ‘sustainable’
livelihoods;

India

DIMENSIONS

Expansive Community
Programs

At Bharti Airtel, our objective is to assist the
socio-economic progress of communities

to help accelerate economic progress and
social well-being. We undertake an integrated
approach to the welfare of communities through
our diverse initiatives in the realms of education,
employment generation, sanitation, healthcare,
disaster management and environment
protection, among others. We believe that our
need-based interventions sustainably empower
people by opening up new possibilities for them
and thus driving social transformation.

Social sustainability:
Empowering
disadvantaged sections of
society through innovative
interventions in the realm
of education, employment
generation, sanitation,
along with healthcare and
disaster management;

Economic sustainability:
Creating long-term value

for shareholders, investors,
employees and the wider
stakeholder fraternity;

Bharti Foundation

As the philanthropic arm of Bharti
Enterprises, Bharti Foundation was
set up in 2000 with the vision “to
help underprivileged children and
young people of our country realise
their potential”. The Foundation
offers access to quality education
to the marginalised sections of
society across rural India. The
Foundation implements and supports
programs in the spheres of primary,
elementary and senior secondary
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education through its Satya Bharti Indian School of Business — Mohali, \\’\\; Milestones
School Program as well as through Boston University, University of . # and momentum
Government School interventions Cambridge — UK, Newcastle University |z commons
under its Satya Bharti Quality Support — UK etc. Through ‘Satya Bharti s‘"‘“”‘"““’“‘"m
Program and Satya Bharti Learning Abhiyan’, its rural saniation initiative,
Centres Program. It also has higher the Foundation has completed the Launch of the program
education programs in partnership provision of individual household with the first two schools
with institutions like Indian Institute toilets in rural Ludhiana. being set up in Punjab

of Technology (IIT) — Delhi & Mumbai,

| B
Members of the Bharti Foundation Bharti Foundation’s
Governing Board, including Sunil newly launched ‘Nyaya
Bharti Mittal, Rakesh Bharti Mittal, Bharti’ program pro-
Syeda Imam, Professor V.S. Raju, vides legal and financial
Ashish Dhawan, Vinod Dhall, Kalpa- assistance for bail, to de-
na Morparia, V V Ranganathan and serving underprivileged
Badri Agarwal were hosted by Vijay undertrials, languishing
Chadda, CEO and Mamta Saikia, in jails across the coun-
COO, Bharti Foundation as they try for minor offences.

joined students of Satya Bharti

Schools for the 10 year celebra-

tions in Amritsar.
e
Promise of a better life
Educating Rural India

|. Satya Bharti School Program

Bharti Foundation’s flagship privileged students, completely free
initiative, the Satya Bharti School of cost and maintain a focus on the
Program completed 10 years girl child. Besides, the schools also

of operations in FY (Fiscal Year) provide welfare schemes such as free
2016-17. Commencing its journey nutritious mid-day meals, textbooks,
in 2006, Satya Bharti Schools notebooks, shoes, stationery, etc.

continue to impact the lives of
underprivileged children through free Satya Bharti School Program:

quality education with the goal of Key Performance Indicators

transforming them into employable

and responsible future citizens. Schools 254
States 06

The schools are located in remote Students 43,527

villages of Punjab, Rajasthan, Percentage of girls 49%

Haryana, Uttar Pradesh, Tamil Nadu Percentage of children from

and West Bengal. The schools SC/ST/OBC communities 75%

impart quality education to under Teachers 1,677
Percentage of female teachers 66%

Data as on March 31,2017

2007

Satya Bharti Schools
enter Rajasthan

2008

The program is initiated in
Haryana and Uttar Pradesh
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program in Tamil Nadu
and West Bengal

Launch of Satya
Elementary Schools and
Satya Bharti Adarsh
Senior Secondary Schools

2011

Launch of six Satya Bharti
Schools in West Bengal

Bharti Foundation receives
the 2012 World Innovation
Summit for Education (WISE)

Launch of vocational
education program for soft
skills and computer training

(Late) Dr APJ Abdul Kalam
visits a school in Ludhiana

100% result for the first batch
of class X from Chogawan,
Amritsar, at the CBSE Exams

e
B T | il""_
i, yHyg-pd ¥
& by .l.-i'l-ll-lr‘:
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2016

Completes 10 years of
operations. Courses

on financial market
management and retail
operations introduced under
Satya Bharti Vocational
Education Program
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I. Satya Bharti School Program

Objectives of the
Program:

o Provide free and
quality education to
underprivileged children,
with a special focus on the
girl child, in rural parts of
the country

Transform students into
educated, confident,
responsible and self-reliant
employable citizens of the
country with a deep sense
of commitment to their
society

Encourage active
involvement of the
community, parents and
like-minded organisations

Make a lasting and
sustainable impact on the
community where schools
are present

Find innovative solutions,
through its primary,
elementary and senior
secondary schools to
create replicable and
scalable components in
the program to facilitate
delivery of quality
education

O 24 students secured admission in
Jawahar Navodaya Vidyalayas (JNV)
through a competitive entrance
examination, providing them with
continued quality education

O Satya Bharti Schools bagged all three

national awards (for most inspiring

posters); and all five National Finalist
Awards at the Inspire Aspire Content

2016

o Satya Bharti Adarsh Sr. Sec. School,
Chogawan, Amritsar won ‘Best
Innovative Practice’ among Top
Punjab Schools at the Brainfeed
School Excellence Awards for “Top
500 Schools of Indig’

O Satya Bharti Government Primary

School, Salgawali, Achrol (Rajasthan)

received the Centre for Science and

Environment (CSE) ‘GREEN SCHOOL

AWARD’; 700 schools competed
across India

o 37 students from Satya Bharti
Schools were felicitated in Mumbai
for exemplary performance at the

Saevus Natural Capital Olympiad
competition; this included 15 Gold,
13 Silver and nine Bronze awards;
two students featured in the
National Top 10

o Karnapreet Kaur (Rauni) emerged
winner in the national English
essay writing competition,
conducted by CBSE. Akashdeep
(Jhaneri) won state and national
level competitions in kick boxing.
Bhupinder (Fattubhila) from Class
IX was selected in the Army

© S. Subbulakshmi, Class IV
student of Satya Bharti School,
Pethachikudiruppu, Sivaganga
(Tamil Nadu) aced District Level
Thirukkural recitation competition;
she was awarded an academic
scholarship by the State
Government

o First batch of Class Xl students
from Satya Bharti Adarsh Senior
Secondary School, Chogawan
(Amritsar) excelled at the CBSE
Board Examinations

Bridging Aspirations and Achievement

Anmolpreet,
Alumnus, Satya Bharti School,
Jalaldiwal, Punjab

Gurnam Singh, father of Anmolpreet
Kaur, is a daily wage labourer.

He was determined to send his
daughter to school. The Satya Bharti
School in Jalaldiwal (Punjab) gave
him the opportunity to educate
Anmolpreet free of cost.

The timid little girl transformed

into a confident student, nurtured
under the guidance of Satya Bharti
School teachers. With the holistic
development approach at her
school, Anmolpreet soon realised her
penchant for sports.

Anmolpreet expressed her interest
in hockey and soon began to wield
the stick showcasing her prowess

in the sport. A local hockey coach
offered free after-school coaching to
her and other students in the school
grounds. Training rigorously for two
years, soon she was hailed as the
little hockey champ of Jalaldiwal. Her
hard work and the encouragement
of her school helped her earn a

scholarship in a sports school
(Mata Jaswant Kaur Memorial
Academy), Muktsar, Badal (Punjab)
where she receives special training
to hone her skills along with
continued education.

Anmolpreet had already
represented her school at the
cluster level, winning medals for
her team, today she is part of
the successful State Girls Team.
Despite hardships, Anmolpreet
has set a stellar example for girls
in her community to emulate. With
gleaming eyes, she adds, “My
journey has just begun, and the
best is still to come!”
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Il. Satya Bharti Quality Support Program

The Satya Bharti Quality Support
Program, initiated in 2013,

provides need-based interventions
to improve the quality of the
schooling experience for students
and stakeholders in Government
schools. The learning acquired from
the flagship Satya Bharti School
Program is being transferred to the
Government schools under this and
other Government school initiatives.
Bharti Foundation takes innovative
steps to enhance a Government
school’s performance by:

a. Providing opportunities of expo-
sure to best practices in education

b. Conducting need-based training
for key stakeholders

c. Co-creating processes to sustain
the desired change

Satya Bharti Quality Support
Program -
Key Performance Indicators

Schools (In seven states*) 323
Teachers 5,133
Students 1,24,856

Data as on March 31,2017

*Punjab, Haryana, Rajasthan, Delhi, Telangana,
Goa and Jammu & Kashmir

Key
Achievements

o Program expanded from 39 to 323
schools, from four states to seven
states, adding Jammu & Kashmir,
Telangana & Goa to the list, reach-
ing out to 1,00,000+ students
across seven states

o Jammu & Kashmir Project
launched in 15 Government and
46 Army Goodwill Schools under
Project Sadhbhaavna. Nearly 900
person-days of training imparted
to 59 principals and nodal officers,
and 237 teachers deployed in
Ladakh, Kargil, Rajouri, North and
South Kashmir

Financial Statements

o Partnering with the SMARTGRAM
initiative, launched in Sohna block
of Gurugram district by the office
of the Honourable President of In-
dia, to improve quality of education
in three villages of Haryana

Program Approach

Optimise use
of existing resources,
policies and

systems

Collaborate with school
leadership and staff to
maximise usage

Support school leaders
to achieve higher goals
and bridge existing gaps

Facilitate, support and
enhance school resources,
processes and efforts
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lll. Satya Bharti Learning Centres Program

The Satya Bharti Learning Centres
Program works towards addressing
the issue of Out of School Children
(O0SC). In 2012, the Foundation
tied up with Educate A Child (EAC),
a global initiative under the Qatar-
based Education Above All (EAA)
institution. The Satya Bharti Learning
Centre Program mainstreams OOSC
back into schools by identifying and
enrolling them into Government
schools through bridge courses

that offer them an age-appropriate
education.

Expansion of
‘Out of School Children’
Program:

This project, in partnership
with Educate A Child (EAC)

- aims to ensure age and
grade appropriate enrolment
in schools of children who
are “out of school” or at

risk of dropping out due to
low engagement, parent’s
apathy or lack of access. In
addition, the implementing
partners are ‘Humana People
to People India’, ‘Education
Support Organisation (Gyan
Shala) and ‘Educate Girls’,
impacting a large number of
children.

Satya Bharti Learning Centres -

Key Performance Indicators

Centres 223*
Children impacted 29,756
Children enrolled 2,363
Children mainstreamed 23,676
% of girls 50%
% of SC/ST/OBC students 98%
Education volunteers 290

Data as of March 31,2017
All centres are within government schools

*942 centres have been closed as most

of the OOSC’s in these villages have been
mainstreamed (number included in overall
impact); in some villages the count of OOSC's
have dropped to such a low figure that it has
gone below the minimum numbers required to
run a centre, as per Government norms.

50 Centres had to be closed because of
unavailability of qualified education volunteers.

Three Centres were closed due to mass
migration (Madhya Pradesh).

Key
Achievements

o 60,593 children were impacted
against a target of 48,200, agreed
with Educate a Child (EAC)

O Program was expanded to 35
Educationally Backward Blocks of
the country

o Vikram Singh, an Out of School
child from Chohtan, Rajasthan,
won the District level Science
Quiz competition

o0 10 Out of School students enrolled

at the Learning Centres earned
admissions in the prestigious
Navodaya (three) and KGBV
(seven) schools in Barmer District
(Rajasthan)

0 In 942 villages, the number of Out

of School Children was reduced to
a negligible level

The program has created a local
resource pool with over 1,000
trained education volunteers

Program Approach

Responding to
the huge gap

in age and the
learning levels

Teaching

Developing

key concepts
using Teaching
Learning
Material to
cater to the

B A e asasaaaas e, £ AR

of enrolled
oosc
Different
approach
of teaching
Partnering
with
Partnering Government
with
Government
to identify,

mainstream OOSC
and build provisions
for welfare schemes

: Community

basic learning
Learning needs
Material
i Engagement
2 with Engaging

parents and
communities
to make
them active
participants under
the programme
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IV. Satya Bharti Abhiyan Key

This initiative aims to improve
sanitation facilities beginning with rural
Ludhiana. Phase | of the program has
been completed in a short span of time,
given the scale and geographic spread
of the District. Individual household
toilets were provided in every
household of rural Ludhiana, which
lacked one. In addition, 14 Government
schools, identified by Punjab Education
Development Board, have been
provided with a separate toilet for girls.

In its second phase, the program is
being ramped up to the urban areas
of Ludhiana to support the district
administration’s efforts.

Satya Bharti Abhiyan -
Key Performance Indicators:

Direct beneficiaries 86,582
Individual toilets handed over 17,628
Girls’ toilets in Government schools 14

Data as of March 31,2017

*Punjab, Haryana, Rajasthan, Delhi, Telangana,
Goa and Jammu & Kashmir

V. Higher Education Programs

Bharti Foundation continues its partnership with
Indian Institute of Technology, Delhi that was initiated
in 2000 with the Bharti School of Telecommunication
Technology and Management, IIT Delhi. A Bharti
Centre for Communication was also set up in
Mumbai in partnership with IIT Bombay. Under the
Manmohan Singh Bursary Fund, the Foundation
recognises and awards exceptionally talented
students with scholarships to pursue their studies

at The Cambridge University, UK. In Mohali, the
Foundation set up Bharti Institute of Public policy in
a tri-partite a partnership between Indian School of
Business, Bharti Enterprises and Fletcher School of
Law and Diplomacy, Tufts University (USA.).

Recent Initiative -
Partnership with University of
Cambridge:

The University of Cambridge and Bharti
Foundation, signed a Memorandum of
Understanding (MoU) on September
12,2016 to conduct baby corn crop
improvement research program in India. The
program is being funded through a grant
from Bharti Foundation to the University

of Cambridge. The grant supports a three-
year research program carried out between
Cambridge’s Department of Plant Sciences
and the Cambridge Centre for Crop Science
(3CS), Punjab Agricultural University and
Fieldfresh Foods.

Achievements
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The most populated district
and one of the largest
districts in Punjab -
Ludhiana District (rural)
-became the second self-
declared Open Defecation
Free district of Punjab on
November 02,2016 (much
ahead of its original time line

of October 2017)

Women and children of
beneficiary families feel

a sense of dignity and
independence

more secure and safe now,
while the elderly experience

Satya Bharti Abhiyan
has directly generated
livelihood opportunities
through construction,
surveys, monitoring and
Information Education
and Communication
(IEC) initiatives during
implementation

VI. Nyaya Bharti

‘Nyaya Bharti’ is a one-of-its-kind corporate social
responsibility (CSR) initiative by Bharti Enterprises,
one of India’s most respected business groups. The
primary objective of Nyaya Bharti is to provide aid
to the under privileged undertrials who are first
time offenders accused of petty offences, requiring
legal/financial assistance for release on bail. It also
extends assistance to certain poor first time convicts
undergoing imprisonment for petty offences due
to their inability to pay petty fines imposed by the
courts. The Governing Board of Nyaya Bharti is
headed by Justice (Dr.) A.S. Anand, former Chief
Justice of India.

The Nyaya Bharti initiative aims at providing legal
and financial assistance to underprivileged prison
inmates. Nyaya Bharti through its endeavours,
complements the legal aid work being undertaken by
National Legal Services Authority (NALSA) and State
Legal Services Authorities (SLSAS), set up under
statute legislated by the Parliament. The office of
Nyaya Bharti is located in New Delhi.

As a part of the Nyaya Bharti initiative, 43 bail orders
have been obtained and gross release of 38 under
trials has been affected.
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Airtel Connect

Airtel Delhi Half Marathon

The Airtel Delhi Half Marathon
(ADHM) is an effective platform to
bring together corporates, individuals,
employees and students of schools
and colleges and give them the
opportunity to raise awareness about
the Satya Bharti School Program, raise
funds and enjoy the marathon run.

Young Leader Programme

The Young Leader Programme is

a two-week initiative part of the
corporate induction to engage
new team members of Bharti Airtel
as volunteers to support various
initiatives of Bharti Foundation.

ACT (A Caring Touch)

It is an employee payroll giving
program for Bharti Group of
Companies. This Program encourages
employees of Bharti Airtel to give back
to society in terms of money, time,
skills or knowledge

Driving Societal Change

Helping the Disadvantaged

We continued the scholarship and
skill development programme

for underprivileged students of
Chhindwara District, Madhya
Pradesh. During the year we have
trained students from various
domains on employability skills
helping them to become corporate
ready. Over 200 underprivileged
students were granted scholarship
during the financial year 2016-17.
Under the program, we also impart
coaching to the underserved youth
for competitive exams helping

them get selected for central/state
government jobs. Additionally we run
self-employed tailor course for women
empowerment program in the tribal
areas of Chhindwara.

Caring for the Elderly

Anubandh, situated on the outskirts

of Jodhpur, helps senior citizens
deserted by their families. We
partnered and supported Anubandh in
furtherance of their initiatives.

Supporting the Community

We also partnered and supported
various programmes and initiatives
of charitable institutions such as
Action for Autism, CRY, HelpAge India,
National Association for the Blind,

Donations Under Act

ACT Employee ACT Employer Total ACT

Contribution Contribution Contribution

Total* 3,837,464 5,246,173 9,083,637
All figures in ¥

*Companies included are Bharti Airtel Ltd, Bharti Airtel Services Ltd and Telesonic Networks Ltd.
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Save life Foundation, SOS Children
Villages of India and The Banyan,
among others.

Airtel and Magic Bus

The main areas of focus of this project
supported by Airtel is to empower
1,722 children (722 children in
Mumbai and 1,000 children in Delhi)
in the area of right to education,
gender equity, awareness on health
and hygiene, right to play, life skills and
leadership through Magic Bus’ Sports
based and mentorship approach. The
aim of the project is to bring about a
positive change in the attitudes and
behaviours of children.

Lending a Helping Hand

Initiatives by Airtel Circle
Offices

Employees at Airtel Circle Offices
engage themselves on various fronts
to ensure development and progress
across India.

Disaster Relief

The devastating Vardah cyclone

in December 2016 wreaked havoc
on several parts of Tamil Nadu.

Our Network Team worked round
the clock on a war footing to keep
the services running. Many of our
team members stayed back and
carried out restoration work in all
affected sites. Similarly, following the
demise of the former Tamil Nadu
Chief Minister, we strengthened our
vigil. We joined hands with the law
enforcing authorities and ensured an
uninterrupted network coverage by
deployment of additional mobile sites

near the Memorial sites to support
additional voice and data traffic.

Majuliin Assam is the largest river
island in the world. The island suffered
severe floods last year owing to
unprecedented rainfall, which affected
the lives of hundreds. We provided
relief to those afflicted by the flood.
People on the island were provided
with roofing sheets that protected
them from incessant rainfall.

Pool2Park Campaign

At Bharti Airtel, we introduced
innovative measures to help protect
our environment. One such measure
was the Pool2Park campaign by
Airtel centre in Delhi. As the Delhi
government had introduced its
odd-even vehicle rule in January last
year, we tried to address the concern
of the people. We partnered with
Orahi and launched our cab service
for our employees. They could easily
commute to their office even during
the odd-even rule. This not only
benefited the employees but also was
a green initiative to reduce the city’s
carbon footprint. As people started
to share their ride to their offices, the
number of cars reduced in the city.

18,665

Kg of CO, footprint was saved
by the Pool2Park campaign

1,85,000+

km of distance was shared
between the passengers of
Pool2Park
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Joy of Giving

Like every year, we celebrated the Joy
of Giving Week (JGW) across different
states of the country. Employees at
our Rajasthan Circle Office spent

the JGW by voluntarily donating to
Bharti Foundation. In Bangalore, we
partnered with different NGOs and
organised an event called ‘Food for
Change’. The event was an initiative to
help raise funds for the NGOs. Airtel
employees, with their families, set up
food stalls at a prime location in the
city. The money collected from selling
the food was donated to NGOs.

296,250

Donated by employees of
Rajasthan Circle Office to Satya
Bharti Foundation in the JGW.

Celebration Time

Bharti Airtel’s Mysore zone employees
celebrated deepavali at Bhagini

Samaj Ashram for Children, where
they distributed sweets, crackers and
stationery items for kids. Similarly, our
team in Rajasthan celebrated their
Diwali with the students of Satya
Bharti School. They organised a
campaign called ‘Is Diwali kuch alag
karte hain’. Under the initiative, the
employees contributed stationery
items, books, and sports equipment to
students. Employees from Hubli zone
dedicated their holi celebration to the
kids of NGO Child for Home. Whereas,
in Mangalore, Children’s day was
celebrated by organising a drawing
competition for the specially-abled
children.

Since Durga Puja is the most awaited
festival in West Bengal, we thought
of spreading the festivity among
everybody. Our team in Bengal hit
the streets and took 26 HIV affected
children from ‘Anandaghar’ for a

Pujo Parikrama. They rejoiced and
cherished the entire day visiting
different Puja pandals across Kolkata.

Blood Donation

Blood donation camps were regularly
organised at various places, where
employees and partners donated
blood to help save lives. Fourteen
camps were organised across the
northeast states and Assam, where
520 units of blood were collected

in one day and handed over to
government blood banks across
seven northeast states. In Rajasthan
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and Karnataka, our teams arranged
camps across all zones partnering
with the renowned local hospitals.

Healthcare

In Karnataka, our Mangalore zone
employees visited Aasare, an exclusive
home for physically challenged
children and distributed fruits and
chocolates among kids. Free eye
check-up camps were

also set up across all five zones

in the state.

Everyone in our West Bengal team
donated money to provide nutritional
supplements to HIV-affected

children in ‘Anandaghar’. Together,
they collected a sum of ¥ 32,000.
Additionally, two 24-hour helpline
numbers were launched to offer help
in cases of paediatric HIV. In Assam,
our team spent a day with students of
Basistha Blind School in Guwahati.

Distributing Daily Needs

Our team in Northeast states and
Assam collaborated with OJU Welfare
Association in Arunachal Pradesh

to drive a campaign called ‘Clothes
for Charity’, where used clothes

were collected from all our offices in
that zone and were donated to the
association. OJU Welfare Association
works for the development and
empowerment of disadvantaged
women and children. In Pune as

well, our employees collected daily
consumables (clothes, shoes, water
bottles, soaps, among others) and
donated those to Maher Ashram in
the city.

Societal Well-Being

At Bharti Airtel, we have taken up
several initiatives for the conservation
of food. We tied up with many food
vendors and ensured that the surplus
food was not wasted. The left-over
food was sent to orphanages and
old-age homes, so that it got served to
the needy.

We dedicated an entire day to the HIV-
affected kids of ‘Anandaghar’, where
we screened a movie for the kids and
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offered them refreshments in between
the film.

One of our most significant initiatives
last year was to collaborate with the
Uttar Pradesh government to roll

out its state-wide project Dial 100.
Dial 100 is an emergency response
system, where the state citizens could
communicate with the call centre via
dialing 100 over phone, text, and other
communication methodology. This
was a big milestone for the team as

it involved setting up UP’s largest calll
centre.

Towards a Low-Carbon
Future

As one of the world’s leading
telecommunication companies,
we believe it is possible to

drive economic growth across
geographies with less impact on
the environment. Finding that
balance is fundamental to our
sustainability commitment.

We evaluate the impact of our
operations (including those of our
partners) on the environment in terms
of resource and energy consumption,
greenhouse gas (GHG) emissions
and waste. Besides, we ensure that
we operate as efficiently as possible
to minimise the impact. The United
Nations National Climate Change
Conference, 2016, recognised climate
change as a threat to human life.

We believe that the Information and
Communications Technology (ICT)
industry has a crucial role to play in
enabling a low-carbon future.

Our priorities comprise:

O Reducing carbon footprint by over
70% in the next three years;

O Promoting a shift to green mobile
tower technologies that consume
less power;

O Driving initiatives that reduce
energy consumption;

O Minimising waste and developing
innovative solutions that ensure
environmental stability.

Green Network Infrastructure

Airtel has always pioneered green and
sustainable energy. There have been
path-breaking shifts from the classical
telco operating model, whether it has
been sharing of passive infrastructure
or replacing all indoor cabinets to
outdoor. These changes have shaped
and impacted the industry in a way no
other company has been able to.
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Achieved milestone
of 1 MWp Rooftop
solar capacity

Last year, Airtel achieved the
milestone of 1 MWp rooftop
solar at our main switching

centres (msc) sites. This

is an unprecedented
achievement by any telecom
operator in the domain

of adopting renewable
technology for their msc
locations.

Renewable Energy Solutions

O An alternating diesel battery
hybrid mode helps reduce diesel
consumption by using batteries.
This mode is managed by smart
controllers at the main power
source, which is increasingly being
utilised by some of the operators.

O Airtel’'s green power wheeling
agreements for the procurement
of green energy of 88 Mn units per
annum.

0 We completed trials at own and
partner sites by switching off air-
conditioners and utilising natural
solar cooling to reduce the energy
demand.

O 381 sites completed with 300 Wp
solar on own and partner sites by
switching off our air-conditioners
and utilising solar and natural
cooling to reduce the energy
demand.

Partnering Energy Efficiency

Automatic Shutdown of
Equipment in Non-Peak Hours

With the advent of 4G technologies,
there have been associated
innovations in the BTS deployment.
One such innovation is the usage of
intelligent shutdown technology. This
ensures that the equipment remains
switched off during non-peak hours.

Project Green Cities

Project Green City was launched by

Indus and Infratel a few years ago; and
over 47,937 sites have been tagged as

green sites till date.

Green Operations at Airtel
Involves:

(0]

The use of information technology
solutions at the workplace,

adjustments in AHU running hours
and reduction of excess UPS load.

Robust Building Management
Systems (BMS) and the setting up
of numerous efficient HVAC design
at ‘One Airtel’ campuses.

Insulation solutions, deployment
of energy efficient cooling and
photovoltaic solutions, and regular
monitoring of chiller temperature.

Daylight harvesting, installation of
motion and occupancy sensors,
maximising utilisation of daylight
and replacement of lights with
efficient LED lights.

Ground water recharging, use of
pre-used water for gardening and
advanced Sewage Treatment.

o

We are implementing several
initiatives to inculcate passive site
sharing. This method involves
ground-based or rooftop tower,
cables, shelter cabinets, power
supply, air-conditioning, alarm
systems, among others.

Tower sharing saves utilisation
of various resources like steel,
cement, concrete, zinc and land,
besides optimising power usage.

Conversion of Indoor Sites to
Outdoor

A

base station with outdoor BTS does

not require air-conditioning, which
results in potential reduction of energy
consumption by 25%. Over 48,973
sites have been converted to outdoor
sites. We partnered with Tower Cos to
take this initiative forward.

Towards Green Data Centres

Across all the facilities in India, we
have implemented comprehensive
energy conservation and efficiency
programmes through the following
initiatives:

Installing Variable Frequency

Drives (VFDs) A Variable Frequency

Drive (VFD) installed in our HVAC
systems, automatically reduces a

motor’s speed and power draw when
there is lower system load.

Cold Aisle Containment Cold aisle
containment uses a physical barrier
to reduce the mixing of cold supply
air and hot exhaust air in data centre
aisles. This delivers lower energy
consumption and more efficient
cooling.

Energy Usage Optimisation: By an
extensive energy usage study and
power audits conducted, various
initiatives were undertaken to optimise
the usage of electricity, some of which
include:

ldentifying and rectifying hot-spots
Optimising lighting and AC usage
Short cycling of cold/hot air

O O O O

Optimising set points of AC/chillers
within framework of ASHRAE

E-waste

We, at Bharti Airtel, ensure that our
e-waste is disposed off responsibly.
E-waste is generated from technology
upgradation, capacity augmentation
and other procedures.

In FY 2016-17, 2,400+ tons of e-waste
from IT and network infrastructure
were responsibly recycled through

our authorised partners. In addition,
we have been donating our end-of-life
laptops and IT infrastructure to the
Bharti Foundation who, in turn, use the
same for their schools program.

E-bills

We took several significant measures
like practising the usage of paperless
billing to reduce paper usage and
wastage. Our customers are offered
the flexibility to opt for paperless bills
at any time of their subscription cycle.
This helped us save over 1,289 Mn
sheets of paper since FY 2011-12.
New connections sold with
e-Mail/e-Bill options are also
increasing and accounts to 56%

of total new postpaid connections

as of March 2017.
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Africa

Global Networking of Sustainable Growth

We believe that technology can play a pivotal role in enabling the
communities where we operate achieve their developmental aspirations.
Our commitment is to enhance the quality of life wherever possible

and contribute to a connected society. Over the last few years, we

have taken up locally relevant projects in the areas of Education, Youth

Development, Health and the Environment. We also extend our services
to provide disaster relief in the areas where we operate.

Education

Education is a key focus area for
governments and public private
partnerships are helping bridge some
of the gaps.

O Airtel Africa’s flagship programme,
‘Adopt-a- School’, has 56 adopted
schools with over 27,000 students
across Africa.

O Airtel Rwanda and the University
of Rwanda partnered to launch an
innovation hub at the College of
Arts in Huye district.

o Airtel Uganda rewarded top
performers in the adopted schools
by providing them with school
requirements, such as beddings
and other items.

O Airtel Seychelles partnered with
the Ministry of Education to reward
students who performed well at
the national level.

Youth Development

To provide the youth in Africa
opportunities to fulfil their potential,
Airtel is leveraging its technology
to enhance skills or provide real
opportunities for growth.

O Airtel Tanzania launched the
Fursa Seeding Fund, designed
to empower the youth with small
scale loans. The first batch of 100
entrepreneurs have received soft
loans from the programme.

O Airtel Congo B in partnership with
UNESCO is carrying out Digital
Literacy and Youth Training in IT.

O Airtel Zambia partnered with the
British Council to provide support
for setting up of internet hubs for
youth to improve their ICT skills.

Health

Access to primary health care is a key
area of focus for countries in Africa.

O Airtel Uganda held health camps,
encouraging preventive health care
among the rural population.

O Airtel Ghana donated medical
equipment to the Abokobi
Community Clinic in Greater Accra
Region.

O Airtel Madagascar, together with
Nokia, donated an incubator and
resuscitation table for newborns at
the CHU-Befelatanana Pediatrics
Department.

O Airtel Nigeria partnered with the
Lagos AIDS Control Agency to mark
the World AIDs Day, by counselling
and conducting free HIV screening
and testing of 2,000+ members of
llaje Community in Lagos State.

Environment

The natural ecosystem is equally
important to Airtel and to ensure that
we are preserving it, Airtel Africa’s
employees partake in planting trees

around the year, amongst other
initiatives.

O  Airtel Kenya participated in an
award-winning Biogas project at
the I-Afrika rehabilitation centre,
home to 100+ street children.
The objective is to support the
institution produce sufficient
biogas for cooking and boiling
water for use at the centre. The
centre not only saves money, but
also provides a healthy and safe
option, as they were previously
using wood and coal.

| believe that the long-term
success of Airtel is tied to
the society. Our overarching
Corporate Responsibility

is to ensure that we

operate as a responsible
business. In community
related CSR initiatives,

we work in collaboration
with government and
development agencies,
whilst encouraging employee
participation. We remain
committed to making a
difference to the society that
we operate within.

Message from MD and CEO
Raghunath Mandava
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2,000

members of llaje community
were given free HIV screening
and counselling

27,000

students reached under
‘Adopt-a- School’ programme

CSR related Recognitions:

Airtel Ghana

O CSR Excellence Awards 2016 —
CSR CEO of the year

O Africa Carrier Awards 2016 —
Best CSR initiative

O Global Carrier Awards 2016 —
Best CSR initiative

Airtel Zambia

O Best Corporate Social
Responsibility Education Project
and Best CSR partnership in
the Community — Public Service
Excellence Annual Awards

O Best Corporate Social
Responsibility Award —
Zambia Medical Association
Annual Awards

Airtel Uganda

O Best Social Good Campaign —
2016 Social Media Awards

O Best Social Responsibility
Campaign - Public Relations
Excellence Awards

Airtel Nigeria

O Best company in reduction of
inequality (SDG 10) - SERA Awards,
a notable platform that recognises
exceptional CSR interventions in
Nigeria

D

At Airtel Sri Lanka, our CSR approach is
attuned to societal needs. We are focused
on enriching the lives of people in the
communities and act with respect for all

stakeholders. Our initiatives across domains of

Sri Lanka

education and health have created significant

impact in the lives of millions.

Education

We adopted the Kahatagasdigiliya
School in Anuradhapura district,
where we took care of the education
of 100 children. A similar initiative
was taken at Alawal School in
Gampaha district, where we could
impart the education to 300 children.
A holistic approach was taken to
empower children with knowledge
and education, so that they grow to
become responsible citizens.

Health

We undertook the annual
refurbishment of The Lady Ridgeway
Hospital, which is considered to be
world’s largest paediatric government
hospital. It impacted the lives of over
two million patients. Additionally, to
prevent the wide spread of dengue
disease across Trincomalee, we
initiated our ‘Nets for wells’ campaign,
where we went on covering wells
with nets to prevent the breeding

of mosquitoes. This programme
created impact across 500 families of
Trincomalee.

Corporate Social
Responsibility initiatives in
Sri Lanka have given more
emphasis on empowering
youth, as they are pivotal
for the country’s economic
development. As per the
studies conducted in
2016-2017, the youth -
representing 22% of the
local populace, face scores
of issues including education
and health. Accordingly, in
the coming year, we expect
to implement initiatives to
uplift community resources
and incorporate our
knowledge and expertise
to promote information
technology, with the aim

of devising an all-inclusive
business model to further
elevate our CSR initiatives.

CEO Statement
Mr. Jinesh Hegde
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Section A

General Information about the Company
Corporate Identity Number (CIN) of the Company
Name of the Company

Registered Address

Website
Email ID
Financial Year reported

Sector(s) that the Company is engaged in (Industrial activity
code-wise)

Key products/services that the Company manufactures/
provides (as in balance sheet)

Total number of locations where business activity is undertaken

Markets served by the Company - Local/State/National/
International
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L74899DL1995PLC0O70609

Bharti Airtel Limited

Bharti Crescent, 1, Nelson Mandela Road, Vasant Kunj, Phase I,
New Delhi- 110070

www.airtel.com

compliance.officer@bharti.in

2016-17

o

0000 OO

Number of international
locations (major 5)

Number of national locations

Telecommunication Services — mobile telecommunication, fixed
line services and telecommunication enterprise solutions.
Direct-to-Home Services (through subsidiary company).
Payments Bank (through subsidiary company).

Mobile Services

Broadband Services
Enterprise Services

Direct to Home (DTH) Services

Operations in 17 countries including
India and Sri Lanka.

Headquartered in New Delhi, the
Company has business in all 22
licensed telecom service areas.

Besides India, operations in Africa and South Asia

Section B

Financial Details of the Company
1. Paid up capital (INR Million)

2. Total turnover (INR Million)

3. Total profit after taxes (INR Million)
4

. Total spending on Corporate Social Responsibility (CSR) as
percentage of average Net Profit of the Company for last 3
financial years.

5. List of activities in which expenditure in 4 above has been
incurred

19,987

622,763
(99,256)
0.05%*

[e]
[e]
o

o

Promotion of education

Employability and entrepreneurship

Promoting measures for reducing inequalities faced by
economically backward groups

Livelihood enhancement program

*Please refer Annexure D of the Board’s Report viz. the Annual Report on CSR activities for details.

Section C
Other Details

1. Does the Company have any Subsidiary Company / Companies?
Bharti Airtel Limited had 15 direct and 81 indirect subsidiary companies, as on March 31, 2017.

2. Does the Subsidiary Company / Companies participate in the BR initiatives of the parent company?
Nearly all subsidiary companies of Bharti Airtel, either directly themselves or along with Airtel, participate in the BR initiatives.
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Section C
Other Details

3.

Do any other entity / entities (e.g. suppliers and distributors, among others) that the Company does business with participate
in the BR initiatives of the Company?

Bharti Airtel supports and encourages its partners to undertake sustainability and CSR initiatives. At present, the Company’s
infrastructure and facility management partners support its drive towards environment protection, which represents less than 30%

of all our partners.

Section D

Business Responsibility Information

1.0 Details of Director / Directors responsible for BR

(a) Details of Director / Directors responsible for the implementation of BR policy / policies

DIN Number
Name

Designation

(b) Details of the BR head

DIN Number
Name

Designation
Telephone Number

E-mail ID

00042494

Mr. Rakesh Bharti Mittal

Director

N.A.
Mr. Sameer Chugh

Director — Legal & Regulatory

+91 124 4243188

sustainability@airtel.com

2.0 Principle-wise (as per NVGs) BR Policy / Policies

PRINCIPLE 1

A

Ethics, Transparency and
Accountability

Businesses should conduct and
govern themselves with ethics,
transparency and accountability

A

Stakeholder Engagement
Businesses should respect the

interests of and be responsive
towards all stakeholders,
especially those who are
disadvantaged, vulnerable and
marginalised

Responsible Policy
Advocacy

Businesses, when engaged

in influencing public and

regulatory policy, should do so
in a responsible manner

PRINCIPLE 4

PRINCIPLE 7

PRINCIPLE 2

A

Products Lifecycle
Sustainability

Businesses should provide
goods and services that are
safe and contribute to sustain-

ability throughout their life
Human Rights

Businesses should respect and
promote human rights

PRINCIPLE 5

PRINCIPLE 8

A

Support Inclusive Growth

Businesses should  support
inclusive growth and equitable
development

PRINCIPLE 3

Employees’ Well-being

Businesses should promote the
well-being of all employees

PRINCIPLE 6

A

Protection of the
Environment

Businesses should respect,
protect and make efforts to
restore the environment

PRINCIPLE 9

A

Providing Customer Value

Businesses  should engage
with and provide value to their
customers and consumers in a
responsible manner
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(a) Details of Compliance (Reply in Y/N)

ﬁ(‘) Questions PL P2 P3 P4 P5 P6 P7 P8 P9

1. Do you have a policy / policies for...? Y Y Y Y Y Y Y Y Y

2. Has the policy been formulated in consultation with the Y Y Y Y Y Y Y Y Y
relevant stakeholders? (A)

3. Does the policy conform to any national / international Y Y Y Y Y Y Y Y Y

standards? If yes, specify? (50 words)(A)

4. Has the policy being approved by the Board? If yes, has it been Y Y Y Y Y Y Y Y Y

signed by MD / Owner / CEQ / appropriate
Board Director? (B)
5. Does the Company have a specified committee of the Board/ Y Y Y Y Y Y Y Y Y
Director / Official to oversee the implementation of the policy?
®)
Indicate the link for the policy to be viewed online? (C) Y N Y N Y N Y Y N
7. Has the policy been formally communicated to all relevant Y Y Y Y Y Y Y Y Y
internal and external stakeholders? (D)

8. Does the Company have in-house structure to implement the Y Y Y Y Y Y Y Y Y
policy / policies? (E)

9. Does the Company have a grievance redress mechanism Y - Y Y Y - - - Y
related to the policy / policies to address stakeholders’
grievances related to the policy / policies? (F)

10. Has the Company carried out independent audit / evaluation of
the working of this policy by an internal or external agency? (G) Y Y Y Y Y Y Y Y

(A) The policies are formulated with detailed consultation with relevant stakeholders and benchmarking across the industry.
They are developed and aligned to applicable legal and regulatory requirements, and guidelines, SEBI listing regulations
and our internal mandates.

(B) All policies are administered under the overall supervision of the Airtel Management Board (AMB) of the Company,
headed by the Managing Director and Chief Executive Officer. The Audit & Risk Management Committee of the Board
along with other Board Committees reviews implementation of policies.

(C) The following policies can be viewed on our website www.airtel.com and www.bharti.com:

1. Code of Conduct Policy

2. Code of Conduct Policy for Partners
3. CSR Policy

4. Ombudsperson Policy and Process

(D) Except policies listed above, all other policies are meant for internal consumption of employees and are available on the
Company’s intranet. All policies have been periodically communicated to the relevant internal and external stakeholders.

(E) Allpolicies are owned by the respective AMB member and their senior leadership teams are responsible for the effective
Implementation of Policy.

(F) Any clarifications for grievances related to either of the policies are addressed by the respective leadership team member
and if not addressed to satisfaction can be escalated to the Ombudsperson.

(G) Allpolicies and theirimplementation are audited by an independent internal audit team who in turn reports issues, if any,

to the Audit & Risk Management Committee of the Board.

Governance related to BR

o Performance assessment frequency of BR

The CSR Committee and Board assess and review the BR performance annually and give a strategic direction to the
Company on its BR initiatives, as required.

o Details of BR and Sustainability Report

The Company publishes an annual Sustainability Report in accordance with the Global Reporting Initiative (GRI) framework.
The report has been uploaded on the Company’s website and can be viewed at www.airtel.in/sustainability.
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Section E
Principle-wise performance

PRINCIPLE 1

A

Ethics, Transparency and Accountability

Bharti Airtel is committed to achieving the highest principles
of integrity and ethics. Its Code of Conduct (COC/Code)
outlines the Company’s expected standards of ethical
conduct and behaviour. Bharti's core values represent mutual
respect, trust and personal growth for all. The Company
maintains a firm stand against bribery and corruption; it
strictly prohibits making any sort of facilitation payment
and has a ‘zero tolerance’ policy for breach of regulations
and rules. The COC is developed at the Group level and
is applicable for all internal and external stakeholders.
Adherence and compliance to the Code is mandatory
for employees, subsidiaries, suppliers, partners, agents,
consultants and independent contractors.

Moreover, all employees are required to undergo an
annual e-certification on Code of Conduct to reinforce
their commitment to the Code. The Code is implemented
through the Office of the Ombudsperson. It serves as an
independent platform for employees and other external
stakeholders (including associates, strategic partners and
suppliers) to address any breach or violation of Bharti's
Code. During 2016-17, 13 allegations of corruption or
bribery were received. Investigations were completed in 11
cases. The remaining two cases are under various stages of
investigation. The allegations were substantiated in eight
cases and suitable actions initiated, as per Consequence

Management Policy.

Bharti Airtel is committed toward creating a positive impact
on the society. It aims to reduce any fallouts during the
lifecycle of its products and services across the value chain.
The Company is leveraging its existing services such as
Mobile DTH, Payments Bank and Broadband to provide
basic life services. It is helping enhance financial inclusion,
health and education along with raising awareness around
agriculture. The Company is augmenting the government’s
efforts to expand the reach and quality of basic life services
to the masses.

PRINCIPLE 2

Product Lifecycle Sustainability

Airtel introduced significant steps to promote environmental
stability. While it promoted reduced energy consumption and
minimised waste, it also focused on developing innovative
solutions for environmental sustainability. There were
various initiatives undertaken to reduce our impact on the
environment and minimise waste. Please refer to the CSR
section of this annual report for details on the same.

Airtel gives utmost importance to community health and
safety, and acknowledges the growing public concern
regarding exposure to electromagnetic fields (EMF).
The Company maintains complete transparency and
shares updated research-backed data periodically with
all its stakeholders. The Company’s existing sites comply
with applicable guidelines issued by the Department of
Telecommunication (DoT), Government of India — the Indian

emission norms are 10 times more stringent than specified by the
International Commission on Non-lonizing Radiation Protection
(ICNIRP). According to the DoT guidelines, the Company’s
operational sites are subject to random selection and audit
by the DoT’s Telecom Enforcement Resource and Monitoring
(TERM) Cells. In FY 2016-17, the TERM Cells conducted an
audit of 21,615 sites, and 99.96% of them were found compliant
with emission norms. Additionally, the Company partners with
the Cellular Operators Association of India (COAI) to organise
various programmes, workshops, seminars and stakeholder
meets to build awareness around EMF.

‘War on Waste’ is among the Company’s key priorities. It is
an initiative that enhances Airtel's operational efficiencies
by eliminating waste. Over the years, the Company has
been actively pursuing the motto of ‘reuse, repurpose and
recycle’ across operations through deployment of innovative
technologies. Being a service provider company, e-waste
management is a major concern for the organisation.

E-waste (or electronic waste) from electronic products, such
as IT hardware and telecommunications network equipment
may present health hazards and cause environmental
damage through land, water and air contamination. The
Company follows the Waste Electrical and Electronic
Equipment (WEEE) guidelines to handle and recycle
e-waste generated from technology upgradation, capacity
augmentation and others. Moreover, Airtel proactively
collects, re-uses and recycles all its e-waste to minimise
impact. In FY 2016-17, over 2400 tons of e-waste generated
from IT and network infrastructure was recycled through
authorised recycling partners.

The Company has been consistently building a responsive
and responsible supply chain. We aim to source 100% of the
supplies sustainably and are currently developing processes
and metrics to track the level of sourcing being done
sustainably. Suppliers with TL9000, ISO 9001, I1ISO27001,
ISO 14001, OHSAS18001 and RoHS are preferred partners
by Airtel. It encourages its partners to publicly disclose their
performance on social, environmental and governance
issues. Moreover, the Company, through its Business
Standards of Conduct, ensures to implement compliance
with relevant laws on ethical competition, non-discriminatory
policies and practices at work, prohibition of child labour,
safe working conditions and accuracy of company records,
among others. In our endeavour to promote indigenous
entrepreneurship, in FY 2016-17, 98% of the partners
Airtel worked with were India-based, sourcing around 65%

products in terms of value.

Airtel's business strategy is anchored in creating a high
performance work culture and building employee capabilities
that deliver, grow and enable effective cross-functional roles.
The Company strives to create a winning ecosystem for all
its employees by providing inclusive and equal opportunities
for all. Please view details of the Company’s initiatives for
employee well-being in the Annual Sustainability Report at
www.airtel.in/sustainability.

As on March 31, 2017, Bharti Airtel's operations in India,
including all wholly owned subsidiaries, employed 17,491
people, including 1,520 women and 172 specially-abled
personnel. In addition, the Company had 17,279 sub-
contracted employees for calendar year 2016, employed
at its various sites. During the period, the Company did not

PRINCIPLE 3

Employees’ Well-being
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engage any temporary or casual staff in the organisation.
Airtel currently does not have any employee associations
in the organisation however, employees have full access to
raise their concerns with the management without fear or
coercion which are addressed and resolved satisfactorily.

Airtel views its people as the cornerstone of Business and
constantly innovates to be an employee-friendly brand
through its continuous efforts focusing on talent and
capability development, employee engagement, flexible
work environment, learning and overall growth.

The Bharti Code of Conduct ensures to build a workplace
culture that fully reflects Bharti's values of trust, mutual
respect and inclusive growth for all. The Code encompasses
a wide array of issues pertaining to harassment, workplace
conduct, labour conditions, and community responsibility.
The Ombudsperson administers a formal process to review
and investigate all concerns and undertakes appropriate
actions required to resolve the reported matter. In FY 2016-
17, five cases regarding sexual harassment at the workplace
have been reported and investigated. In three of these
cases, the allegations were substantiated and the accused
personnel were separated from their services. Airtel received
no complaints regarding child labour, forced labour and
discriminatory employment in the year under review.

Number of
employees who
attended safety

Number of employees
who attended skill
upgradation trainings

Category*

trainings
Permanent employees 13,693 16,599
Permanent women 269 1,497
employees
Casual / temporary / 13741 n/a
contractual employees
Employees with 11 208

disabilities

1 BAL and 100% owned Indian subsidiaries

PRINCIPLE 4

A

Bharti Airtel functions on the philosophy that communication
can bring in multi-dimensional transformations. Thus, the
Company’s approach to responsible business activities
includes routine engagement of internal and external
stakeholders on significant matters. Additionally, a formal
stakeholder engagement materiality assessment is performed
onceineverytwoyearsto gatherthe stakeholderrequirements;
and map the same for the Company to align its governance
framework and management approach with it. Through its
Sustainability Plan 2020, the Company aspires to play its
part in the sustainable development of India, specifically by
addressing areas like connectivity, health, education and
financial inclusion. Airtel uses its inherent advantages of reach
and affordability to help bring socio-economic development
across the country. The Board - level Stakeholders’
Relationship Committee of the Company ensures the fair
examination and redressal of concerns of all security holders
through engagement and disclosure practices.

Stakeholder Engagement

The Company has identified the disadvantaged, vulnerable
and marginalised stakeholders through Bharti Foundation,
the philanthropic arm of Bharti Enterprises. The foundation’s
beneficiaries  include  economically-challenged  and
disadvantaged groups, especially girls. Bharti Foundation
touches all aspects of stakeholder empowerment through

Statutory Reports Financial Statements

multiple community initiatives in the realm of education,
employment generation, sanitation along with healthcare,
and disaster management. Conducting need-based
training for key stakeholders forms a significant part of the
foundation’s empowerment and financial inclusion strategy.
Please refer to the CSR section of the annual report and
the sustainability report for details on the Company’s

intervention through Bharti Foundation.

Bharti's Code of Conduct is directed towards upholding
the highest levels of ethical business practices. Strong
commitment to performance with integrity, and human rights
are embedded in the Company’s policies, which lays down
acceptable behaviour on various aspects including human
rights. The Code is applicable for all employees, associates
and business partners of the Company. Compliance to the
Code, the relevant labour laws and human rights regulations
applicable in their geographies of operation is a major part
of associating with Airtel. No incidences of discrimination
or human rights violation were received by the Company’s

Ombudsperson office in FY 2016-17.

As one of India’s leading telecommunications companies,
Airtel understands its responsibility to consistently evaluate
the impact of its services, operations and infrastructure
partners on the environment. The Company acknowledges
the need for constant assessment of its overall influence on
energy consumption, greenhouse gas (GHG) emissions and
resource optimisation for environmental protection. Airtel is
working towards deployment of renewable energy solutions
in network towers, installation of rooftop solar panels at Main
Switching Centres (MSCs) and captivating green energy
generation through solar/wind energy. It is also committed
to operating and providing products and services in an
environmentally responsible and sustainable manner. The
Health, Safety and Environment (HSE) policy specifies
its approach towards protection of the environment; the
policy is applicable for all employees of the Company and
its subsidiaries. In addition, the Company works closely with
network infrastructure and facility management partners
to identify social and environment risks, and explore
innovative ways to lessen energy consumption throughout
the organisation. Moreover, this association facilitates a
shift to green mobile tower technologies that consume less
power. Over the years, there have been various initiatives
undertaken to address global environmental issues, promote
renewable energy solutions, increase energy efficiency
and reduce waste. The emissions or wastes generated by
the Company are within the permissible limits specified by
Central Pollution Control Board (CPCB) and State Pollution
Control Boards (SPCBs). As on March 31, 2017, there were
three notices received from CPCB/SPCP which are at various
stages of resolution.

PRINCIPLE 5

Human Rights

PRINCIPLE 6

Protection of the Environment

Details of the Company’s environmental initiatives are
available in its annual report and its annual sustainability
report at www.airtel.in/sustainability.
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PRINCIPLE 7 k

Responsible Policy Advocacy

The Company works closely with all industry associations
and trade chambers to ensure its public policy positions
complement and advance its sustainability and citizenship
objective. The Company strives to drive digital inclusion,
promote green telecom, advance innovation, enhance
competitiveness and increase job creation, economic
growth and sustainable standards of living. Its policy
agenda is centred on the provision of network coverage,
affordable access to customers, building transparency
and awareness around radiations. Moreover, it deals with
creating adaptability of internet, easing and automating
subscriber acquisition, quality of service offerings, tariff and
environment, among others. As these issues are now being
scrutinised and deliberated by a very proactive government,
they are likely to have a material impact on the lives of
millions.

The Company generally conveys its policy positions through
its membership with the Cellular Operators Association
of India (COAI). Besides, it is member of other industry
associations like Confederation of Indian Industry (CII) and
Federation of Indian Chambers of Commerce and Industry
(FICCD. Internationally, Bharti Airtel is a member of the
International Telecommunication Union (ITU) and GSM
Association (GSMA).

Building Capability

Driving digital literacy
and adaptability to

PRINCIPLE 8 k

Support Inclusive Growth

Telecommunication services play a pivotal role in improving
governance, communication, security, and disaster relief
efforts.Moreover,itcan contribute tothe overall strengthening
of socio-cultural ethos. Bharti Airtel is focussed on creating
a sustained, positive and deep-rooted impact on the society
through employee volunteerism and CSR efforts, along with
Bharti Foundation and various NGOs/associates.

Airtel Sustainability Plan 2020 is the architecture for
Airtel's sustainable business. The sustainability framework
focuses on maintaining its relationship with the Company’s
customers, community, partners, planet and people. Airtel
aims to actualise its sustainability vision of social inclusion
and contribute to a balanced future, while decoupling growth
with environmental fallout and increasing its social impact.

Bharti Airtel is committed towards sustainable community
development through actively engaging with communities it
operates in. It is determined to create a deep-rooted, positive
impact on the society at large. Therefore, it proactively
applies its competence and partnerships to promote
community wellness through initiatives undertaken by the
Bharti Foundation.

Educationis a critical component for the holistic development
ofthe nation.Inadeveloping country like India, itis a challenge
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to ensure elementary education in rural areas, especially for
girls. Airtel has recognised this gap and is focused towards
actively supporting initiatives of the Bharti Foundation and
its flagship programme, the Satya Bharti School Program.
The details about this programme are available in the CSR
section of the Company’s annual report.

During FY 2016-17, Bharti Airtel made significant
contributions towards various philanthropic projects,
which include:

X 924 wr

Bharti Foundation towards
furtherance of its objectives.

?52!\/”1

Other contributions

y

The Satya Bharti School Program involves the communities
in which it functions towards the operations of schools. The
programme actively engages community membersin making
monetary and tangible contributions to schools and related
activities and events. Donating land for school buildings,
erecting boundary walls and pathways, contributing furniture
for school usage are some ways community members
participate in the programme. In addition, the programme
arranges various contact points between parents and the
community, such as parent-teacher meetings, home-visits,
community-events (Sports Day) to enhance understanding
of the education system.

A structured impact assessment study was conducted by
a third party to assess the Satya Bharti School Program in
2014. Sample Satya Bharti Schools across Punjab, Haryana
and Rajasthan were compared to 15 other schools within
their vicinity to ascertain the impact of the programme on
children, parents, communities and teachers. The results
were very rewarding and provided valuable feedback around
expectations of the community to improve delivery of the
programme. This year the impact assessment is planned for
two of the main projects and the results should be available
by the end of the year.

Impact on the community

Impact on children

84.7% of children studying at Satya Bharti
Schools were certain of their responses and
clear in their communication as compared to
38.0% children studying in other schools.

y
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Impact on parents and communities

96% of parents with girl child studying at
Satya Bharti School wanted her to pursue
higher education comparedto 73.7% parents

whose girl child go to other schools.

PRINCIPLE 9

Providing Customer Value

Airtel envisions enriching customer lives through exceptional
customer experience and enhanced satisfaction and loyalty.
The Company relentlessly strives to provide a world-class
network and cost-effective services through innovative
products and customer interactions that create a distinctive
consumer experience. Airtel recognises that constant
feedback is a vital partner in providing great services.
The Company measures customer satisfaction progress
primarily through the Net Promoter Score (NPS). It is a key
performance indicator that gauges how likely a customer
will recommend the Company’s products. Apart from NPS,
the Company uses various mechanisms like social media
mentions, feedback over a call or on a point of sale, compliant
management or surveys to receive further insights on
delivering superior services.

Additionally, Airtel has been communicating mandatory
information as specified by the law regarding enrolment
and deactivation, tariff, usage, contact and grievance on
its welcome kits, periodic bills, enrolment forms, booklets,
websites and point of sales displays.

During the last five years no legal cases were filed against
the Company for unfair trade practices and irresponsible
advertising. In FY 2016-17, three cases were filed against
the Company before the Competition Commission of India
for anti-competitive behaviour and all of them are pending
resolution. In addition to this, 25 complaints were registered
with the Advertisements Standards Council of India (ASCI)
out of which 24 were resolved successfully as per the
process specified in the ASCI rules. Besides, as on March
31,2017, 778 consumer cases and 0.04% of the customer
complaints are at various stages of resolution.
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Board’s Report

Dear Members,

Your Directors have pleasure in presenting the 22" Board
Report on the Company’s business and operations, together
with audited financial statements and accounts for the
financial year ended March 31, 2017.

Company Overview

Bharti Airtel is among the top three mobile service providers
globally with presence in 17 countries, including India, Sri
Lanka and 15 countries in the African continent.

The Company’s diversified service range includes mobile,
voice and data solutions, using 2G, 3G and 4G technologies.
Its service portfolio comprises Digital TV services, an
integrated suite of telecom solutions for its customers,
besides providing long distance connectivity in India, Africa
and rest of the world. All the services are rendered under
a unified brand ‘airtel’ either directly or through subsidiary
companies. Airtel Money’ (known as ‘Airtel Payments Bank’
in India) extends product portfolio to further our financial
inclusion agenda and offers convenience of payments and
money transfers on mobile phones over secure and stable
platforms in India, and across all 15 countries in Africa.

The Company also deploys and manages passive
infrastructure pertaining to telecom operations through
its subsidiary, Bharti Infratel Limited, which also owns
42% of Indus Towers Limited. Together, Bharti Infratel and
Indus Towers are the largest passive infrastructure service
providers in India.

Financial Results

Incompliance withthe provisions ofthe Companies Act,2013,
and SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015 (Listing Regulations’) the Company
has prepared its standalone and consolidated financial
statements as per Indian Accounting Standards (Ind AS) for
the FY 2016-17. The standalone and consolidated financial
highlights of the Company’s operations are as follows:

Standalone Financial Highlights (Ind AS)

FY 2016-17 FY 2015-16

Millions Millions* | Millions Millions*
Gross revenue 622,763 9,273 603,003 9,209
EBITDA before 242,242 3,607 226,435 3,458
exceptional items
Cash profit from 209,647 3,122 205,096 3,132
operations
Earnings before (85,095) (1,267) 102,544 1,566
taxation
Net Income/ (Loss) (99,256) (1,478) 77,803 1,188

*1 USD =% 67.16 Exchange Rate for the financial year ended March 31, 2017.
(1 USD =% 65.48 Exchange Rate for the financial year ended March 31, 2016).

Consolidated Financial Highlights (Ind AS)
FY 2016-17 FY 2015-16

4 USD 3 usb
Millions Millions* § Millions Millions*

Particulars

Gross revenue 954,683 14,214 965,321 14,742
EBITDA before 356,206 5,304 341,682 5,218
exceptional items

Cash profit from 283,668 4,224 289,083 4,415
operations

Earnings before 77,233 1,150 128,463 1,962
taxation

Net Income/ (Loss) 37,998 566 60,767 928

*1 USD =% 67.16 Exchange Rate for the financial year ended March 31, 2017.
(1 USD =% 65.48 Exchange Rate for the financial year ended March 31, 2016).

The financial results and the results of operations, including
major developments have been further discussed in detail in
the Management Discussion and Analysis section.

Indian Accounting Standards

The Ministry of Corporate Affairs (MCA), vide its notification
dated February 16, 2015, notified the Indian Accounting
Standards (Ind AS) applicable to certain class of companies.
Ind AS has replaced the existing Indian GAAP prescribed
under Section 133 of the Companies Act, 2013, read with
Rule 7 of the Companies (Accounts) Rules, 2014.

Pursuant to the aforesaid notification, with effect from April
01, 2016, the Company has transitioned to Ind AS and the
transition date being April 01, 2015. The transition is carried
out from accounting principles generally accepted in India
being the previous GAAP. Accordingly, basis the accounting
policies and Ind-AS 101 exemptions finalised, the impact
of transition has been provided in the opening equity as at
April 01, 2015 and figures for the previous year have been
adjusted accordingly.

Thereconciliation and explanation of the effect of transition to
Ind AS are given in detail in note 23 and 29 of the standalone
and consolidated financial statements respectively.

Share Capital

During the year, there was no change in the Company’s
issued, subscribed and paid-up equity share capital. On
March 31, 2017, it stood at ¥ 19,987 Mn, divided into
3,997,400,102 equity shares of ¥ 5/- each.

Augere Wireless Broadband India Private Limited, a subsidiary
company was amalgamated with the Company w.e.f. February
15,2017. As per the Scheme of Amalgamation, the authorised
share capital of Augere Wireless Broadband India Private
Limited was transferred to the Company and consequently the
authorised share capital of the Company was increased from
% 25,000 Mn (dividedinto 5,000 Mnequity shares of ¥ 5/-each)
to ¥ 27,500 Mn (divided into 5,500 Mn equity shares of
% 5/- each).

General Reserve

The Company has not transferred any amount to the General
Reserve for the financial year ended March 31, 2017.
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Dividend

Your Directors have recommended a final dividend of
% 1.00 per equity share of ¥ 5 each fully paid-up (20.00 % of
face value) for FY 2016-17. The total final dividend payout
will amount to ¥ 3,997 Mn, excluding tax on dividend. The
payment of final dividend is subject to the approval of
shareholders in the Company’s ensuing Annual General
Meeting (AGM).

The Register of Members and Share Transfer Books will
remain closed from Saturday, July 15, 2017 to Monday, July
24,2017 (both days inclusive) for the purpose of payment of
final dividend for the FY 2016-17, if declared at the ensuing
AGM.

Dividend Distribution Policy

As per Regulation 43A of the Listing Regulations, top 500
listed companies are required to formulate a dividend
distribution policy. Accordingly, the Company has adopted
the dividend distribution policy which sets out the parameters
and circumstances to be considered by the Board in
determining the distribution of dividend to its shareholders
and / or retaining profits earned by the Company. The
Policy is enclosed as Annexure J to the Board’s Report
and is also available on the Company’s website at http.//
www.airtel.in/wps/wcm/connect/61c3e71e-2dfO-4fe6-
8c46-a99cba57266a/Airtel-Dividend+Distribution+Policy.
pdf?MOD=AJPERES&ContentCache=NONE.

Transfer of amount to Investor Education and
Protection Fund

During the financial year 2016-17, the Company has
transferred the unpaid/unclaimed dividend amounting to
¥ 6.08 Mn to the Investor Education and Protection Fund
(IEPF) Account established by the Central Government.
The Company has also uploaded the details of unpaid and
unclaimed amounts lying with the Company as on August
19, 2016 (date of last Annual General Meeting) on the
Company’s website www.airtel.com.

According to the Investor Education and Protection Fund
Authority (Accounting, Audit, Transfer and Refund) Rules,
2016 (IEPF Rules), as amended, the shares in respect
of which dividend has not been paid or claimed by the
shareholders for seven consecutive years or more shall
also be credited to the demat account created by the IEPF
Authority. The corresponding shares will be transferred as
per the requirements of the IEPF Rules, details of which are
provided on the Company’s website www.airtel.com.

Deposits
The Company has not accepted any deposits and, as such,

no amount of principal or interest was outstanding, as on the
balance sheet closure date.

Capital Market Ratings

As on March 31, 2017, the Company was rated by two
domestic rating agencies, namely CRISIL and ICRA and
three international rating agencies, namely Fitch Ratings,
Moody’s and S&P.

CRISIL and ICRA maintained their long-term ratings of the
Company. As on March 31, 2017, they rate the Company at
[CRISIL] AA+/[ICRA] AA+, with a stable outlook. Short-term
ratings were maintained at the highest end of the rating
scale at [CRISIL] A1+/[ICRA] Al+.

Fitch, S&P and Moody’s also maintained the ratings at BBB-/
Stable, BBB-/Stable and Baa3/Stable, respectively.
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As on March 31,2017, the Company was rated ‘Investment
Grade’ with a ‘Stable’ outlook by all three international credit
rating agencies.

Employee Stock Option Plan

At present, the Company has two Employee Stock Options
(ESOP) schemes, namely the Employee Stock Option
Scheme 2001 and the Employee Stock Option Scheme
2005. Besides attracting talent, the schemes also helped
retain talent and experience. The HR and Nomination
Committee administers and monitors the Company’s ESOP
schemes.

Both the ESOP schemes are currently administered through
Bharti Airtel Employees Welfare Trust (ESOP Trust), whereby
shares held by the Trust are transferred to the employee,
upon exercise of stock options as per the terms of the
Scheme.

Pursuant to the provisions of SEBI (Share Based Employee
Benefits) Regulations, 2014 (ESOP Regulations), a disclosure
with respect to ESOP Schemes of the Company as on March
31,2017, is annexed as Annexure A to this report and has
also been uploaded on Company’s website at http://www.
airtel.in/wps/wcm/connect/c9e25993-5b80-4epb0-9874-
37614225b876.

During the previous year, there were no material changes
in the aforesaid ESOP Schemes of the Company and the
ESOP Schemes are in compliance with ESOP Regulations.
A certificate from S. R. Batliboi & Associates LLP, Chartered
Accountants, Statutory Auditors, with respect to the
implementation of the Company’s ESOP schemes, would
be placed before the shareholders at the ensuing AGM. A
copy of the same will also be available for inspection at the
Company’s registered office.

In terms of the provisions of ESOP Regulations, approval
of shareholders is being sought for modification of the
Employee Stock Option Scheme 2005 with the objective
to make the same more beneficial and employee friendly.
Accordingly, a proposal has been included in the Notice of
22" Annual General Meeting accompanying this report.

Material changes and commitments affecting the
financial position between the end of financial year
and date of report after the balance sheet date

There were no material changes and commitments affecting
the financial position of the Company between the end of
financial year and the date of this report.

Directors and Key Managerial Personnel

Inductions, Re-appointments, Retirements &
Resignations

Pursuant to the provisions of the Companies Act, 2013,
Sheikh Faisal Thani Al-Thani, Director of the Company will
retire by rotation at the ensuing AGM and being eligible, has
offered himself for re-appointment. The Board recommends
his re-appointment.

Mr. Gopal Vittal, Managing Director & CEO (India & South Asia)
will be completing his present term as Managing Director of
the Company on January 31, 2018. On the recommendation
ofthe HR and Nomination Committee, the Board in its meeting
held on May 09, 2017 subject to the approval of shareholders,
has re-appointed Mr. Gopal Vittal as Managing Director & CEO
(India & South Asia) of the Company for a further term of five
years w.ef. February 01, 2018.
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Mr. Manish Kejriwal, Independent Director will be completing
his present term as an Independent Director of the Company
on September 25, 2017. On the recommendation of the HR
and Nomination Committee, the Board in its meeting held
on May 09, 2017 subject to the approval of shareholders by
special resolution, has re-appointed Mr. Manish Kejriwal as
an Independent Director of the Company for a further term
of five years w.e.f. September 26, 2017.

Brief resume, nature of expertise, details of directorships
held in other companies of the Directors proposed to be re-
appointed, along with their shareholding in the Company, as
stipulated under Secretarial Standard 2 and Regulation 36
of the Listing Regulations, is appended as an annexure to
the Notice of the ensuing AGM.

Mr. Rajendra Chopra resigned from the position of Company
Secretary w.e.f. January 24, 2017. The Board placed on
record its appreciation for the contribution made by him
during his tenure. The Board in its meeting held on January
24,2017 had appointed Mr. Rohit Krishan Puri as the Deputy
Company Secretary and the Compliance Officer of the
Companyw.e.f.January 25,2017.The Company s in process
of identifying and appointing the Company Secretary of the
Company. Since as on the date of approval of the financial
statements of the Company for the financial year ended
March 31, 2017, there was no Company Secretary on the
Board, the financial statements appended to this annual
report have been signed by the Chairman, the Managing
Director & CEO (India & South Asia) and the Global Chief
Financial Officer of the Company.

Declaration by Independent Directors

The Company hasreceived declarations from all Independent
Directors of the Company confirming that they continue
to meet the criteria of independence, as prescribed under
Section 149 of the Companies Act, 2013 and Regulation 25
of the Listing Regulations. The Independent Directors have
also confirmed that they have complied with the Company’s
code of conduct.

Board Diversity and Policy on Director’s

Appointment and Remuneration

The Company believes that building a diverse and inclusive
culture is integral to its success. A diverse Board will be
able to leverage different skills, qualifications, professional
experiences, perspectives and backgrounds, which
is necessary for achieving sustainable and balanced
development. The Board has adopted a policy on
‘Nomination, Remuneration and Board Diversity’, which
sets out the criteria for determining qualifications, positive
attributes and independence of a Director. The detailed
policy is available on the Company’s website at http.//www.
airtel.in/wps/wcm/connect/92b49e0e-8810-497a-9c3e-
9b80657a3688/Policy-on-Remuneration-Nomination-and-
Board-Diversity.pdf?MOD=AJPERES and is also annexed as
Annexure B to this report.

Annual Board Evaluation and Familiarisation
Programme for Board Members

A note on the familiarisation programme adopted by the
Company for orientation and training of the Directors, and
the Board evaluation process undertaken in compliance
with the provisions of the Companies Act, 2013 and the
Listing Regulations is provided in the Report on Corporate
Governance, which forms part of this Report.

The HR and Nomination Committee has put in place a robust
framework for evaluation of the Board, Board-Committees
and Individual Directors. Customised questionnaires were

circulated, responses were analyzed and the results of
evaluation were subsequently discussed by the Board.
Recommendations arising from the evaluation process will
be considered by the Board to optimise its effectiveness.

Committees of Board, Number of Meetings of the
Board and Board Committees

The Board of Directors met eight (8) times during the
previous financial year. As on March 31, 2017, the Board has
eight committees, namely, the Audit & Risk Management
Committee, the HR and Nomination Committee, the
Corporate Social Responsibility (‘CSR’) Committee, the
Stakeholders’ Relationship Committee, the Committee
of Directors, the Airtel Corporate Council, the Special
Committee of Directors (for Monetisation of stake in Bharti
Infratel Limited) and the Special Committee of Directors (for
Restructuring of overseas holding structure).

All the recommendations made by committees of the
Board including the Audit & Risk Management Committee
were accepted by the Board. A detailed update on the
Board, its composition, detailed charter including terms and
reference of various Board Committees, number of Board
and Committee meetings held during FY 2016-17 and
attendance of the Directors at each meeting is provided in
the Report on Corporate Governance, which forms part of
this Report.

Subsidiary, Associate and Joint Venture Companies

As on March 31, 2017, your Company has 96 subsidiaries,
5 associates and 3 joint ventures, as set out in note 32 of
the full version Annual Report (for Abridged Annual Report,
please refer note 21).

During FY 2016-17, Robi Axiata Limited, Seynse
Technologies Private Limited, Aban Green Power Private
Limited and Greenenergy Wind Corporation Private
Limited became Associates of the Company and Tanzania
Telecommunications Limited ceased to be an Associate of
the Company.

During FY 2016-17, Airtel Money Tanzania Limited became
a subsidiary of the Company. Augure Wireless Broadband
India Private Limited was amalgamated with the Company,
Airtel Bangladesh Limited was amalgamated with Robi
Axiata Limited, Bharti Airtel Holdings (Singapore) Pte. Ltd
was amalgamated with Bharti International (Singapore) Pte.
Ltd and Warid Telecom Uganda Limited was amalgamated
with Airtel Uganda Limited. Airtel (SL) Limited, Airtel Burkina
Faso S.A., Airtel DTH Services (SL) Limited, Airtel Mobile
Commerce (SL) Limited, Airtel Mobile Commerce Burkina
Faso S.A, Bharti Airtel Sierra Leone Holdings BV, Airtel
Towers (Ghana) Limited, Airtel Towers (S.L..) Company
Limited, Congo Towers S.A. and Tchad Towers S.A. ceased to
be subsidiaries of the Company. During the financial year the
Company has transferred its entire shareholding in Bharti
Airtel International (Mauritius) Limited, a subsidiary company
to Network i2i Limited, another subsidiary company and
has also transferred its 908,443,918 shares in Bharti Airtel
International (Netherlands) BV, a subsidiary company to
Network i2i Limited, another subsidiary company.

Pursuant to Section 129(3) of the Companies Act, 2013
read with Rule 5 of Companies (Accounts) Rules, 2014, a
statement containing salient features of financial statements
of subsidiary, associate and joint venture companies is
annexed to the Abridged and full version Annual Report.
The statement also provides the details of performance and
financial position of each of the subsidiary, associate and
joint venture.
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The audited financial statements of each of its subsidiary,
associate and joint venture companies are available for
inspection at the Company’s registered office and also at
registered offices of the respective companies and pursuant
to the provisions of Section 136 of the Companies Act, 2013,
the financial statements of each of its subsidiary companies
are also available on the Company’s website www.airtel.com.

Copies of the annual accounts of the subsidiary, associate
and joint venture companies will also be made available to
the investors of Bharti Airtel and those of the respective
companies upon request.

Abridged Annual Report

In terms of the provision of Section 136(1) of the Companies
Act, 2013, Rule 10 of Companies (Accounts) Rules, 2014
and Regulation 36 of the Listing Regulations, the Board of
Directors has decided to circulate the Abridged Annual
Report containing salient features of the balance sheet and
statement of profit and loss and other documents to the
shareholders for FY 2016-17, who have not registered their
e-mail id. The Abridged Annual Report is being circulated to
the members excluding Annexures to the Board’s Report
viz. the ‘disclosure on ESOPs’, ‘Policy on Nomination,
Remuneration and Board Diversity’, ‘Secretarial Audit
Report’, ‘Annual Report on Corporate Social Responsibility
u/s 135 of the Companies Act, 2013’, ‘Dividend Distribution
Policy’, ‘Business Responsibility Report, ‘Report on
Corporate Governance and Auditors’ Certificate on
compliance of conditions of Corporate Governance’, ‘Extract
of Annual Return’, ‘Note on Energy Conservation, Technology
Absorption and Foreign Exchange Earnings and Outgo’ and
‘Disclosures relating to remuneration u/s 197(12) read with
Rule 5(1) and Rule 5(2) of the Companies (Appointment and
Remuneration of Managerial Personnel), Rules, 2014’

Members who desire to obtain the full version of the report
may write to the Corporate Secretarial Department at the
registered office address and will be provided with a copy
of the same. Full version of the Annual Report will also be
available on the Company’s website www.airtel.com.

Auditors and Auditors’ Report
Statutory Auditors

Under Section 139 of the Companies Act, 2013, and
the rules made thereunder, it is mandatory to rotate the
Statutory Auditors on completion of the maximum term
permitted under the said section. S. R. Batliboi & Associates
LLP, Chartered Accountants, shall be completing their tenure
as the Company’s Statutory Auditors and shall hold office till
the conclusion of ensuing 22" AGM.

On the recommendation of the Audit & Risk Management
Committee, the Board, in its meeting held on May 09,
2017, subject to the approval of the shareholders, has
recommended the appointment of Deloitte Haskins & Sells
LLP, Chartered Accountants, (firm registration number
117366W-W100018) (‘Deloitte’) as the Statutory Auditors
of the Company. Deloitte will hold office for a term of five
consecutive years i.e. from the conclusion of ensuing 22
AGM till the conclusion of 27" AGM, subject to ratification by
the members at every AGM. Accordingly, the appointment
of Deloitte as the Company’s Statutory Auditors, is placed
for approval of the members. The Company has received a
certificate from Deloitte to the effect that their appointment,
if made, shall be in accordance with the provisions of Section
141 of the Companies Act, 2013. The first year of audit will
be of the financial statements for the year ending March 31,
2018, which will include the audit of the quarterly financial
statements for the year.

Statutory Reports Financial Statements

The Board has duly examined the Statutory Auditors’ Report
to the accounts, which is self-explanatory. Clarifications,
wherever necessary, have been included in the Notes to
Accounts section of the Annual Report.

As regards the comments under para i(a) of the
Annexure 1 to the Independent Auditors’ Report regarding
updation of quantitative and situation details relating to
certain fixed assets, the Company is in the process of
executing a comprehensive project with the involvement
of technical experts, for deploying automated tools and
processes which will enable near real-time tracking of fixed
assets and reconciliation thereto. This project is expected to
be completed by next year.

Cost Auditors

The Board, on the recommendation of the Audit & Risk
Management Committee, has approved the appointment of
R.J. Goel & Co., Cost Accountants, as Cost Auditors, for the
financial year ending March 31, 2018. The Cost Auditors will
submit their report for the FY 2016-17 on or before the due
date.

In accordance with the provisions of Section 148 of the
Companies Act, 2013 read with the Companies (Audit
and Auditors) Rules, 2014, since the remuneration payable
to the Cost Auditors is required to be ratified by the
shareholders, the Board recommends the same for approval
by shareholders at the ensuing AGM.

Secretarial Auditors

The Company had appointed Chandrasekaran Associates,
Company Secretaries, to conduct its Secretarial Audit for
the financial year ended March 31, 2017. The Secretarial
Auditors have submitted their report, confirming compliance
by the Company of all the provisions of applicable corporate
laws. The Report does not contain any qualification,
reservation, disclaimer or adverse remark. The Secretarial
Audit Report is annexed as Annexure C to this report.

The Board has re-appointed Chandrasekaran Associates,
Company Secretaries, New Delhi, as Secretarial Auditors of
the Company for FY 2017-18.

Sustainability Journey

Over the past few years, sustainability has not only been an
integral part but also invariably complimentary to Airtel's
business agenda. Airtel's sustainability journey endeavours
to contribute further to its society and environment. The
Company made social inclusion as a cornerstone of its
sustainably of its programme in order to create value across
its entire value chain. To drive this Agenda, Airtel has an
undivided focus on bridging the digital divide and ensuring
that millions more are empowered through sustainable
social and economic development. It has been pushing
boundaries and changing the business paradigms across
industries by enabling the growth of sectors like finance
and banking, education, health, agriculture, and put in place
innovative ways to reduce the carbon footprint. Airtel has
been strengthening its efforts to reiterate its commitments
towards bringing a positive transformation by enabling
digital inclusion, well-being of communities and enriching
their lives through its core competencies. It is passionate to
actively support Bharti Foundation and its educational and
other initiatives.

Airtel's sustainability and business responsibility initiatives
have been detailed in its sustainability Reports, which can be
downloaded from the Company’s website http://www.airtel.
in/sustainability-file/home.html.
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Corporate Social Responsibility (CSR)

At Bharti Airtel, Corporate Social Responsibility (CSR)
encompasses much more than social outreach programmes.
It lies at the heart of the Company’s business operations.
Over the years, the Company has aligned its business
processes and goals to make a more deep-rooted impact on
the society’s sustainable development.

In accordance with the requirements of Section 135 of the
Companies Act, 2013, the Company has constituted a CSR
Committee. The composition and terms of reference of the
CSR Committee is provided in the Report on Corporate
Governance, which forms part of this Report.

The Company has also formulated a Corporate Social
Responsibility Policy, which is available on the Company’s
website at http://www.airtel.in/wps/wcm/connect/
fd7b3172-02e5-4e25-af7e-51d64cc17534/CSR+Policy.
pdf?MOD=AJPERES&ContentCache=NONE

During FY 2016-17, the Company has contributed
¥ 55.84 Mn under Section 135 of Companies Act, 2013.
Further, the Company has also contributed ¥ 899.42
Mn to Bharti Foundation for promotion of education
of underprivileged children under Section 35AC of
the Income Tax Act, 1961 and has also contributed
¥ 20.33 Mn to various other charitable institutions. The
consolidated contribution of the Company towards various
CSR activities during the FY 2016-17 was ¥ 975.59 Mn
(i.e. 0.94% of net profit of last three years). The Company
has increased/scaled up its CSR intervention in the areas
prescribed in the Company’s CSR policy and there was
an increase of approx. 69.67% in the total CSR spend
vis-a-vis last year ie. from ¥ 575 Mn in FY 2015-16 to
% 975.59 Mn this year.

As a socially responsible Company, your Company is
committed to increase its CSR impact and spend over the
coming years, with its aim of playing a larger role in India’s
sustainable development by embedding wider economic,
social and environmental objectives. Being the initial years,
the Company was in the process of evaluating the focus
areas/locations of intervention for CSR activities to cater to
the present needs of the society and deliver optimal impact.

A detailed update on the CSR initiatives of the Company
is provided in the Corporate Social Responsibility and
Sustainability Report, which forms part of the Annual Report.

The Annual Report on Corporate Social Responsibility u/s 135
of the Companies Act, 2013 is annexed as Annexure D to this
Report.

Business Responsibility Report

As stipulated under the Listing Regulations, the Business
Responsibility Report, describing the initiatives taken by
the Company from environmental, social and governance
perspective forms a part of the Annual Report.

Management Discussion and Analysis Report

Pursuant to Regulation 34 of the Listing Regulations, the
Management Discussion and Analysis Report for the year
under review, is presented in a separate section, forming part
of the Annual Report.

Corporate Governance

A detailed report on Corporate Governance, pursuant to the
requirements of Regulation 34 of the Listing Regulations,
forms part of the Annual Report.

A certificate from S. R. Batliboi & Associates LLP, Chartered
Accountants, the Statutory Auditors of the Company,
confirming compliance of conditions of Corporate
Governance, as stipulated under the Listing Regulations, is
annexed as Annexure | to this report.

Risk Management

Risk management is embedded in Bharti Airtel’'s operating
framework. The Company believes that risk resilience is key
to achieving higher growth. To this effect, there is a robust
process in place to identify key risks across the Group and
prioritise relevant action plans to mitigate these risks. Risk
Management framework is reviewed periodically by the
Board and the Audit & Risk Management Committee, which
includes discussing the management submissions on risks,
prioritising key risks and approving action plans to mitigate
such risks.

The Company has duly approved a Risk Management
Policy. The objective of this Policy is to have a well-defined
approach to risk. The policy lays down broad guidelines for
timely identification, assessment, and prioritisation of risks
affecting the Company in the short and foreseeable future.
The Policy suggests framing an appropriate response action
for the key risks identified, so as to make sure that risks are
adequately addressed or mitigated.

The Internal Audit function is responsible to assist the
Audit & Risk Management Committee on an independent
basis with a complete review of the risk assessments and
associated management action plans.

Operationally, risk is being managed at the top level by
Management Boards in India and South Asia and in Africa
(AMB and Africa Exco) and at operating level by Executive
Committees of Circles in India and Operating Companies in
the international operations.

Detailed discussion on Risk Management forms part of
Management Discussion & Analysis under the section ‘Risks
and Concerns’, which forms part of this Annual Report. At
present, in the opinion of the Board of Directors, there are
no risks which may threaten the existence of the Company.

Internal Financial Controls and their adequacy

The Company has established a robust framework for
internal financial controls. The Company has in place
adequate controls, procedures and policies, ensuring orderly
and efficient conduct of its business, including adherence
to the Company’s policies, safeguarding of its assets,
prevention and detection of frauds and errors, accuracy and
completeness of accounting records, and timely preparation
of reliable financial information. During the year, such controls
were assessed and no reportable material weaknesses in
the design or operation were observed. Accordingly, the
Board is of the opinion that the Company’s internal financial
controls were adequate and effective during FY 2016-17.

Other Statutory Disclosures
Vigil Mechanism

The Code of Conduct and vigil mechanism applicable
to Directors and Senior Management of the Company is
available on the Company’s website at http://www.airtel.in/
about-bharti/investor-relations/corporate-governance.

A brief note on the highlights of the Whistle Blower Policy
and compliance with Code of Conduct is also provided in the
Report on Corporate Governance, which forms part of this
Annual Report.
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Extract of Annual Return

In terms of provisions of Section 92, 134(3)(a) of the
Companies Act, 2013 read with Rule 12 of Companies
(Management and Administration) Rules, 2014, the extract
of Annual Return of the Company in form MGT-9 is annexed
herewith as Annexure E to this report.

Significant and material orders

There are no significant and material orders passed by the
regulators or courts or tribunals impacting the going concern
status and Company’s operations in future.

Particulars of loans, guarantees and investments

Particulars of loans, guarantees and investments form part
of note 10, 22 and 8 respectively to the financial statements
provided in the full version of the Annual Report.

Related Party Transactions

A detailed note on the procedure adopted by the Company
in dealing with contracts and arrangements with Related
Parties is provided in the Report on Corporate Governance,
which forms part of this Annual Report.

All arrangements / transactions entered into by the
Company with its related parties during the year were in the
ordinary course of business and on an arm’s length basis.
During the year, the Company has not entered into any
arrangement/transaction with related parties which could
be considered material in accordance with the Company’s
Policy on Related Party Transactions and accordingly, the
disclosure of Related Party Transactions in Form AOC-2
is not applicable. However, names of Related Parties and
details of transactions with them have been included in note
32 of the financial statements provided in the full version of
the Annual Report and note 21 of the financial statements
provided in abridged version of the Annual Report under
Indian Accounting Standard 24.

The Policy on the Related Party Transactions
is available on the Companys website at
http://www.airtel.in/wps/wcm/connect/36a5305d-
fOba-490c-9eff-152ef6811917/BALPolicy-on-Related-
PartyTransactions.pdf?MOD=AJPERES

Energy Conservation, Technology Absorption and
Foreign Exchange Earnings and Outgo

The details of energy conservation, technology absorption
and foreign exchange earnings and outgo as required under
Section 134(3) of the Companies Act, 2013, read with the
Rule 8 of Companies (Accounts of Companies) Rules, 2014
is annexed as Annexure F to this report.

Particulars of Employees

Disclosures relating to remuneration of Directors u/s
197(12) read with Rule 5(1) of Companies (Appointment
and Remuneration of Managerial Personnel) Rules, 2014 is
annexed as Annexure G to this report.

The information, as required to be provided in terms of
Section 197(12) of the Companies Act, 2013, read with
Rule 5(2) of Companies (Appointment and Remuneration of
Managerial Personnel) Rules, 2014, is annexed as Annexure
H to this report.

Statutory Reports Financial Statements

Directors’ Responsibility Statement

Pursuant to Section 134 of the Companies Act, 2013, the
Directors, to the best of their knowledge and belief, confirm
that:

a) inthe preparation ofthe annual accounts, the applicable
accounting standards had been followed, along with
proper explanation relating to material departures;

b) the Directors had selected such accounting policies
and applied them consistently and made judgements
and estimates that are reasonable and prudent, so as
to give a true and fair view of the state of affairs of the
Company at the end of the financial year and of the
profit and loss of the Company for that period;

c) the Directors had taken proper and sufficient care for
the maintenance of adequate accounting records
in accordance with the provisions of this Act for
safeguarding the assets of the Company and for
preventing and detecting fraud and other irreqularities;

d) the Directors had prepared the annual accounts on a
going concern basis;

e) the Directors, had laid down internal financial controls
to be followed by the Company and that such internal
financial controls are adequate and were operating
effectively;

f)  the Directors had devised proper systems to ensure
compliance with the provisions of all applicable laws
and that such systems were adequate and operating
effectively.
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Information regarding Employees Stock Schemes (As on March 31, 2017) Annexure A
Sl Particulars ESOP ESOP
No. Scheme 2001 Scheme 2005
A. Relevant disclosures in terms of the ‘Guidance note on accounting for Please refer note no. 24 of notes to the accounts.
employee share-based payments’ issued by ICAl or any other relevant
accounting standards as prescribed from time to time.
B. Diluted EPS on issue of shares pursuant to all the schemes covered N.A. N.A.
under the regulations shall be disclosed in accordance with Indian
‘Accounting Standard 33 - Earnings Per Share’ or any other relevant
accounting standards as prescribed from time to time
C. Details related to ESOS

()  Adescription of each ESOS that existed at any time during the
year, including the general terms and conditions of each ESOS,
including:
(a) Date of shareholders’ approval February 27,2001 September 06, 2005
(b) Total number of options approved under the scheme 31,680,000 18,734,552
(c) Vesting requirements 1-5 years 1-5 years
(d) Exercise price / Pricing formula 29,015,686@11.25 Exercise Price not less than
1,760,000@0.45 the par value of the Equity
Share and not more than
4,380,000@35.00 the price prescribed under
142,530@0.00 Chapter VIl of SEBI (Issue
5,541,862@5.00 of Capital and Disclosure
40,000@60.00 Requirements) Regulations,
25,000@110.50 2009 on grant date
(e) Maximum term of options granted 7 years from the 7 years from the grant date
grant date
(f) Source of shares Primary Secondary
(g) Variation in terms of ESOPs NIL NIL
(i) Method used to account for ESOS - Intrinsic or fair value The Company uses the fair value based method of
accounting for stock options which is in accordance
with Ind AS 102.
(iii)  Where the company opts for expensing of the options using the
intrinsic value of the options, the difference between the employee
compensation cost so computed and the employee compensation NA NA
cost that shall have been recognized if it had used the fair value o o
of the options shall be disclosed. The impact of this difference on
profits and on EPS of the company shall also be disclosed.
(iv)  Options Movement during the year
Number of options outstanding at the beginning of the period 304,635 2,526,286
Number of options granted during the year - 820,369
Number of options forfeited / lapsed - 868,912
Number of options vested during the year 106,250 468,514
Number of options exercised during the year 100,000 436,774
Number of shares arising as a result of exercise of options - -
Money realized by exercise of options (INR), if scheme is Since ESOP Schemes are implemented through
implemented directly by the company trust, the same is not applicable.
Loan repaid by the Trust during the year from exercise price 158,015,319
received
Number of options outstanding at the end of the year 204,635 2,040,969
Number of options exercisable at the end of the year 35,885 396,746
(v)  Weighted-average exercise prices and weighted average fair
values of options shall be disclosed separately for options whose
exercise price either equals or exceeds or is less than the market
price of the stock.
(a) Weighted average exercise price % 11.25;%0.45;% 35; 195
0;35;360;3110.5
(b) Weighted average fair value NA; NA; NA; NA; 3200.82

3268.20;384.43;
¥357.63




Corporate Overview Statutory Reports Financial Statements

sl Particulars S50 S50P
No. Scheme 2001 Scheme 2005

(vi) Employee wise details (name of employee, designation, number of
options granted during the year, exercise price) of options granted

to-

(a) Senior Managerial Personnel:
i. Mr. Gopal Vittal (MD & CEO - India & South Asia) - 150,000
ii.  Mr V.M. Raj Pudipeddi (Director - Consumer Business & - 113,449

CMO)
iii.  Mr. Krishnan Govindan (Chief Contact Experience) - 58,340
iv.  Mr. Tushar Vijay Kamat (CEO - Major Accounts) - 55,562
V. Mr Ashish Goenka (Financial Controller - NSG) - 50,448
vi.  Mr. Ajai Puri (Chief Operating Officer - India & South Asia) - 45,870
vii. Mr. Ashok Ganapathy (Director - Airtel Business) - 31,618
viii. Ms. Harmeen Mehta (Global CIO) - 30,282
ix. Mr. Sarang Kanade (Director - Customer Experience) - 23,809
X.  Mr. Sunil Taldar (Director - DTH) 23,284
xi.  Mr. Moti Gyamlani (Director - Supply Chain) - 20,144
xii. Mr. Badal Bagri (CFO - India & SA) - 19,449
xiii. Mr. Srikanth Balachandran (Global CHRO) - 17,046
xiv. Mr. Nilanjan Roy (Global CFO) - 15,682
xv. Mr. Ajay Chitkara (Director - Global Voice & Data - 14,841
Business)

xvi. Mr. Amit Anchal (Head - Business Development) - 5,242
xvii. Mr. Abhay Savargaonkar (Director - Networks & CTO) - 4,899

(b) Any other employee who receives a grant in any one year
of option amounting to 5% or more of option granted N.A. N.A.
during that year

(©) Identified employees who were granted option, during any

one year, equal to or exceeding 1% of the issued capital
(excluding outstanding warrants and conversions) of the
company at the time of grant.
(vii) A description of the method and significant assumptions used

during the year to estimate the fair value of options including the Black Scholes

following information:

(a) i. Weighted-average values of share price ¥ 351.9 per equity share
ii.  Weighted-average exercise price %5
iii. Expected volatility 27.59%
iv.  Expected option life 48 to 60 months
v.  Expected dividends 44% (Dividend yield of 0.63%)
vi.  Risk-free interest rate and any other inputs to the 5.79% to 6.86% (The Government Securities curve

model yields are considered as on valuation date)

(b) Method used and the assumptions made to incorporate Not applicable
the effects of expected early exercise;

(d) Whether and how any other features of the option grant The expected life of the share option is based on
were incorporated into the measurement of fair value, such historical data and current expectation and not

as a market condition. necessarily indicative of exercise pattern that may
occur.

N.A. N.A.

D. Details related to ESPS N.A.

E. Details related to SAR N.A.
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SI.

No. Particulars

ESOP
Scheme 2001

ESOP
Scheme 2005

F. Details related to GEBS / RBS

N.A.

G. Details related to Trust

The following details, inter alia, in connection with transactions made by
the Trust meant for the purpose of administering the schemes under the

regulations are to be disclosed:

0] General information on all schemes

SI.No. Particulars
1 Name of the Trust Bharti Airtel Employees Welfare Trust
2 Details of the Trustee(s) S. Balasubramanian; Sameer Chugh and Aditya Kohli
3 Amount of loan disbursed by company / any company in Nil
the group, during the year
4 Amount of loan outstanding (repayable to company / any ¥ 350 Mn
company in the group) as at the end of the year
5 Amount of loan, if any, taken from any other source for Nil
which company / any company in the group has provided
any security or guarantee
6 Any other contribution made to the Trust during the year Nil
(i)  Brief details of transactions in shares by the Trust
(a) Number of shares held at the beginning of the year. 380,000 1,501,958
(b) Number of shares acquired during the year through:
(i) primary issuance; and Nil Nil
(i) secondary acquisition Nil Nil
also as a percentage of paid up equity capital as
at the end of the previous financial year, along with
information on weighted average cost of acquisition
per share.
(© Number of shares transferred to the employees / sold 100,000 436,774
along with the purpose thereof.
(d) Number of shares held at the end of the year. 280,000 1,065,184

iii)

In case of secondary acquisition of shares by the Trust

Number of shares

As a percentage of paid-up equity capital as at the
end of the year immediately preceding the year in
which shareholders’ approval was obtained

Held at the beginning of the year .01% .04%
Acquired during the year - -
Sold during the year - -
Transferred to the employees during the year .00% .01%
Held at the end of the year .01% .03%

Notes:

O Both the ESOP schemes of the Company viz. ESOP Scheme 2001 and ESOP Scheme 2005 are in compliance with SEBI (Share Based Employees Benefits)

Regulations, 2014.

O Disclosure in notes to accounts is as per Ind AS 102 - Share Based payment.

O The options granted to the Senior Managerial Personnel under both the schemes are subject to the adjustments as per the terms of respective ESOPs

Scheme / Plan.
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Preamble

The Board of Directors (the “Board”) on the recommendation
of the HR & Remuneration Committee (the “Committee”)
has approved and adopted this Nomination, Remuneration
and Board Diversity Policy (the “Policy”) in compliance with
the provisions of Section 178 of the Companies Act, 2013
and rules made thereunder, and Clause 49 of the Listing
Agreements with the Stock Exchanges.

Objectives
The main objectives of this Policy are:

O To lay down criteria and terms and conditions with regard
to identifying persons who are qualified to become
Directors  (Executive and Non-Executive including
Independent Directors), Key Managerial Personnel
(“KMP”) and persons who may be appointed in Senior
Management positions.

O To lay down criteria for determining the Company’s
approach to ensure adequate diversity in its Board.

O To retain, motivate and promote talent and to ensure long
term sustainability of talented managerial persons and
create competitive advantage for the Company.

O To determine remuneration of Directors, KMPs and other
senior management personnel’s, keeping in view all
relevant factors including industry trends and practices.

O To provide for rewards linked directly to their effort,
performance, dedication and achievement of the
Company’s target.

A. Attributes, Qualifications and Diversity
Directors and Key Managerial Personnel

The Committee shall be responsible for identifying a suitable
candidate for appointment as Director or as KMP of the
Company.

The Board shall consist of such number of Directors as
is necessary to effectively manage the Company of the
size and nature as of Bharti Airtel, subject to a minimum
of 3 and maximum of 15, including woman Directors. The
Board shall have an appropriate combination of Executive,
Non-Executive and Independent Directors. The Board shall
appoint a Chairman and a Managing Director or CEO and
the roles of Chairman and Managing Director or CEO shall
not be exercised by the same individual.

While evaluating a person for appointment / re-appointment
as Director or as KMP, the Committee shall consider and
evaluate number of factors including but not limited to
background, knowledge, skills, abilities (ability to exercise
sound judgement), professional experience & functional
expertise, educational and professional background,
personal accomplishment, age, experience, understanding
of the telecommunication sector / industry, marketing,
technology, finance and other disciplines relevant to the
business etc. and such other factors that the Committee
might consider relevant and applicable from time to time
towards achieving a diverse Board.

The Committee shall ensure that the proposed Director
satisfies the following additional criteria:

O Eligible for appointment as a Director on the Board of the
Company and is not disqualified in terms of Section 164
and other applicable provisions of the Companies Act,
2013, and the Listing Agreements.

O Has attained minimum age of 25 years and is not older
than 70 years.

O Does not hold directorship in more than 20 companies
(including private and public limited companies) or 10
public limited companies incorporated in India.

o Will be able to devote sufficient time and efforts in
discharge of duties and responsibilities effectively.

While evaluating a person for appointment / re-appointment
as an Independent Director, the Committee shall ensure that
the proposed appointee satisfies the following additional
criteria:

O Meetthe baseline definition and criteria of “independence”
as set out in Section 149 of the Companies Act, 2013 and
Clause 49 of the Listing Agreements and other applicable
laws.

O Should not hold the position of Independent Director in
more than six Indian listed companies and if serving as
Whole-time Director in any Indian listed company then in
not more than three Indian listed companies.

O Should not hold any Board / employment position with
a competitor in the geographies where the Company
is operating. However, the Board may in special
circumstances waive this requirement.

The re-appointment / extension of term of any Board
members shall be on the basis of their performance
evaluation report.

Senior Management

While evaluating a person for appointment / re-appointment
in a senior management position, the management shall
considers various factors including individual’s background,
competency, skills, abilities (viz. leadership, ability to
exercise sound judgement), educational and professional
background, personal accomplishment, age, relevant
experience and understanding of related field viz. marketing
technology, finance or such other discipline relevant to
present and prospective operations of the Company.

Senior Management means personnel of the Company
who are members of its core management team excluding
Board of Directors and shall comprise of all members of
management one level below the Executive Directors,
including all functional heads.

B. Remuneration Policy
Board Members

The overall limits of remuneration of the Board members
including Executive Board members (i.e. Managing Director,
Whole-time Director, Executive Directors etc.) are governed
by the provisions of Section 197 of the Companies Act,
2013, rules made thereunder and shall be approved by
the shareholders of the Company and shall be subject to
availability of profits of the Company.

Within the overall limit approved by the shareholders, on
the recommendation of the Committee, the Board shall
determine the remuneration. The Board can determine
different remuneration for different Directors on the basis of
their role, responsibilities, duties, time involvement etc.
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Non-Executive Directors including Independent
Directors

Pursuant to the provisions of Section 197 of the Companies
Act, 2013, rules made thereunder and the shareholders’
approval, the Board has approved the following remuneration
for Non-Executive Directors (including Independent
Directors):

i. Profit-linked Commission (Payable annually after
approval of the financial results for the year)

o0 Non-Executive Directors who are nominees of
shareholders:

e USD 60,000/- per annum for Directors not residing in
India.

e ¥ 3,000,000/- per annum for Directors residing in India.

o Independent Non-Executive Directors:
e USD 100,000/- per annum for Directors not residing in
India.

e ¥ 5,000,000/- per annum for those residing in India.

o Chairman - Audit & Risk Management
Committee, and HR and Nomination Committee:
e not residing in India — additional USD 100,000/- per
annum.

e residing in India — additional ¥ 3,000,000/-per annum

o Chairman - Technology Committee:
e additional USD 150,000/- per annum.

o Committee Membership Fee (per committee):

e not residing in India — additional USD 10,000/- per
annum.

e residing in India — additional ¥ 500,000/- per annum.

o Travel fee if not residing in India:
e USD 10,000 per meeting.

ii. Sitting Fees

In addition to the profit linked commission, the Independent
Directors will also be entitled to sitting fee of ¥ 100,000/-
for all Board meetings and all Committee meetings held in a
single day. For avoidance of doubt, in case an Independent
Director attends more than one Board and / or Committee
meeting in a day, he will be paid consolidated sitting fee of
¥ 100,000/~ for all such meetings. If the Board appoint any
person as an alternate Director to an Independent Director,
such person will be entitled to sitting fee for the relevant
meeting.

Executive Board Members (Managing Director,
Whole-time Director, Executive Directors etc.)

The remuneration (including revision in the remuneration) of
Executive Board members shall be approved by the Board on
the basis of the recommendation of the HR and Nomination
Committee.

The remuneration payable to Executive Board members shall
consist of (a) Fixed Pay, which is payable monthly, and shall
include basic pay, contributions to retirement benefits, house
rent allowance or company-leased accommodation and
other allowances as per the Company’s policy (b) Variable
Pay (paid at the end of Financial Year) directly linked to the
performance of the individual employee (i.e. achievement
against pre-determined KRAS), his / her respective Business
Unit and the overall Company’s performance (c) Long
term incentive / ESOPs as may be decided by the HR &
Nomination Committee from time to time.

Remuneration to Key Managerial Personnel (other
than Managing Director and Whole-time Director),
Senior Management and other employees

The remuneration of Key Managerial Personnel (other than
Managing Director and Whole-time Director), shall be as per
the compensation and appraisal policy of the Company.

The remuneration payable to key managerial personnel
(other than Managing Director and Whole-time Director),
senior management and other employees shall consist of (a)
Fixed Pay, which is payable monthly and include basic pay,
contributions to retirement benefits, house rent allowance
or company-leased accommodation and other allowances
as per the Company’s policy (b) Variable Pay (paid at the
end of Financial Year) directly linked to the performance
of the individual employee (i.e. achievement against pre-
determined KRAs), his / her respective business unit and
the overall Company performance (c) Long term incentive
/ ESOPs as may be decided by the Committee from time to
time.

Disclosures by the Company

This Policy shall be disclosed in the Company’s Annual
Report.

General

The Group Director — HR and the Company Secretary are
jointly authorised to amend the Policy to give effect to any
changes / amendments notified by Ministry of Corporate
Affairs or Security Exchange Board of India w.rt. Directors’
any matter covered by this policy. The amended policy shall
be placed before the Board for noting and ratification. Any
questions and clarifications relating to this Policy should
be addressed to the Group General Counsel and Company
Secretary at compliance.officer@bharti.in.
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The Members,

Bharti Airtel Limited

Bharti Crescent, 1, Nelson Mandela Road,
Vasant Kunj, Phase-ll,

New Delhi— 110070

We have conducted the secretarial audit of the compliance
of applicable statutory provisions and the adherence to good
corporate practices by Bharti Airtel Limited (hereinafter
called the Company). Secretarial Audit was conducted in a
manner that provided us a reasonable basis for evaluating
the corporate conducts / statutory compliances and
expressing our opinion thereon.

Based on our verification of the Company’s books, papers,
minute books, forms and returns filed and other records
maintained by the Company and also the information
provided by the Company, its officers, agents and authorized
representatives during the conduct of secretarial audit, we
hereby report that in our opinion, the Company has, during
the audit period covering the financial year ended on March
31, 2017 complied with the statutory provisions listed
hereunder and also that the Company has proper Board-
processes and compliance-mechanism in place to the extent,
in the manner and subject to the reporting made hereinafter:

We have examined the books, papers, minute books, forms
and returns filed and other records maintained by the
Company for the financial year ended on March 31, 2017
according to the provisions of:

(1) The Companies Act, 2013 (the Act) and the rules made
thereunder;

(2) The Securities Contracts (Regulation) Act, 1956
(‘SCRA) and the rules made thereunder;

(3) The Depositories Act, 1996 and the Regulations and
Bye-laws framed thereunder to the extent of Regulation
55A,;

(4) Foreign Exchange Management Act, 1999 and the
rules and regulations made thereunder to the extent of
Foreign Direct Investment, Overseas Direct Investment
and External Commercial Borrowings;

(5) The following Regulations and Guidelines prescribed
under the Securities and Exchange Board of India Act,
1992 (‘SEBI Act):-

a) The Securities and Exchange Board of India
(Substantial Acquisition of Shares and Takeovers)
Regulations, 2011,

b) The Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations, 2015;

c) The Securities and Exchange Board of India
(Issue of Capital and Disclosure Requirements)
Regulations, 2009;

d) The Securities and Exchange Board of India (Share
Based Employee Benefits) Regulations, 2014;

e) The Securities and Exchange Board of India (Issue
and Listing of Debt Securities) Regulations, 2008;
Not Applicable

f)  The Securities and Exchange Board of India
(Registrars to an Issue and Share Transfer Agents)
Regulations, 1993 regarding the Companies Act
and dealing with client to the extent of securities
issued;

g) The Securities and Exchange Board of India
(Delisting of Equity Shares) Regulations, 20009;
and Not Applicable

h) The Securities and Exchange Board of India
(Buyback of Securities) Regulations, 1998. Not
Applicable

(6) The other laws, as informed and certified by the
management of the Company which are specifically
applicable to the Company based on their Sectors/
Businesses are:

a) The Indian Telegraph Act, 1885

b) The Telecom Regulatory Authority of India Act,
1997 and Rules and Regulations made thereunder

c) TheIndian Wireless Telegraphy Act, 1933

We have also examined compliance with the applicable
clauses of the following:

a) Secretarial Standards issued by The Institute of
Company Secretaries of India and notified by
Ministry of Corporate Affairs.

b) SEBI (Listing Obligations and
Requirements) Regulations, 2015.

Disclosure

During the period under review the Company has generally
complied with the provisions of the Act, Rules, Regulations,
Guidelines, Standards, etc. mentioned above.

We further report that,

The Board of Directors of the Company is duly constituted
with proper balance of Executive Directors, Non-Executive
Directors and Independent Directors. The changes in the
composition of the Board of Directors that took place during
the period under review were carried out in compliance with
the provisions of the Act.

Adequate notice is given to all directors to schedule the
Board Meetings, agenda and detailed notes on agenda
were sent in advance (and at a shorter notice for which
necessary approvals obtained), and a system exists for
seeking and obtaining further information and clarifications
on the agenda items before the meeting and for meaningful
participation at the meeting.

All decisions at Board Meetings and Committee Meetings
are carried out unanimously as recorded in the minutes of
the meetings of the Board of Directors or Committee of the
Board, as the case may be.
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We further report that there are adequate systems and
processes in the Company commensurate with the size
and operations of the Company to monitor and ensure
compliance with applicable laws, rules, regulations and
guidelines.

We further report that during the audit period following
major events have happened which are deemed to have
major bearing on the Company’s affairs in pursuance of the
above referred laws, rules, regulations, guidelines, standards,
etc.

1.

Augere Wireless Broadband Private Limited has
amalgamated with the Company vide Hon’ble High Court
order dated 19.12.2016.

. Restructuring of Overseas Subsidiaries.

. Scheme of amalgamation of Telenor India Communications

Private Limited with the Company was approved, subject
to necessary approvals.

4. Inter-se transfer of 11.32% stake (209,416,643 equity

shares) in Bharti Infratel Limited to Nettle Infrastructure
Investments Limited, a wholly owned subsidiary of
the Company and Secondary sale of 10.3% stake
(19,05,83,357 equity shares) in Bharti Infratel Limited to
a consortium of KKR & Canada Pension Plan Investment
Board.

Chandrasekaran Associates
Company Secretaries

Dr. S. Chandrasekaran

Senior Partner

Membership No. FCS No.: 1644
Certificate of Practice No.: 715

Place: New Delhi
Date: 28.04.2017

Note: This report is to be read with our letter of even date which is annexed
as Annexure - A to this report and forms an integral part of this report.

Annexure-A to the Secretarial Audit Report

The Members

Bharti Airtel Limited

Bharti Crescent, 1, Nelson Mandela Road,
Vasant Kunj, Phase-l,

New Delhi— 110070

1.

Maintenance of secretarial record is the responsibility of
the management of the Company. Our responsibility is to
express an opinion on these secretarial records based on
our audit.

. We have followed the audit practices and processes as

were appropriate to obtain reasonable assurance about
the correctness of the contents of the secretarial records.
The verification was done on the random test basis
to ensure that correct facts are reflected in secretarial
records. We believe that the processes and practices, we
followed provide a reasonable basis for our opinion.

. We have not verified the correctness and appropriateness

of financial records and Books of Accounts of the
Company.

Place: New Delhi
Date: 28.04.2017

. Where ever required, we have obtained the Management

representation about the compliance of laws, rules and
regulations and happening of events etc.

. The compliance of the provisions of Corporate and

other applicable laws, rules, regulations, standards is
the responsibility of management. Our examination was
limited to the verification of procedures on the random
test basis.

. The Secretarial Audit report is neither an assurance as to

the future viability of the company nor of the efficacy or
effectiveness with which the management has conducted
the affairs of the Company.

Chandrasekaran Associates
Company Secretaries

Dr. S. Chandrasekaran

Senior Partner

Membership No. FCS No.: 1644
Certificate of Practice No.: 715
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»

Brief Outline of Company’s CSR Policy

At Bharti Airtel, business success is not just about profits and shareholder returns. We believe in pursuing wider socio-
economic and cultural objectives and have always endeavoured to not just live up to it, but to try and exceed the
expectations of the communities in which we operate.

The CSR policy of the Company which is available on the website of the Company was adopted by the Board of Directors
on April 29, 2014. The Company’s CSR activities center around promoting education with special emphasis on girl
child, livelihood enhancement education programs, eradicating hunger, promoting preventive health care and sanitation
and providing legal assistance to underprivileged undertrials. Bharti Airtel's CSR activities are committed to create and
support programs that bring about sustainable changes through education.

The detailed CSR Policy of the Company is available on Company’s website at: http://www.airtel.in/wps/wcm/connect/
fd7b3172-02e5-4e25-af7e-51d64cc17534/CSR+Policy.pdf?MOD=AJPERES&ContentCache=NONE

The overview of various CSR projects and programs undertaken by the Company has been provided in the Corporate
Social Responsibility & Sustainability section of this Annual Report.

Composition of CSR Committee

Name Category
Rakesh Bharti Mittal, Chairman Non-Executive Director
D. K. Mittal Independent Director
Gopal Vittal Managing Director & CEO (India & South Asia)
® Millions)
Average net profit before tax of the Company for last three financial years 103,937
Prescribed CSR Expenditure (2% of the amount as above) 2,079
Details of CSR spent during the year
a) Total amount to be spent for the financial year: 2,079
i)  Amount spent towards CSR activities 55.84
ii) Amount spent towards other charitable activities 919.75
b) Amount Unspent 2023.16*

*The Company has contributed ¥ 55.84 Mn. as CSR contribution of under Section 135 of Companies Act, 2013. In addition the Company has also contributed
¥899.42 Mn. under Section 35AC of the Income Tax Act, 1961 and has further contributed ¥ 20.33 Mn. to various other charitable institutions. The consolidated
contribution of the Company towards various CSR program during the financial year 2016-17 is ¥ 975.59 Mn. (i.e. 0.94% of net profit of last three years).

c) Mannerin which amount spent during the financial year:

SI. CSR project or Sector in which the Projects or Amount Amount spent Cumulative Amount
No. activity identified project is covered programs outlay on the projects expenditure spent: Direct
(budget)  or programs up to the or through
(1) Local area or proje%ts ’ reporting implemegnting
other - Sub-heads: period agency
(2) Specify the programs (1) Direct
State and district WIS€ expenditure
where projects or on projects or
programs were programs
undertaken (2) Overheads
Eligible CSR Programs / Projects
1. Vocational training  Employment Delhi 23.20 11.60 11.60 Centum
program for enhancement Foundation
hearing impaired vocation skills to
young adults differently abled
2. Partition Museum Restoration and Amritsar, Punjab 10.00 05.00 05.00 Direct
establishment of
building of historical
importance
3. Nyaya Bharti Promoting measures  Delhi and NCR 100.00 11.55 11.55 Bharti
initiative for reducing region Foundation
inequalities faced
by economically
backward groups
4. Footwear Design Employment Chhindwara, 10.00 09.14 16.04 Centum
and Development  enhancing vocation Madhya Pradesh Foundation
skill to youth skills
5. Crop science Livelihood Punjab 22.50 13.25 13.25 Bharti
research and enhancement Foundation
development Program

program
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SI. CSR project or Sector in which the Projects or Amount Amount spent Cumulative Amount
No. activity identified project is covered programs outlay on the projects expenditure spent: Direct
(budget)  or programs up to the or through
(1) Localarea or iects ) reporting  implementing
other or Sub-heads: period agency
(2) Specify the programs (1) Direct
State and district WIs€ expenditure
where projects or on projects or
programs were programs
undertaken
(2) Overheads
Eligible CSR Programs / Projects
6. Anubandh - Old Setting up and Jodhpur, 03.00 03.00 05.00 Direct
Age Home supporting old age Rajasthan
homes
Magic Bus Promotion of Delhi and 02.50 02.30 02.30 Direct
Foundation education Mumbai
Total 171.20 55.84 64.74
Other Contributions
1 Satya Bharti School Promotion of Specified below* 656.82 656.82 1,382.61% Bharti
" Program education Foundation
5 Educate a Child Promotion of Specified below** 242.60 242.60 242.60 Bharti
) education Foundation
3. Miscellaneous Miscellaneous Miscellaneous 20.33 20.33 20.33 Direct
Total 919.75 919.75 1,645.54
Grand Total 1090.95 975.59 1,710.28

* District / State wise details of Satya Bharti School Program - Kaithal, Kurukshetra, Jhajjar, Mahendergarh, Rewari in Haryana; Amritsar, Ludhiana,
Sangrur in Punjab; Amer, Neemrana, Jodhpur in Rajasthan; Sivaganga in Tamil Nadu; Farrukhabad, Bulandshehar, Shahjahanpur in Uttar Pradesh and
Murshidabad in West Bengal. District / State wise details of Satya Bharti Learning Centres — Barmer, Sawaimadhopur, Jodhpur in Rajasthan; Barwani,
Jhabua in Madhya Pradesh and Deoghar, Dumka, Godda, Pakur, Sahibganj in Jharkhand. District /State wise details of Quality Support Program —
Gurgaon, Rewari, Mahendergarh, Kurukshetra, Karnal in Haryana; Bhatinda, Fazilka in Punjab; Jodhpur, Tonk in Rajasthan; North West, South West and
West Delhi in Delhi; Anantnag, Badgam, Bandipori, Baramulla, Gandarbal, Jammu, Kargil, Kulgam, Kupwara, Leh, Poonch, Pulwama, Rajouri and Shopian
in Jammu & Kashmir; North and South Goa in Goa; Rajanna Sircilla in Telangana.

** Haryana, Delhi and NCR Region, Bihar, Gujrat, Uttar Pradesh, Rajasthan and Madhya Pradesh.
# The Company has contributed ¥ 404.90 Mn. and X 314.79 Mn. in financial year 2015-16 and 2014-15 respectively to Bharti Foundation for its Satya

Bharti School Program under Section 135 of the Companies Act, 2013. In addition the Company had also contributed ¥ 210.00 Mn and ¥ 06.10 Mn. in
financial year 2015-16 and 2014-15 respectively to Bharti Foundation for its Satya Bharti Abhiyan (sanitation program).

Reason for not spending the prescribed 2% amount

On the recommendation of the CSR Committee and the Board, the Company has in addition to the CSR contribution
0f ¥ 55.84 Mn. under Section 135 of Companies Act, 2013, has also contributed ¥ 899.42 Mn. to Bharti Foundation for
promotion of education of underprivileged children under Section 35AC of the Income Tax Act, 1961 and has further
contributed ¥ 20.33 Mn. to various charitable institutions during the financial year 2016-17. The said contributions
amounting ¥ 899.42 Mn. by the Company are as prescribed under Schedule VII of the Companies Act, 2013 and
represents 0.87% of the net profit before tax of the Company for last three financial years. However, since the Company
has availed a benefit under Section 35AC of Income Tax Act, 1961, the same is treated as other contribution by the
Company and not considered towards prescribed 2% CSR contribution under Section 135 of Companies Act, 2013.

The consolidated contribution of the Company towards various CSR activities during the financial year 2016-17 is
% 975.59 Mn. (i.e. 0.94% of net profit of last three years). Accordingly, the Company has increased / scaled up its CSR
contribution by approx. 69.67% vis-a-vis ¥ 575.00 Mn. in financial year 2015-16.

During the financial year 2016-17, Bharti Airtel Limited has contributed ¥ 11.55 Mn. towards Nyaya Bharti, a one of its kind
initiative to provide legal and financial assistance to underprivileged undertrials languishing in jails across the country for
petty offences. During the financial year 2016-17, Nyaya Bharti has been instrumental in release of 45 undertrials lodged
in Tihar, Rohini and Dasna (Ghaziabad) jails. In the coming years, Nyaya Bharti will focus on expanding its footprints in the
state of Punjab and Rajasthan as well and it is expected that the Company’s contribution will increase in the coming years.

The Company was in the process of evaluating the focus areas / locations of intervention for CSR activities to cater to
the pressing needs of society and deliver optimal impact. As a socially responsible company, your Company is committed
to increase its CSR impact and spend over the coming years, with the aim of playing a larger role in India’s sustainable
development by embedding wider economic, social and environmental objectives.

Responsibility statement of the CSR Committee

The Committee confirms that the implementation and monitoring of CSR activities is in compliance with CSR objectives
and policy of the Company.

Rakesh Bharti Mittal
Chairman
CSR Committee

Gopal Vittal
Managing Director & CEO (India & South Asia)
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Extract of Annual Return Annexure E

Form No. MGT-9
as on the financial year ended on March 31, 2017

[Pursuant to Section 92(3) of the Companies Act, 2013 and Rule 12(1) of the
Companies (Management and Administration) Rules, 2014]

Registration and Other Details:

CIN L74899DL1995PLCO70609
Registration Date July 07,1995
Name of the Company Bharti Airtel Limited
Category of the Company Limited by shares
Sub-Category of the Company Indian Non-Government Company
Address of the Registered office and contact Bharti Crescent, 1, Nelson Mandela Road, Vasant Kunj, Phase |l
details New Delhi- 110 070. Phone : +91 11 4666 6100
Whether listed company Yes
Karvy Computershare Private Limited
Name, Address and Contact details of Registrar Karvy Selenium Tower B, Plot number 31 & 32, Gachibowli,
and Transfer Agent Financial District, Nanakramguda, Hyderabad — 500032, India.

Phone: +91 040 6716 2222

Principal Business Activities of the Company
Businesses contributing 10% or more of the total turnover of the company are given below:

Sl - . . NIC Code of the % to total turnover of
Name and Description of main products/services .

No. product/service the company

1 Wireless telecommunications activities 612 91.02%

Note: * As per National Industrial Classification — Ministry of Statistics and Programme Implementation.

Particulars of Holding, Subsidiary and Associate Companies

0,

Sl Name of the Company Address CIN/Registration No. %o of shares

No. held

Subsidiary Companies u/s 2(87)(ii) of the Companies Act, 2013

1 Bharti Airtel Services Limited  Bharti Crescent, 1, Nelson Mandela Road, U64201DL1997PLC091001 100
Vasant Kunj, Phase - Il, New Delhi- 110 070

2 Bharti Hexacom Limited Bharti Crescent, 1, Nelson Mandela Road, U74899DL1995PLC067527 70
Vasant Kunj, Phase - Il, New Delhi- 110 070

3 Bharti Infratel Limited Bharti Crescent, 1, Nelson Mandela Road, L64201DL2006PLC156038 61.65
Vasant Kunj, Phase - Il, New Delhi- 110 070

4 SmarTx Services Limited Bharti Crescent, 1, Nelson Mandela Road, U64202DL2015PLC285515 61.65
Vasant Kunj, Phase - Il, New Delhi- 110 070

5 Indo Teleports Limited Bharti Crescent, 1, Nelson Mandela Road, U32204DL2008PLC183976 95

(Formerly known as Bharti Vasant Kunj, Phase - II, New Delhi- 110 070
Teleports Limited)

6 Bharti Telemedia Limited Bharti Crescent, 1, Nelson Mandela Road, U92200DL2006PLC156075 95
Vasant Kunj, Phase - Il, New Delhi- 110 070
7 Airtel Payments Bank Limited Bharti Crescent, 1, Nelson Mandela Road, U64200DL2010PLC201058 80.10

Vasant Kunj, Phase - Il, New Delhi- 110 070

8 Telesonic Networks Limited 4th Floor, 'C' Wing, Airtel Centre, Plot No. 16, U64200HR2009PLC039237 100
Phase - IV, Udyog Vihar, Gurgaon - 122 015,
Haryana, India.

9 Nxtra Data Limited Bharti Crescent, 1, Nelson Mandela Road, U72200DL2013PLC254747 100
Vasant Kunj, Phase - Il, New Delhi- 110 070
10 Wpynk Limited Bharti Crescent, 1, Nelson Mandela Road, U74140DL2015PLC275325 100

Vasant Kunj, Phase - Il, New Delhi- 110 070
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0
<l Name of the Company Address CIN/Registration No. DETEMEES
No. held
11 Nettle Infrastructure 3rd Floor, Worldmark 2 Asset 8, Aerocity, NH- U93000DL2010PLC301236 100
Investments Limited 8 New Delhi
(formerly known as Nettle
Developers Limited) w.e.f.
March 14,2017
12 Bharti Airtel (France) SAS 88, Ter Avenue Général Leclerc — 92100 RCS Nanterre 523 035 426 100
Boulogne Billancourt
13  Bharti Airtel (Hong Kong) 4th Floor, Cheung Hing Industrial Building, 1080074 100
Limited 12P Smithfield Road, Kennedy Town, Hong
Kong
14  Bharti Airtel (Japan) Shinjuku Park Tower, 30th Floor, 7-1, 0111-01-055989 100
Kabushiki Kaisha Nishi Shinjuku 3-chome, Shinjuku-ku, Tokyo
15 Bharti Airtel (UK) Limited 26, Red Lion Square, London, WC1R 4AG, 5917314 100
United Kingdom
16 Bharti Airtel (USA) Limited 335, Madison Avenue 12th floor, New York F-060912000-217 100
10017
17 Bharti Airtel International Cim Corporate Services Ltd, Les Cascade 094380 CI/GBL 100
(Mauritius) Limited Building, Edith Cavell Street, Port Louis,
Mauritius
18 Bharti Airtel International Overschiestraat 65, 1062 XD Amsterdam, The 34387410 100
(Netherlands) BV. Netherlands
19 Bharti Airtel Lanka (Private) Level 11, West Tower, World Trade Centre, PV10652 100
Limited Echelon Square Colombo 1, Sri Lanka
20 BhartiInfratel Lanka (Private) Level 11, West Tower, World Trade Centre, PV63290 100
Limited (under process of Echelon Square Colombo 1, Sri Lanka
striking off)
21 BhartiInternational 150, Orchard Road, #08-01, Orchard Plaza, 2010-05788-R 100
(Singapore) Pte Ltd Singapore
22 Network i2i Limited Cim Corporate Services Ltd, Les Cascade 25951/6339 100
Building, Edith Cavell Street, Port Louis,
Mauritius.
23  Africa Towers NV. Overschiestraat 65, 1062 XD Amsterdam, The 50979965 100
Netherlands
24  Africa Towers Services Parkside Towers, Mombasa Road, Plot Nr. LR CPR/2011/56039 100
Limited (under liquidation) 209-11880, PB 73146-00200, Nairobi, Kenya
25  Airtel (Ghana) Limited 2nd-4th Floors GNAT Heights, No. 30 C-71,259 99.89
Independence Avenue, North Ridge, Accra,
Ghana.
26  Airtel (Seychelles) Limited P.O. Box 1358, Emerald House, Providence, 841930-1 100
East Coast, Victoria, Mahe, Seychelles
27 Airtel Congo S.A. 2éme étage, Immeuble SCI MONTE CRISTO, CG/BZV/07 B299 90
Rond-point de la Gare, Croisement du
Boulevard Denis SASSOU NGUESSO et
de I'avenue Orsy, B.P : 1038, Brazzaville -
République du Congo
28 Airtel Gabon S.A. Rue Pecqueur, Immeuble Libreville Business ~ 2001/B01 000 90
Square, B.P. 9259, Libreville, Gabon
29 Airtel Madagascar S.A. Immeuble Kube B, Zone Galaxy, Andraharo, 97B00392 100
101 - Anantanarivo, Madagascar
30 Airtel Malawi Limited Airtel Complex, City Centre, Off Convention 5114 100
Drive, P.O. Box 57, Lilongwe, Malawi
31 Airtel Mobile Commerce BV.  Overschiestraat 65, 1062 XD Amsterdam, The 34375413 100
Netherlands
32 Airtel Mobile Commerce 30 Independence Avenue, North Ridge/GNAT  CA 62,772 99.89

Ghana Limited

Heights, Accra, Ghana
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No. held
33  Airtel Mobile Commerce Overschiestraat 65, 1062 XD Amsterdam, The 34381129 100
Holdings BV. Netherlands
34  Airtel Mobile Commerce Parkside Towers, Mombasa Road, P. O. Box C 169576 100
Kenya Limited 73146-00200, Narobi, Kenya
35 Airtel Mobile Commerce Airtel Complex, City Centre, Off Convention 9831 100
Limited (Malawi) Drive, P.O. Box 57, Lilongwe, Malawi
36 Airtel Mobile Commerce Immeuble Kube B, Zone Galaxy, Andraharo, 2011B00235 100
Madagascar S.A. 101 - Anantanarivo, Madagascar
37 Airtel Mobile Commerce Gasabo District, Remera, Nyabisindu, Kigali, 102933620 100
Rwanda Limited Rwanda
38  Airtel Mobile Commerce Emerald House, Providence, Victoria, PO. Box 8412656-1 100
(Seychelles) Limited 1358, Mahe, Seychelles
39 Airtel Mobile Commerce Airtel House, Block 41 Kinondoni, Corner of 79802 100
Tanzania Limited A.H. Mwinyi Road / Kawawa Road, Kinondoni,
Dar es Salaam, Tanzania
40 Airtel Mobile Commerce Avenue Charles De Gaulle, BP: 5665, TC/NDJ/10B 183 100
Tchad SARL N'Djamena, Tchad
41  Airtel Mobile Commerce Airtel House, Plot 16A, Clement Hill Road, 123833 100
Uganda Limited Nakasero, Kampala, P. O. Box 6771, Kampala
- Uganda
42  Airtel Mobile Commerce Plot 2375, Airtel House, Corner Addis Abada ~ 80052 100
Zambia Limited Drive and Great East Road, Lusaka, Zambia
43  Airtel Money RDC S.A. 127, Avenue de Plateau, Gombe, Kinhasa, KG7602/M 100
Republique Democratique du Congo, Congo
DRC
44 Airtel Money Niger S.A. 2054, Route de I'aéroport, B.P. 11922 Niamey, NI-NIA 2009-B-1848 90
Niger
45  Airtel Money S.A. (Gabon) Avenue de Colonet Parrant, BP 23 899 RG LBV 2101 B 09955 100
Libreville, Gabon
46  Airtel Networks Kenya Parkside Towers, Mombasa Road, P. O. Box C. 140223 100
Limited 73146-00200, Narobi, Kenya
47  Airtel Networks Limited Plot L2, Banana Island, Foreshore Estate/Ikoyi 398557 83.25
Lagos, Nigeria
48 Airtel Networks Zambia Plc Plot 2375, Airtel House, Corner Addis Ababa 38136 96.36
Drive and Great East Road, Lusaka, Zambia
49  Airtel Rwanda Limited Airtel Building, Gasabo District, Remera, 102437818 100
Nyabisindu, P.O. Box 4164, Kigali, Rwanda
50 Airtel Tanzania Limited Airtel House, Block 41 Kinondoni, Corner of 41291 60
A.H. Mwinyi Road/Kawawa Road, Kinondoni,
Dar es Salaam, Tanzania
51 Airtel Tchad S.A. Avenue Charles De Gaulle, BP: 5665, TC/NDJ/10B127 100
N'Djamena, Tchad
52 Airtel Uganda Limited Airtel Towers, Plot 16A, Clement Hill Road, V-232-36 100
Nakasero P.O. Box 6771,
Kampala-Uganda
53 Bharti Airtel Africa BV. Overschiestraat 65, 1062 XD Amsterdam, The 08076497 100
Netherlands
54 Bharti Airtel Burkina Faso Overschiestraat 65, 1062 XD Amsterdam, The 08077622 100
Holdings BV. Netherlands
55 Bharti Airtel Chad Holdings Overschiestraat 65, 1062 XD Amsterdam, The 34125184 100
BV. Netherlands
56 Bharti Airtel Congo Holdings  Overschiestraat 65, 1062 XD Amsterdam, The 08077621 100
BV. Netherlands
57 Bharti Airtel Developers Plot 2375, Airtel House, Corner Addis Ababa 82795 96.36

Forum Limited

Drive and Great East Road, Lusaka, Zambia
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0
<l Name of the Company Address CIN/Registration No. OERIEICS
No. held
58 Bharti Airtel DTH Holdings Overschiestraat 65, 1062 XD Amsterdam, 50921266 100
BV. The Netherlands
59 Bharti Airtel Gabon Holdings  Overschiestraat 65, 1062 XD Amsterdam, 08078528 100
BV. The Netherlands
60 Bharti Airtel Ghana Holdings  Overschiestraat 65, 1062 XD Amsterdam, 34204633 100
BV. The Netherlands
61 Bharti Airtel Kenya BV. Overschiestraat 65, 1062 XD Amsterdam, 38023926 100
The Netherlands
62 Bharti Airtel Kenya Holdings  Overschiestraat 65, 1062 XD Amsterdam, 34164357 100
BV. The Netherlands
63 Bharti Airtel Madagascar Overschiestraat 65, 1062 XD Amsterdam, 34204848 100
Holdings BV. The Netherlands
64  Bharti Airtel Malawi Holdings  Overschiestraat 65, 1062 XD Amsterdam, 08077659 100
BV. The Netherlands
65 Bharti Airtel Mali Holdings Overschiestraat 65, 1062 XD Amsterdam, 34164359 100
BV. The Netherlands
66 Bharti Airtel Niger Holdings Overschiestraat 65, 1062 XD Amsterdam, 34143743 100
BV. The Netherlands
67 Bharti Airtel Nigeria BV. Overschiestraat 65, 1062 XD Amsterdam, 34164360 100
The Netherlands
68 Bharti Airtel Nigeria Holdings  Overschiestraat 65, 1062 XD Amsterdam, 08076499 100
BV. (under liquidation) The Netherlands
69 Bharti Airtel Nigeria Holdings  Overschiestraat 65, 1062 XD Amsterdam, 08077623 100
11 BV. The Netherlands
70 Bharti Airtel RDC Holdings Overschiestraat 65, 1062 XD Amsterdam, 34125193 100
BV. The Netherlands
71 Bharti Airtel Services BV. Overschiestraat 65, 1062 XD Amsterdam, 08077657 100
The Netherlands
72 Bharti Airtel Tanzania BV. Overschiestraat 65, 1062 XD Amsterdam, 08078747 100
The Netherlands
73  Bharti Airtel Uganda Overschiestraat 65, 1062 XD Amsterdam, 08078530 100
Holdings BV. The Netherlands
74  Bharti Airtel Zambia Holdings Overschiestraat 65, 1062 XD Amsterdam, 08076501 100
BV. The Netherlands
75  Celtel (Mauritius) Holdings  C/o Abax Corporate Services Ltd, 18259/3258 C1/GBL 100
Limited 6th floor, Tower A, 1 Cybercity, Ebene,
Mauritius
76  Airtel Congo (RDC) S.A. 278, Avenue de'l Equateur, Kinshasa, Gombe, ~ 47.889 98.50
Democratic Republic of Congo
77 Celtel Niger S.A. 2054 Route de I'aéroport, BP 11 922, Niamey, NI-NIM-2007-B 1848 90
Niger
78 Channel Sea Management  C/o Abax Corporate Services Ltd, 6th fioor, 18258/3237 C1/GBL 100
Company (Mauritius) Limited  Tower A, 1 Cybercity, Ebene, Mauritius
79 Congo RDC Towers S.A. Croisement des Avenues du Tchad et du Bas ~ KG/9.902/M 100
Congo, Commune de la Gombe, Republique
Democratique du Congo
80 Gabon Towers S.A. (under 124 Avenue Bouet/ BP 9259, Libreville, 2013B11106 90
dissolution) Gabon
81 Indian Ocean Telecom C/o Minerva Trust & Corporate Services 70138 100
Limited Limited, 43745, La Motte Street, St. Helier,
Jersey, JE4 8SD, Channel Islands
82 Madagascar Towers S.A. Immeuble Kube B, Zone Galaxy Andraharo, 2011 B 00184 100
101- Antananarivo, Madagascar
83 Malawi Towers Limited Airtel Complex, City Centre, Off Convention 10995 100

Drive, P.O. Box 57, Lilongwe, Malawi
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84 Mobile Commerce Congo ler et 2éme étages, Immeuble SCI Monte 09B 1796 100
S.A. Cristo, Rond Point de la Gare, Croisement
du Boulevard Denis Sassou Gnuesso &
de l'avenue Orsy, Centre Ville, BP 1038,
Brazzaville, République du Congo
85 Montana International C/0 Abax Corporate Services Ltd, 6th floor, 6/97/2593 C2/GBL 100
Tower A, 1 Cybercity, Ebene, Mauritius
86 MSI-Celtel Nigeria Limited 7, Walter Carrington Crescent, Victoria Island, 372966 100
(under liquidation) Lagos
87 Partnership Investments 68/A Croisement des avenues du Commerce CD/KIN/RCCM/14-B-4497 100
S.AR.L. et Marais, 2ieme niveau, Gombe, Kinshasa,
DRC
88 Société Malgache de c/o Abax Corporate Services Ltd, 6th floor, 19022/3479 C1/GBL 100
Telephone Cellulaire SA Tower A, 1 Cybercity, Ebene, Mauritius
89 Tanzania Towers Limited Airtel House, Block 41 Kinondoni, Corner of 84005 60
A.H. Mwinyi Road/Kawawa Road, Kinondoni,
Dar es Salaam, Tanzania
90 Towers Support Nigeria Plot L2, Banana Island, Foreshore Estate/Ikoyi 940514 83.25
Limited (under liquidation) Lagos, Nigeria
91 Zap Trust Company Nigeria Plot L2, Banana Island, Foreshore Estate/lkoyi 889384 100
Limited (under liquidation) Lagos, Nigeria
92 Bharti Airtel Rwanda C/0 Abax Corporate Services Ltd, 6th floor, C083311 C1/GBL 100
Holdings Limited Tower A, 1 Cybercity, Ebene, Mauritius
93 Airtel Money Transfer Limited Parkside Towers, Mombasa Road, L.R. Nr. CPR/2015/199517 100
209/11880, P.O. Box 73146-00200
Nairobi, Kenya
94  Airtel Money Tanzania Airtel House, Block 41 Kinondoni, Corner of 127040 60
Limited (incorporated on A.H. Mwinyi Road/Kawawa Road, Kinondoni,
June 10, 2016) Dar es Salaam, Tanzania
95 Bangladesh Infratel Networks House # 34, Road # 19/A Banani, C-93753/11 100
Limited (under dissolution) Dhaka - 1213, Bangladesh
96 Airtel DTH Services Nigeria Plot L2, Banana Island, Foreshore Estate/Ikoyi 932607 100
Limited (under liquidation) Lagos, Nigeria
Associates u/s 2(6) of the Companies Act, 2013
1 Seychelles Cable Systems Third Floor, Caravelle House, Victoria, Mahe, 846498-1 26
Company Limited Seychelles
2 Robi Axiata Limited (w.e.f. 53, Gulshan South Avenue C29552 25
November 16, 2016) Gulshan-1, Dhaka-1212, Bangladesh
3 Seynse Technologies Private  Villa No. 4, House No. 22/296 Naroo Heights, U74999GA2015PTC007655 20
Limited (w.e.f. February 21, Opp. Manipal Hospital Dona Paula, North Goa
2017)
4 Aban Green Power Private Anpriya Crest 113, Pantheon Road Egmore, U40103TN2013PTC090446 26
Limited (w.e.f. October 27, Chennai, Tamil Nadu
2016)
5 Greenergy Wind Corporation  No.3, 2nd Floor Queens Road Cross, Near U40104KA2012PTC062414 20.33
Private Limited (w.e.f. March  Congress Committee Office, Bangalore, KA
30, 2016) 560052
Joint Venture Companies u/s 2(6) of the Companies Act, 2013
1 Indus Towers Limited Bharti Crescent, 1, Nelson Mandela Road, U92100DL2007PLC170574 25.89
Vasant Kunj, Phase - Il, New Delhi- 110 070
2 Bridge Mobile Pte Limited 750 Chai Chee Road, Technopark@ChaiChee, 200413856E 10
The Oasis, #03-02/0, Singapore 469000
3 Firefly Networks Limited A-19, Mohan Co-operative Industrial Estate, U74999DL2014PLC264417 50

Mathura Road, New Delhi, Delhi 110044
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IV. Share Holding Pattern (Equity Share Capital Breakup as percentage of Total Equity)
(i) Category-wise Share Holding

Sl

No.

Category of
Shareholders

No. of shares held at the beginning of the year i.e.
April 01, 2016

% of
Total
Shares

Demat Physical  Total

)

Promoters

No.of shares held at the end of the year

Demat

Physical

March 31, 2017

Total

Change
during
Vi theyear

@

Indian

Individual /HUF

Central Government /
State Government(s)

Bodies Corporate

1,802,318,492 - 1,802,318,492

1,817,987,269

1,817,987,269

Banks / Fl

Any Other

Sub-Total A(1) :

1,802,318,492 - 1,802,318,492

1,817,987,269

1,817,987,269

)

Foreign

NRIs - Individuals

Other - Individuals

Bodies Corporate

865,673,286 - 865,673,286

865,673,286

865,673,286

Banks / FI

Any other

Sub-Total A(2) :

865,673,286 21.65

865,673,286

865,673,286

865,673,286

Total Shareholding
of Promoter (A) =
A(1)+A(2)

2,667,991,778 2,667,991,778  66.74

2,683,660,555

2,683,660,555

(®

Public Shareholding

(€Y)

Institutions

Mutual Funds

99,168,397 - 99,168,397 2.48

128,431,707

128,431,707

3.21

0.73

Banks / FI

1,291,949 - 1,291,949 0.03

2,141,271

2,141,271

0.05

0.02

Central Government /
State Government(s)

Venture Capital Funds

Insurance Companies

297,836,594 - 297,836,594 7.45

315,420,470

315,420,470

7.89

0.44

Foreign Institutional
Investors

670,962,174 - 670,962,174 16.78

608,226,075

608,226,075

15.22

(1.57)

Foreign Venture
Capital Funds

Others (specify)

Sub-Total B(1) :

1,069,259,114 26.75

1,069,259,114

1,054,219,523

1,054,219,523

26.37

(0.38)

)

Non-Institutions

Bodies Corporate

(i) Indian

4,077,136 5,444,270 9,521,406 0.24

2,721,800 5,444,250

8,166,050

0.20

(0.03)

(i) Overseas

Individuals

(i) Individuals holding
nominal share capital
upto X 1 lakh

27,145,695 8,852 27,154,547 0.68

24,756,135

7,661

24,763,796

0.62

(0.06)

(if) Individuals holding
nominal share capital
in excess of T 1 lakh

4,979,645 - 4,979,645 0.12

4,544,671

4,544,671

(0.01)

Others (specify)

Clearing Members

4,416,431 - 4,416,431 0.11

9,058,391

9,058,391

0.23

0.12

Foreign Companies

204,127,716 - 204,127,716 511

203,177,716

203,177,716

5.08

(0.02)

NBFC

2,185 - 2,185 0.00

8,614

8,614

0.00

0.00

Non Resident Indians

2,174,198 - 2,174,198 0.05

1,283,871

1,283,871

0.03

(0.02)

Non Resident Indians
(Non-Repatriation)

573,389

573,389

0.01

0.01

ESOP Trust

1,881,958 - 1,881,958 0.05

1,345,184

1,345,184

0.03

(0.01)

Trusts

5,891,124 - 5,891,124 0.15

6,598,342

6,598,342

0.17

0.02

Sub-Total B(2) :

254,696,088 5,453,122 260,149,210  6.51

254,068,113 5,451,911

259,520,024

6.49

(0.02)

Total Public
Shareholding (B) =
B(1)+B(2):

1,323,955,202 5,453,122 1,329,408,324  33.26

1,308,287,636 5,451,911 1,313,739,547

32.86

(0.39)

©

Shares held by
custodians for GDR's
and ADR's

Grand Total (A+B+C):

3,991,946,980 5,453,122 3,997,400,102 100.00

3,991,948,191 5,451,911 3,997,400,102

100.00
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(ii) Shareholding of Promoters

SI.  Name of the Shareholding at the begginning of the Year Shareholding at the end of the Year % change in
No. Share Holder shareholding
during the
No. of Shares % of total % of shares No. of Shares 9% oftotal % of shares
shares pledged/ shares pledged/ year
of the encumbered ofthe encumbered
company to total company to total
shares shares
1 Bharti Telecom 1,802,318,492 45.09 - 1,817,987,269 45.48 - 0.39
Limited
2 Pastel Limited 591,319,300 14.79 - 591,319,300 14.79 R 0.00
Indian Continent 265,860,986 6.65 - 265,860,986 6.65 - 0.00
Investment Limited
4 Viridian Limited 8,493,000 0.21 - 8,493,000 0.21 R 0.00
Total 2,667,991,778 66.74 - 2,683,660,555 67.14 - 0.39
Notes:

1. Bharti Telecom Limited is promoter of Bharti Airtel Limited as prescribed in its IPO Prospectus dated February 07, 2002.

2. Pastel Limited qualifies as “deemed promoter” u/r 2(1)(t) of the SEBI (Substantial Acquisition and Takeover) Regulations, 2011 but is not having control
over the listed company nor is “person acting in concern” with promoter (Bharti Telecom Limited) as specified u/r 2(1) (q) of the Regulations.

3. Indian Continent Investment Limited is person acting in concern with promoter (Bharti Telecom Limited).

4. Viridian Limited is person acting in concern with Pastel Limited. As mentioned above, Pastel Limited qualifies as “Deemed Promoter” u/r 2(1)(t) of
SEBI (Substantial Acquisition and Takeover) Regulations, 2011 but is not having control over the listed company nor is “person acting in concern” with
promoter (Bharti Telecom Limited) as specified u/r 2(1) (q) of the Regulations.

(iii) Change in Promoter Shareholding

SI.  Name of the Shareholding at the Date Increase/ Reasons Cumulative Shareholding
No. Promoter begginning of the Year Decrease during the year /
during the Shareholding at the end of
year the Year
No. of Shares % of total No. of Shares % of total
shares shares
of the of the
Company Company
1 Bharti 1,802,318,492 45.09% Market
Telecom Purchase
Limited through
Stock
Exchanges
September 01,2016 13,000,000 1,815,318,492 45.41%
September 02,2016 1,600,000 1,816,918,492  45.45%
September 19, 2016 112,046 1,817,030,538  45.46%
September 20, 2016 352,500 1,817,383,038  45.46%
September 21, 2016 184,913 1,817,567,951  45.47%
September 22,2016 169,318 1,817,737,269  45.47%
September 23,2016 250,000 1,817,987,269 45.48%
March 31, 2017 - 1,817,987,269 45.48%

Note: There was no change in shareholding of other promoters during the year.

(iv) Shareholding Pattern of top ten Shareholders (other than Directors, Promoters and Holders of
GDRs and ADRs):

SI. Name of the Shareholder Shareholding Cumulative Shareholding during
No. the Year

No. of Shares % of total shares of No. of Shares % of total shares
the Company of the Company
1 Life Insurance Corporation of India 203,878,856 5.10 203,878,856 5.10
At the beginning of the year 10,147,427 0.25 214,026,283 5.35
Bought during the year 2,191,927 0.05 211,834,356 5.30
Sold during the year 211,834,356 5.30 211,834,356 5.30

At the end of the year
2 ICICI Prudential Life Insurance Company

Limited

At the beginning of the year 64,192,085 161 64,192,085 1.61
Bought during the year 105,312,484 2.63 169,504,569 4.24
Sold during the year 87,338,815 2.18 82,165,754 2.06

At the end of the year 82,165,754 2.06 82,165,754 2.06
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Sl.  Name of the Shareholder Shareholding Cumulative Shareholding during
No. the Year
No. of Shares % of total shares of No. of Shares % of total shares
the Company of the Company
3 Dodge and Cox International Stock Fund
At the beginning of the year 53,061,504 1.33 53,061,504 1.33
Bought during the year - - - -
Sold during the year 3,620,000 0.09 49,441,504 1.24
At the end of the year 49,441,504 1.24 49,441,504 1.24
4 Abu Dhabi Investment Authority
At the beginning of the year 27,530,063 0.69 27,530,063 0.69
Bought during the year 4,404,843 0.11 31,934,906 0.80
Sold during the year 17,019,277 0.43 14,915,629 0.37
At the end of the year 14,915,629 0.37 14,915,629 0.37
5 Franklin Templeton Mutual Fund
At the beginning of the year 26,081,139 0.65 26,081,139 0.65
Bought during the year 16,465,793 0.41 42,546,932 1.06
Sold during the year 4,813,281 0.12 37,733,651 0.94
At the end of the year 37,733,651 0.94 37,733,651 0.94
6 Skagen Kon-Tiki Verdipapirfond
At the beginning of the year 24,136,298 0.60 24,136,298 0.60
Bought during the year 24,136,298 0.60
Sold during the year 13,439,017 0.34 10,697,281 0.27
At the end of the year 10,697,281 0.27 10,697,281 0.27
7 Capital World Growth And Income Fund
At the beginning of the year 24,119,712 0.60 24,119,712 0.60
Bought during the year 6,912,000 0.17 31,031,712 0.78
Sold during the year 5,090,875 0.13 25,940,837 0.65
At the end of the year 25,940,837 0.65 25,940,837 0.65
8  HDFC Trustee Co Ltd.
At the beginning of the year 23,480,565 0.59 23,480,565 0.59
Bought during the year 2,640,391 0.07 26,120,956 0.65
Sold during the year 16,577,157 0.41 9,543,799 0.24
At the end of the year 9,543,799 0.24 9,543,799 0.24
9 SBI Magnum Equity Fund
At the beginning of the year 5,787,633 0.14 5,787,633 0.14
Bought during the year 21,123,741 0.53 26,911,374 0.67
Sold during the year 4,435,764 0.11 22,475,610 0.56
At the end of the year 22,475,610 0.56 22,475,610 0.56
10  Parvest Equity India
At the beginning of the year 21,710,000 0.54 21,710,000 0.54
Bought during the year 1,973,085 0.05 23,683,085 0.59
Sold during the year 13,429,085 0.34 10,254,000 0.26
At the end of the year 10,254,000 0.26 10,254,000 0.26
11 Vangaurd Emerging Markets Stock Index
Fund
At the beginning of the year 19,643,653 0.49 19,643,653 0.49
Bought during the year 2,274,200 0.06 21,917,853 0.55
Sold during the year 1,215,742 0.03 20,702,111 0.52
At the end of the year 20,702,111 0.52 20,702,111 0.52
12 ICICI Prudential Mutual Fund
At the beginning of the year 20,652,432 0.52 20,652,432 0.52
Bought during the year 48,248,670 1.21 68,901,102 1.72
Sold during the year 23,176,390 0.58 45,724,712 1.14
At the end of the year 45,724,712 1.14 45,724,712 1.14
13 Comgest Growth Plc.
At the beginning of the year 19,949,032 0.50 19,949,032 0.50
Bought during the year 1,978,330 0.05 21,927,362 0.55
Sold during the year 3,443,089 0.09 18,484,273 0.46
At the end of the year 18,484,273 0.46 18,484,273 0.46
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Sl.

Name of the Shareholder

Shareholding

Cumulative Shareholding during

No. the Year

No. of Shares % of total shares of No. of Shares % of total shares

the Company of the Company

14 Morgan Stanley Mauritius Company Limited
At the beginning of the year 112,116 0.00 112,116 0.00
Bought during the year 21,786,150 0.55 21,898,266 0.55
Sold during the year 4,333,807 0.11 17,564,459 0.44
At the end of the year 17,564,459 0.44 17,564,459 0.44

Note: The details of shareholding are maintained by respective Depositories and it is not feasible to provide daily change in the shareholding of top ten
shareholders. Therefore, consolidated changes during the year 2016-17 has been provided.

Shareholding of Directors and Key Managerial Personnel

SI.  Name of the Shareholding at the  Date Increase/ Reasons Cumulative
No. Director or KMP beginning of the Year Decrease Shareholding during the
during the year / Shareholding at
year the end of the Year
No. of 9% of total No. of % of total
Shares shares Shares shares
of the of the
Company Company
Key Managerial
Personnel
1  Mr Gopal Vittal 229,885 0.01% September 23,2016 50,000 Shares alloted 279,885 0.01%
Managing Director under ESOP
& CEO (India &
South Asia)
November 04, 2016 50,000 Shares alloted 329,885 0.01%
under ESOP
2 Mr Rajendra 0.00% March 31, 2017 2,902 Shares alloted 2,902 0.00%
Chopra* under ESOP
3 Mr. Nilanjan Roy 5,867 0.00% May 13,2016 (5,867) Market Sale 0 0.00%
November 11, 2016 8,582 Shares alloted 8,582 0.00%
under ESOP
December 09, 2016 (8,582) Market Sale - 0.00%
No other Director or KMP held any shares of the Company during the financial year 2016-17.
* Mr. Rajendra Chopra resigned from the position of Company Secretary w.e.f. January 24, 2017.
INDEBTEDNESS
Indebtedness of the Company including interest outstanding/accrued but not due for payment
® Millions)
Secured Loans Unsecured Loans Deposits Total
excluding deposits Indebteness
Indebtedness at the beginning of
the financial year
i) Principal Amount 20 457,415 - 457,435
i) Interest due but not paid - - - -
iii) Interest accured but not due - 1,218 - 1,218
Total (i+ii+iii) 20 458,633 - 458,653
Change in indebtedness during the
financial year
Addition 11 501,608 - 501,619
Reduction 15 356,689 - 356,704
Net Change 4) 144,919 - 144,915
Indebtedness at the end of the
financial year
i) Principal Amount 16 602,334 - 602,350
i) Interest due but not paid - - - -
iii) Interest accured but not due - 1,390 - 1,390
Total (i+ii+iii) 16 603,724 - 603,740
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VL.

REMUNERATION OF DIRECTORS AND KEY MANAGERIAL PERSONNEL
A. Remuneration to Managing Director, Whole-time Directors and / or Manager:

® Millions)
Sl Particulars of Remuneration Name of Managing Director / Whole-time Director / Total
No. Manager Amount
Mr. Sunil Bharti Mittal Mr. Gopal Vittal
Chairman Managing Director & CEO
(India & South Asia)
(1) Gross salary
(a) Salary as per provisions contained in 269.78 88.34 358.12
section 17(1) of the Income-tax Act,
1961
(b) Value of perquisites u/s 17(2) 10.09 0.03* 10.12
Income-tax Act, 1961
(c) Profitsin lieu of salary under section - - -
17(3) Income-tax Act, 1961
(2) Stock Option* - 31.13* 31.13
(3) Sweat Equity - - -
(4) Commission - . .
- as % of profit - - -
- others, specify... - - -
(5) Others - PF Contribution 21.57 4.52 26.09
Total (A) 301.44 124.02 425.46

Ceiling as per the Act

% 6,989.50 Mn. (being 10% of Net Profits of the Company calculated as per
Section 198 of the Companies Act, 2013)

Note: *Value of perquisites u/s 17 (2) of Income Tax Act, 1961 does not include perquisite value of ¥ 31.13 Mn towards stock options exercised by Mr. Gopal
Vittal during FY 2016-17. The same has been shown separately in point no. (2).

O Value of Performance Linked Incentive (PLI) considered above represents incentive which will accrue at 100% performance level for FY 2016-17 and
will get paid basis actual performance parameters in the next financial year.

B. Remuneration to Non-Executive Directors including Independent Directors:

® Millions)
Independent Directors Fee for attending board Commission Total
/ committee meetings
Mr. Ben Verwaayen 0.40 15.56 15.96
Mr. Craig Ehrlich 0.50 9.73 10.23
Mr. D.K. Mittal 1.40 7.00 8.40
Mr. Manish Kejriwal 0.40 6.50 6.90
Mr. Shishir Priyadarshi 0.60 9.73 10.33
Mr. VK. Viswanathan 0.80 8.00 8.80
Total B1 4.10 56.52 60.62
® Millions)
Other Non-Executive Directors Fee for attending board Commission Total
/ committee meetings
Mr. Rakesh Bharti Mittal - 3.00 3.00
Ms. Chua Sock Koong - 3.89 3.89
Ms. Tan Yong Choo - 3.89 3.89
Sheikh Faisal Thani Al-Thani - 3.89 3.89
Total B2 - 14.67 14.67
Total B = (B1+B2) 4.10 71.19 75.29

Ceiling as per the Act

% 698.95 Mn (being 1% of Net Profits of the Company calculated as per
Section 198 of the Companies Act, 2013)

Total Managerial Remuneration (A+B)

500.75 Mn

Total ceiling as per the Act (11%)

% 7,688.45 Mn (being 11% of Net Profits of the Company calculated as per
Section 198 of the Companies Act, 2013)
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Remuneration to Key Managerial Personnel other than Managing Director / Whole-time Director /
Manager:

 Millions)
SI.  Particulars of Remuneration Key Managerial Personnel Total
No. Mr. Nilanjan Roy Mr. Rajendra Chopra Amount
Global CFO Company Secretary#
1 Gross Salary
As per Sec 17(1) of Income Tax Act, 1961 42.037 7.93M 49.96
Value of perks as per Sec 17(2) of Income 0.08* 0.03* 0.11
Tax Act, 1961
Profits in lieu of salary under section 17(3) - - -
Income Tax Act, 1961
2 Stock Options 2.61* 1.03* 3.64
3 Sweat Equity - - -
4 Commission - - -
- as % of profit - - -
- others, specify... - - -
5 others - PF Contribution 131 0.30 1.61
Total 46.03 9.29 55.32

Notes:

O Value of Performance Linked Incentive (PLI) considered above represents incentive which will accrue at 100% performance level for FY 2016-17 and
will get paid basis actual performance parameters in the next financial year.

*Value of perquisites u/s 17(2) of Income Tax Act, 1961 does not include perquisite value of ¥ 2.61 Mn and ¥ 1.03 Mn towards stock options exercised by

Mr. Nilanjan Roy and Mr. Rajendra Chopra respectively during FY 2016-17. The same has been shown separately in point no. (2).
ASalary u/s 17(1) includes value of cash payout of ¥ 17.58 Mn under performance based long term incentive plan of the Company.
A Salary u/s 17(1) includes value of cash payout of ¥ 0.30 Mn under performance based long term incentive plan of the Company.
# Mr. Rajendra Chopra resigned from the position of Company Secretary w.e.f. January 24, 2017.

Penalties / Punishment / Compounding of Offenses

There were no penalties / punishment / compounding of offences for breach of any section of Companies Act against
the Company or its Directors or other officers in default, if any, during the year.

Annexure F

Particulars of Energy Conservation,

Technology

Absorption and Foreign Exchange Earnings and Outgo

(A) Conservation of energy

1)

a.

The Company undertook various initiatives to
reduce and conserve energy:

On Network side:

a. Rooftop solar energy at Main Switching Centers-
Over the past 5 years, 17 rooftop solar plants were
set up at our main switching centers, with a total
generation capacity of 1 MWp. In FY 2016-17, our
Company has installed rooftop solar plants at 3
locations, with a total installed capacity of 200 kWp.

b. Green Power wheeling agreements for purchase
of green energy, through open access. In FY 2016-
17, cumulative 88 Mn units were contracted under
wheeling from renewable.

c. Deployment of Low-power Consuming Base
Transceiver Station (BTS) (have been able to
achieve a reduction in power consumption by a
minimum of 30% over the last 4-5 years). In FY
2016-17, we deployed 4301 such base stations.

d. Site sharing - We introduced the concept of telecom
passive infrastructure sharing to the world almost
a decade ago which potentially helps reduce
the energy consumption significantly by 30% as
compared to a standalone site.

e. Conversion of indoor to outdoor (FCU, NCU, SCU,
MCU, Outdoor BTS and MW cabinets) - at those
indoor cell sites to avoids running of air-conditioners
during favorable ambient temperatures, and reduce
consumption of grid power when it's available.
Cumulative 48973 tower sites have implemented
with outdoor conversion solutions.

f. Battery Hybrid solutions have been implemented
in over 11946 additional sites by our network
partners, across the country, to eradicate the use of
diesel.

Energy efficiency across Data Centres:

Data centers are energy intensive and Airtel has been
working relentlessly in developing green data centers
that ensure that we operate in the most energy efficient
manner. Across all our six data centers in India, we have
implemented comprehensive energy conservation and
efficiency programs through the following initiatives:

O Energy usage optimization which eradicates energy
hot spots though UPS optimization, installation of
power factor controllers and installation of precision
air handling units

o Cold Aisle containment which lower
consumption and more efficient cooling

energy

O Installation of variable frequency drivers (VFD’s) to
optimize energy use which reduces motor speed to
reduce power drawn when the system is running low

Maintaining power utilization efficiency (PUE) to
improve effectiveness across all data centers.

Energy efficiency in Airtel facilities:

1. Lighting Optimization by considering occupancy
rates and light intensity levels for different tasks
implementation of energy efficient lighting.

2. Retrofitting of old technologies with energy efficient
technologies

3. Energy optimization through UPS optimization,
improving chiller efficiency, HAVC optimization by
controlling heating / air conditioning
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2)

3)

4. Installation of innovative technologies including the
following:

a. Installation of retrofit controller (such as eco plug)
for smart energy efficiency for cooling systems.
Eco plug monitors the temperature threshold limits
and; based on the changing heat load conditions
adjusts dead band automatically to ensure energy
is not wasted for unwarranted cooling sessions.

b. Installation of Collective control system in lifts
such as “Duplexor” to help in reducing power
consumption by sing logic to dispatch nearest lift
in the direction of travel.

Utilisation of green energy:

Airtel is working relentlessly along with its partners on
expanding their green energy portfolio by embracing
various technologies like wind energy, biomass, zero
emission batteries etc.

1. Solar-DG Hybrid Solution: The unique and innovative
solution uses 3 kw - 7 kw capacity solar panels in
tandem with battery banks, which helped reduce
the DG run hours from 20 to 6 hours a day by
providing 18 hours of power. The system is further
optimized by a hybrid solar controller. Presently 17.4
MWop is the installed solar capacity on 3263 sites.

2. Rooftop Solar Energy at Main Switching Centers
(MSC) - Over the past 4 years, 17 rooftop solar
plants were set up at our main switching centers,
with a total generation capacity of 1 MWp. This will
result in tentative emission reduction to the tune of
965 tons CO2 per annum.

3. Company made green power wheeling agreements
for the procurement of green energy, under open
access of 88 Mn units per annum.

4. Trials for Solar Natural Cooling - 381 sites completed
with 300 Wp solar on each site and partner sites by
switching off our air-conditioners and utilizing solar
natural cooling to reduce the energy demand.

Bharti Airtel recognizes that the journey to a cleaner
and greener environment has just started. Airtel will
continue to focus on greener power generation by
working with renewable energy service companies,
improving the storage of power by using new storage
technologies and improve efficiencies in existing sites.

Thecapitalinvestment on energyconservation
equipment is shown below:

Sr.  Location Capex (in  Remarks
No. % Millions)

1 Own sites 132 (Amount derived from
(Hexacom & issued PO's, Including ED
Core) & CST)

2 TOCO 701 From ToCo cost of
(Indus & solution to be paid in 60
Infratel) Installments, which will
&SP be built in monthly site
(Ericsson/ rental.

NSN) 2) BTS and MW IP 55
cabinet is  procured
against P.O.’s to SP’s

Total 833

Technology absorption -

1.

The efforts
absorption:

Over the past two decades, country has witnessed
phenomenal economic growth. India today stands at
a juncture of vast opportunities. Telecom infrastructure
has always played a key role bridging the connectivity
gap. The number of mobile internet users in India is
estimated to reach around 420 million by mid-2017. In
coming times internet connectivity will pave path for to
Education, healthcare, banking and other necessities to
reach to each and every corner of this country. A strong
network will help realize true inclusive growth.

made towards technology

With the objective to provide best in class connectivity
experience to our customers and improve our
spectrum efficiency, Airtel envisaged ‘Project Leap’ with
an investment of ¥ 60,000 over 3 years. Under ‘Project
Leap’ in the last two years (2015-16 and 2016-17),
Airtel has deployed 180,000 mobile sites across India.
This is same as the number of sites deployed by the
company in the first 20 years of operations, making it
one the largest mobile network rollouts globally.

The size of the task itself challenged the very
fundamentals of Indian telecom industry. The execution
required a seamless partnership with all our vendors
and very meticulous and exact planning. Most of
the sites planned were mobile broadband sites and
required powerful future ready internet backbone
through optical fiber. All the activity including radio
and transport planning, installation, fiber / MW
availability, media readiness had to be done in a very
close coordinated way across India. With this Airtel has
become the only company offering both 3G and 4G
services in all 22 circles across the country.

To manage the existing network better, Airtel has
embraced Self Optimization Network & Geo-analytical
tools real time, customer experience based optimization
of its mobile broadband network. These platforms
have enabled automatic optimization of multi-layered
networks, thereby reducing drop calls, network
blocking, and increasing data throughputs for setting
new benchmarks in end user experience.

In its endeavor to empower our customers and make
them part of the journey, Airtel has been the first to
launch Open Network initiative. Through this initiative
entire network information including coverage, site
details and signal strength is being made available to
the customers. Any customer see the quality of signal
in their area and the sites they are served from. They
will also be able to log geographical location based
network complaints. This portal enables us to improvise
our current network infrastructure and plan new sites.

In our continuous endeavor to be pioneers in new
technology, we launched carrier aggregation, dual band
3G, 3G dual carrier, 4G TD & FD last year.

Thebenefitsderivedlike productimprovement,
cost reduction, product development or
import substitution:

Through meticulous and effective planning and project
management, in FY 2016-17 we deployed 90,000 sites
including 8,000 swap sites. With more than 35,000 km
of incremental fiber rolled out last year, Airtel now has
more than 550,000 km of domestic and international
fiber creating a powerful backbone for data and internet
services in additional to voice. This helped us launch 3G
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and 4G across all 22 circles in India with 4G TD & FD in
18 circles. In this journey to provide world class indoor
experience we launched platinum 3G on 900Mhz in
Mumbai, Kolkata, NESA, Karnataka and Punjab.

Airtel became the first company to launch 3G
(2100Mhz + 2100Mhz) dual carrier implementation
achieving a speed of 42 Mbps in DL, RJ, BH, TNC & JK.
We were the first to do Carrier aggregation (FD+TD)
with commercial device (Samsung Note-5) achieving
a speed of 135 Mbps and now its present 450 towns.
Also we successful tested LAA Carrier aggregation
(40MHz (LTE-U 5GHz) + 5MHz (LTE 1800)), achieving
a speed of more than 250 Mbps. This technology
adoption and innovation helped us to manage the
spectrum efficiently and provide best in the class
network experience to our customers.

Airtel network has now become truly heterogeneous.
To excellent superb network experience in this
complex mesh of technology, Airtel has embarked on
innovative tools for near real time optimization through
Self Optimization Network (SON) and Geo analytical
tools. Deployment of Self Optimization Network (SON)
enabled automation of network optimization to ensure
availability of resources as per user demand. It has
enabled dynamic configuration of the network for
seamless handovers in 3G & 2G network, thus reducing
the drop calls and improving efficiency of the available
spectrumand network capacity. SON has beenlaunched
in top 16 cities. Airtel has pioneered customer demand
centric network planning & densification by getting
visibility of the network consumption on granular 50m x
50m grid. It has helped in ensuring deployment of new
sites, small cells in corridors of high consumption, thus
improving efficiency of the new deployments. GEO has
been launched in top 22 cities.

In case of imported technology (imported
during the last three years reckoned from the
beginning of the financial year)-

a. the details of technology imported:
The Company has not imported any technology in
the given period, only telecom equipments were
imported.

b. the year of import:
N.A.

c. whether the technology been fully absorbed:
N.A.
d. if not fully absorbed, areas where absorption

has not taken place, and the reasons
thereof:

N.A.
The expenditure incurred on Research and
Development.
NIL

Statutory Reports Financial Statements

The efforts made towards creating a digital Airtel

At Airtel, we have always been at the forefront of innovation
and digitization. We have put tremendous organization
energy behind the Digital India vision. This year, we have
further expanded the scale and scope of our digital programs
that will directly benefit our vast ecosystem of 280M+ rural
and urban customers, 1.6M+ retail and 17,000+ employees.

Market Digitization - We were the first in the country’s
telecom industry to revolutionize how we sell our products
in the market, in a truly digital way. Our entire sales and
distribution channel from Retailers to Distributors to Field
Sales Executives is completely digitized with a host of
applications. Our sales team can access over 150+ key
metrics with trends over 18 months. In addition to looking
at trends, the sales team can compare and contrast
performance between various stakeholders. With the intent
of doing away with paper, integration of “Market Notifications
/ Feedback” as a key tool where the sales team can report
and document performance of various stake holders during
their day to day working.

Customer Acquisition - We are amongst the heaviest
third party users of Aadhaar platform — after we launched
e-KYC through Aadhaar to activate SIM Cards as well as
open Payments Bank Accounts. This has led to reduction
in waste and has brought down the time required for such
transactions to less than 5 minutes! With over 3.5 lac
biometric devices, Airtel's acquisition and recharge platform
has become one of the biggest digital transaction platforms
in the country.

Customer Service - The app offers complete flexibility
and control to our customers to view their usage, make
payments, self-service any plan changes, recharge their
prepaid or DTH connections etc. The app caters to more
than 200 million requests in a month for self service. The
airtel payments bank was launched on the app last year,
which is India’s first payments bank. The airtel dialer, cloud
backup are additional services available on the app for the
convenience of our customers.

Workforce management - Various field forces of Airtel
for service, installation and fault repair etc have also been
digitized through a workforce management solution called
“Airtel Konnect” which automatically assigns tasks, manages
schedules, allows appointment booking and provides
maximum efficiency in the entire process. This allows us to
service our consumers and B2B clients more efficiently and
effectively.

(C) Foreign Exchange Earnings and Outgo

Activities relating to initiatives taken to increase exports;
development of new export markets for products and
services, and export plans.

Total foreign exchange used and earned for the year:
(a) Total Foreign Exchange Earnings ¥ 49,060 Mn
(b) Total Foreign Exchange Outgo X 116,278 Mn
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Annexure G

Statement of Disclosure of Remuneration under Section 197(12) of Companies Act, 2013 read with Rule
5(1) of Companies (Appointment and Remuneration of Managerial Personnel) Rules, 2014

The percentage increase in remuneration of each Director, Chief Financial Officer, Chief Executive
Officer and Company Secretary during FY 2016-17 and ratio of the remuneration of each Director to
the median remuneration of the employees of the Company for FY 2016-17 are as under:

SI. Name of the Director Remuneration of Feifecnicielsr Ratio of remuneration
No. Director / KMP for FY lglei==s=r of each Director to
2016-17 remunerationin FY Wy le[ETa BN 1o [V[al-TE=]dlo]g]
((1K9) Zors e of the employees of the

Company?3

Executive directors

1. Mr. Sunil Bharti Mittal, Chairman 301,442,108 a2 366.27
2 Mr. Gopal Vittal, Managing Director & CEO (India & 92,884,551* 49,561 112.86
" South Asia)
Non-executive directors
3. Mr. Rakesh Bharti Mittal 3,000,000 Nil 3.65
4. Ms. Chua Sock Koong 3,890,316 (2.25) 4.73
5.  Ms. Tan Yong Choo 3,890,316 (2.25) 4.73
6.  Sheikh Faisal Thani Al-Thani 3,890,316 (2.25) 4.73
Independent Directors
7.  Mr. Ben Verwaayen 15,961,264 (7.11) 3.65
8.  Mr. Craig Ehrlich 10,225,790 (2.14) 12.43
9. Mr. D.K. Mittal 8,400,000 5.00 10.21
10. Mr. Manish Kejriwal 6,900,000 Nil 8.38
11. Mr. Shishir Priyadarshi 10,325,790 (1.19) 12.55
12. Mr. VK. Viswanathan 8,800,000 8159 10.69

Key Managerial Personnel other than
Executive Directors

13 Mr. Nilanjan Roy, 25,841,867* 15.31* -
" Global Chief Financial Officer
Mr. Rajendra Chopra, 7,979,397 ~ 16.74* -
14.
Company Secretary**
Notes:

1. The value of performance linked incentive (PLI) in remuneration of Key Managerial Personnels (KMPs) represents incentive @ 100% performance level.
For effective comparison, the PLI component of their remuneration for FY 2015-16 has also been considered @ 100% performance level.

2. Percentage increase in remuneration is based on annualised remuneration.

. Remuneration of Employees and KMPs does not include perquisite value of stock options exercised during FY 2016-17.

4. There has been no change in remuneration policy for Non-Executive Directors. Change in remuneration of Non-Executive Directors vis-a-vis previous year
is due to change in their Committee membership and change in foreign exchange rates.

* The remuneration of Mr. Gopal Vittal excludes perquisite value of ¥ 31,131,500 on exercise of stock options during FY 2016-17.

# The remuneration of Mr. Nilanjan Roy excludes perquisite value of ¥ 2,608,756 on exercise of stock options and cash payout of ¥ 17,579,393 under
performance-based long-term incentive plan of the Company during FY 2016-17.

w

~ The remuneration of Mr. Rajendra Chopra excludes perquisite value of ¥ 1,033,344 on exercise of stock options and cash payout of ¥ 282,114 under
performance-based long-term incentive plan of the Company during FY 2016-17. The above remuneration includes the payments made towards final
settlement.

*:

%

Mr. Rajendra Chopra resigned from the position of Company Secretary w.e.f. January 24, 2017.

The percentage increase in the median remuneration of the employees in the financial year: There has
been an increase of 2.67% in median remuneration of employees in FY 2016-17 as compared to FY 2015-16.

The number of permanent employees on the rolls of the Company: There were 9,279 employees on the rolls
of the Company as on March 31, 2017.

Average percentage increase already made in the salaries of employees other than the managerial
personnel in FY 2016-17 and its comparison with the percentage increase in the managerial
remuneration and justification thereof: The average increase in the remuneration of employees excluding KMPs
during FY 2016-17 was 8% and the average increase in the remuneration of KMPs was 22.46%. The increase of 22.46%
is due to substantial increase in salary of Managing Director & CEO (India & South Asia) of the Company which was based
on external benchmarking, Company’s and individual performance level. The aforesaid remuneration was approved by
the shareholders in its Annual General Meeting held on August 19, 2016.

Affirmation that the remuneration is as per the remuneration policy of the Company: The remuneration
of Directors was as per the Remuneration Policy of the Company.
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Independent Auditor’s Report on compliance with the conditions of Corporate Annexure |
Governance as per provisions of Chapter IV of the Securities and Exchange Board of
India (Listing Obligations and Disclosure Requirements) Regulations, 2015

To

The Members of Bharti Airtel Limited
Bharti Airtel Limited

Bharti Crescent, 1, Nelson Mandela Road
Vasant Kunj, Phase-ll

New Delhi-110070

1.

The Corporate Governance Report prepared by Bharti Airtel Limited (“the Company”), contains details as required by the
provisions of Chapter IV of the Securities and Exchange Board of India (Listing Obligations and Disclosure Requirements)
Regulations, 2015, as amended (“the Listing Regulations”) (Applicable criteria’) with respect to Corporate Governance
for the year ended March 31, 2017. This report is required by the Company for annual submission to the Stock exchange
and to be sent to the Shareholders of the Company.

Management’s Responsibility

2.

The preparation of the Corporate Governance Report is the responsibility of the Management of the Company including
the preparation and maintenance of all relevant supporting records and documents. This responsibility also includes
the design, implementation and maintenance of internal control relevant to the preparation and presentation of the
Corporate Governance Report.

The Management along with the Board of Directors are also responsible for ensuring that the Company complies with
the conditions of Corporate Governance as stipulated in the Listing Regulations, issued by the Securities and Exchange
Board of India.

Auditor’s Responsibility

4.

Pursuant to the requirements of the Listing Regulations, our responsibility is to express a reasonable assurance in the
form of an opinion whether the Company has complied with the specific requirements of the Listing Regulations referred
to in paragraph 3 above.

We conducted our examination of the compliance of the conditions of Corporate Governance in accordance with the
Guidance Note on Reports or Certificates for Special Purposes and the Guidance Note on Certification of Corporate
Governance, both issued by the Institute of Chartered Accountants of India (“ICAI"). The Guidance Note on Reports or
Certificates for Special Purposes requires that we comply with the ethical requirements of the Code of Ethics issued by
the Institute of Chartered Accountants of India.

We have complied with the relevant applicable requirements of the Standard on Quality Control (SQC) 1, Quality Control
for Firms that Perform Audits and Reviews of Historical Financial Information, and Other Assurance and Related Services
Engagements.

The procedures selected depend on the auditor's judgment, including the assessment of the risks associated in
compliance of the conditions of the Corporate Governance with the applicable criteria. Accordingly, we have obtained and
verified and noted that the composition of the Board of Directors with respect to executive and non-executive directors
has been met throughout the year, Obtained and read the Director’s Registers as on March 31, 2017 and verified that at
least one women director was on the Board during the year, Obtained and read the minutes of the meetings of various
Committees formed by Board of Directors of the Company along with the minutes of the meeting of Board of Directors
of the Company held during the period April 01, 2016 to March 31, 2017, Obtained necessary representations and
declarations from directors of the Company including the independent directors, and Performed necessary inquiries with
the management and also obtained necessary specific representations from the management.

The above-mentioned procedures include examining evidence supporting the particulars in the Corporate Governance
Report on a test basis. Further, our scope of work under this report did not involve us performing audit tests for the
purposes of expressing an opinion on the fairness or accuracy of any of the financial information or the financial
statements of the Company taken as a whole.

Opinion

8.

Based on the procedures performed by us as referred in paragraph 7 above, and according to the information and
explanations given to us, we are of the opinion that the Company has complied with the conditions of Corporate
Governance as stipulated in the Listing Regulations, as applicable, as at March 31, 2017, referred to in paragraph 1
above.
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Other matters and Restriction on Use

9. Thisreportis neither an assurance as to the future viability of the Company nor the efficiency or effectiveness with which
the management has conducted the affairs of the Company.

10. Thisreportis addressed to and provided to the members of the Company solely for the purpose of enabling it to comply
with its obligations under the Listing Regulations with reference to Corporate Governance Report accompanied with
by a report thereon from the statutory auditors and should not be used by any other person or for any other purpose.
Accordingly, we do not accept or assume any liability or any duty of care or for any other purpose or to any other party
to whom it is shown or into whose hands it may come without our prior consent in writing. We have no responsibility to
update this report for events and circumstances occurring after the date of this report.

For S. R. Batliboi & Associates LLP
Chartered Accountants
ICAIl Firm Registration No: 101049W/E300004

Place: New Delhi
Date: May 9, 2017

per Nilangshu Katriar

Partner
Membership No: 58814
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Corporate Overview

Dividend Distribution Policy

Financial Statements

Annexure J

1.

Preamble, Objective and Scope

In terms of Regulation 43A of the SEBI (Listing
Obligations and Disclosure Requirements) Regulations,
2015 (‘Listing Regulations’), the Company is required
to formulate a Dividend Distribution Policy which shall
be disclosed in its Annual Report and on its website.

To comply with the above requirement and with an
endeavor to maintain a consistent approach to dividend
pay-out plans, the Board of Directors (‘Board’) of Bharti
Airtel Limited (the Company’) adopts this Dividend
Distribution Policy (‘Policy’).

The objective of this Policy is to:

(i) specify the parameters (including internal and
external factors) that shall be considered while
declaring the dividend;

(i) lay down the circumstances under which the
shareholders of the Company may or may not
expect dividend; and

(i) provide for the manner of utilization of retained
earnings.

Dividend Philosophy

The Dividend philosophy of the Company is enshrined
in the principle that along with maintaining a reasonably
conservative policy in respect of liquidity and leverage,
‘surplus’ cash in the Company shall be returned to its
shareholders when it is concluded by the Board that:

O The Company doesn't / wouldnt have avenues
to generate significantly higher returns on such
‘surplus’ than what a common shareholder can
generate himself; or

O By returning such ‘surplus’, the Company would
be able to improve its return on equity, while
simultaneously maintaining prudent & reasonably
conservative leverage in every respect viz. interest
coverage, DSCR (Debt Service Coverage Ratio) Net
Debt : EBITDA and Net Debt : Equity etc.

The Company aims to distribute to its shareholders, the
entire dividend income (net of taxes) it receives from its
subsidiary / associate companies.

Parameters / Factors considered by the
Company while declaring dividend

In line with the philosophy stated in clause 2 above,
the Board of Directors of the Company shall consider
the following parameters before declaring or
recommending dividend to shareholders:

A) Financial Parameters / Internal Factors:

(a) Financial performance including profits earned
(standalone), available distributable reserves etc;

(b) Impact of dividend payout on Company’s return on
equity, while simultaneously maintaining prudent
and reasonably conservative leveraging in every
respect viz. interest coverage, DSCR (Debt Service
Coverage Ratio) Net Debt: EBITDA and Net Debt:
Equity, including maintaining a targeted rating —
domestically and internationally;

(c) Alternate usage of cash viz. acquisition/Investment
opportunities or capital expenditures and resources
to fund such opportunities/expenditures, in
order to generate significantly higher returns for
shareholders;

(d) Debt repayment schedules;

(e) Fund requirement for contingencies and unforeseen
events with financial implications;

(f) Past Dividend trend including Interim dividend paid,
if any; and

(g) Any other factor as deemed fit by the Board.

B) External Factors:

(a) Macroeconomic conditions: In the event of uncertain
or recessionary economic and business conditions,
the Board may consider retaining a larger part of
the profits to have sufficient reserves to absorb
unforeseen circumstances;

(b) Statutory requirements: Statutory requirements,
regulatory conditions or restrictions as applicable
including tax laws, The Companies Act, 2013 and
SEBI regulations etc;

(c) Agreements with Lending Institutions: The Board
may consider protective covenants in a bond
indenture or loan agreement that may include
leverage limits & restrictions on payment of cash
dividends in order to preserve the Company'’s ability
to service its debt; and

(d) Capital Markets: In favorable market scenarios, the
Board may consider for liberal pay-out. However, it
may resort to a conservative dividend pay-out in
case of unfavorable market conditions.

Circumstances under which the shareholders
of the Company may or may not expect
dividend

In line with Dividend Philosophy of the Company,
there may be certain circumstances under which the
shareholders of the Company may not expect dividend,
including the circumstances where:

(a) The Company has sufficient avenues to generate
significantly higher returns on such ‘surplus’ than
what a common shareholder can generate himself;

(b) The Company is in higher need of funds for
acquisition / diversification / expansion investment
opportunities / deleveraging or capital expenditures;

(c) The Company proposes to utilize surplus cash in
entirety for alternative forms of distribution such as
buy-back of securities; or

(d) The Company has incurred losses or in the stage of
inadequacy of profits.

Utilization of retained earnings

The profits retained by the Company (i.e. retained
earnings) shall either be used for business purposes/
objects mentioned in its Memorandum & Articles of
Association or shall be distributed to the shareholders.

Parameters with regard to various classes of
shares

Presently, the issued and paid-up share capital of the
Company comprises of equity shares only. In case, the
Company issues other kind of shares, the Board may
suitably amend this Policy.

General

This Policy shall be reviewed at least once every 3 years.
The Chief Investor Relations Officer and the Company
Secretary are jointly authorized to amend the Policy to
give effect to any changes / amendments notified by
Ministry of Corporate Affairs, Securities and Exchange
Board of India or any appropriate authority from time
to time. Such amended policy shall be periodically
placed before the Board for noting and ratification.
Any questions and clarifications relating to this Policy
should be addressed to the Company Secretary at
compliance.officer@bharti.in.
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Management Discussion and Analysis

FY 2017 closed on a transformational note. The industry
disruption in India hastened consolidation, telecom market
moved to unlimited voice, bundled with large buckets of
data, and the new entrant finally announced the launch of
its paid services. ‘Free pricing’ during the year, by the new
operator jeopardised the financial health of the industry.
Predatory pricing impacted all stakeholders, and hampered
government levies and taxes. In this heightened phase of
competitive intensity, our priorities for the year centered
on retaining and growing our high-quality customer base
while optimising cost, all of which was enabled via our
network leadership and an uncompromising commitment to
our customers. Airtel is well prepared for this new normal,
where the battle for capacity, network reach, and customer
experience intersect. In line with the Government of India’s
‘Digital India’ drive, Airtel launched Pan India Payments Bank.
Airtel Payments Bank became the first payments bank in the
country to go LIVE as it rolled out services nationally.

Africa continued to build on a potential turnaround. Airtel
remains committed to Africa and during the year our efforts
to strengthen our competitive position in weaker markets
continued. With war on waste efforts driving opex efficiencies,
Africa turned PBT positive during the year. Over the year, we
continued to de-lever Africa through strategic stake sale in
subsidiaries, tower sales and other asset monetisation. The
continuing trend of growth in data volumes and correction
of prices in voice, as well as the adoption of mobile money is
a re-affirmation of the potential growth opportunity in Africa.
Coupled with the demographic dividend, Africa would see the
benefits of scale in the future.

Our investment grade ratings which are awarded and
reaffirmed by international credit rating agencies validate
that we have built a robust, scalable and sustainable business
model. Our focus is to maintain an optimum capital structure
at all times and enhance our financial strength. We stay
committed to creating value for our stakeholders, while
ensuring highest standards of corporate governance.

Economic Overview
Global Review

The financial year 2016-17 was marked by socio-economic
uncertainty with widely unexpected outcomes such as UK’s
Brexit referendum and the US Presidential election. However,
global growth prospects improved and fears of deflation
receded towards the end of the year, helped by rising
commodity prices and hopes of a fiscal stimulus in the US.

The US economy performed better than expectations during
the year as US firms grew more confident of future demand.
The economy also recorded a lower rate of unemployment.
Even for Britain, it was widely believed that the Brexit
referendum would hurt the economy. However, consumer
confidence did not suffer, and to a large extent the economy
was not derailed.

If these tailwinds continue, the global economy may pick
up steam over the medium term. However, major structural
impediments (low productivity growth and high-income
inequality) continue to hinder a stronger recovery, especially
over the medium term in advanced economies.

At the other end of the spectrum are the emerging markets
and developing economies, which contribute significantly
to global economic growth. These economies now account
for over 75% of global growth in output and consumption,
almost double their share in the last two decades. According

to the IMF, the significant income gaps in these economies
vis-a-vis those in advanced economies suggest a significant
headroom for growth. This shows that emerging markets
and developing economies have a strong potential for
growth over the medium term.

During 2016-17, the picture for emerging market and
developing economies (EMDESs) presented a diverse pattern:

O Stronger than expected growth in China, supported by
continued policy stimulus.

O Weaker than expected activity in some Latin American
countries (Argentina, Brazil and Turkey), which faced a
sharp contraction in tourism revenues.

O Better than expected activity in Russia, in part reflecting
firmer oil prices.

Going into 2017, encouraging economic dynamics in the
first quarter of 2017, along with possibility of fiscal support
in many economies, are likely to support global growth.

Actual Projections

Global Growth Trend (%) 2015 2016 m:2018
World Output 3.4 3.1 85 3.6
Advanced Economies 2.1 1.7 2.0 2.0
Emerging and Developing 4.2 4.1 4.5 4.8
Economies

China 6.9 6.7 6.6 6.2
India 7.9 6.8 7.2 7.7
Sub-Saharan Africa 3.4 1.4 2.6 3.5

(Source: International Monetary Fund, April 2017)

Indian Economy

India’s macro fundamentals continued to remain stable
during the year, reinforced by concerted policy efforts by the
Government. Measures to control food prices and judicious
use of monetary policy levers by the RBI kept inflation low
throughout FY 2016-17. The country continued to be one
of the world’s fastest growing economy, registering 7.1%
growth in FY 2016-17.

After two years of drought, the monsoon was encouraging
during the year, significantly improving agricultural prospects.
Lower food prices helped bring headline CPI inflation down
to an average of 4.5% in FY 2016-17. This, along with the
implementation of the 7% Pay Commission, strengthened
rural and urban domestic demand. The Government of India
also initiated a seminal economic reform (demonetisation)
to reduce the cash intensity in the economy; and to drive
formalisation and digitisation across all sectors.

Despite temporary hardships (which marginally impacted
growth), demonetisation holds potential for long-term
benefits by paving the way towards a larger and a cleaner
GDP, driven by digital channels.

The passage of the Constitutional Amendment for paving
the way for GST implementation was another landmark
policy initiative, which the Government undertook. On the
external front, current account deficit remained within
comfortable limits. Inflation eased as well, paving the way for
50 bps reduction in interest rates.

Outlook

India’'s growth momentumiis likely to accelerate in the second
half of FY 2018, with continued focus on infrastructure
creation and manufacturing, and trickle-down impact of
past policy reforms. In addition, long-term economic growth
will be driven by major factors: low interest rates; benign
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inflation; favourable demographics (half of the population is
below the age of 35); and greater focus on formalisation and
digitisation of the economy.

Key snapshots

1. India’s digital economy is expected to grow from the
current USD 270 Bn to around USD 1 Tn in the next
5-7 years, driven by exponential growth in e-commerce,
electronic  manufacturing, IT  services, financial
technologies (FinTech) and telecom.

2. The Government of India has set an ambitious target of
increasing the contribution of manufacturing output to
25% of Gross Domestic Product (GDP) by 2025, from
16% currently.

3. The Government is targeting around ¥ 25 Tn (USD 376.53
Bn) investment in infrastructure over a three-year period,
which will include ¥ 8 Tn (USD 120.49 Bn) for developing
27 industrial clusters; and an additional ¥ 5 Tn (USD 75.30
Bn) for roads, railways and port connectivity projects.

4. Higher agricultural credit, enhanced allocation for
irrigation projects, a crop insurance scheme for farmers
and increased allocations for MGNREGA in the Union
Budget will help bolster rural income.

African Economy

The financial year 2016-17 was very challenging for the
African economy, owing to sharp declines in commodity
pricing, slow recovery following the Ebola epidemic, severe
drought in Southern and Eastern African countries, political
turmoil and fuel shortages in a few countries. However,
economic growth improved in the last quarter of 2016.

The performance of oil exporting economies is likely to be
volatile, while there will be robust growth in economies, which
are less reliant on natural resources.

There are fundamentally positive dynamics, which play in
Africa’s favour, including a growing labour force, increased
urbanisation and advanced technology. Africa has the
potential to emerge as one of the world’s most productive
and dynamic economies, where the telecom sector continues
to witness a revolution in the areas of data and mobile
commerce.

Mobile has become a platform of choice for creating,
distributing and consuming innovative digital solutions
in Africa. This scenario is also leading to a tech start-up
ecosystem in the region.

Key snapshots

1. In Sub-Saharan Africa, recovery is expected in 2017 with
growth projected to rise to 2.6% in 2017 as commodity
prices rebound, and drought conditions ease.

2. Focus on institutional governance, education and
empowerment of youth are likely to be the continent’s
growth catalysts for the future.

3. Mobile devices are now the primary means through
which about 80% of internet users in Sub-Saharan Africa
access the internet.

South Asian Economy

Sri Lankan economy has transitioned from a primarily
agricultural economy to a more urbanised one, driven
by services. Last decade marked an improvement in
prosperity and a decline in poverty. However, 2016 was
marked by a decline in agricultural production, but a pick-
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up in construction and investment led growth for Sri Lanka.
Underpinned by growth and bolstered by medium term
fiscal support, Sri Lankan economy rode out 2016, despite
global headwinds. The outlook for the region is bright as the
Government is implementing an economic programme to
address macroeconomic imbalances and a large public debt.

Megatrends that Drive Our Business

1. As per IAMAI the number of internet users in India
stood at 432 Mn as of Dec 2016. Internet penetration
in urban India stands at around 60% whereas in rural
India penetration is only 17%. Internet user base is
expected to reach 450-465 Mn by June 2017. In urban
India, the Internet user base grew by 7% to 263 Mn
for year-on-year period ended October 2016, and rural
India’s Internet user base grew by 22% between the
same period to 157 Mn.

2. Smartphone shipments grew 14.8% Y-0-Y to 27 Mn in
first quarter of 2017 as per IDC. With Govt. of India’s
‘Make in India’ programme, mobile production in India
has already crossed the 100 Mn mark and is set to
touch 500 Mn in the next two years. Increased focus
on affordable smartphones will drive increased mobile
broadband penetration in India which currently stands
at sub 20%.

3. With an ongoing technological shift towards mobile
broadband, reduction in data tariffs, and availability
of affordable smartphones, 4G connection base is
forecasted to grow from 3 Mn at the end of 2015 to
280 Mn by 2020 (Source: GSMA India). Data traffic is
expected to grow by a CAGR of 63% over the period
2015 -2020.

4. India is fast evolving digitally. Rising smartphone
penetration and internet access is leading to increased
connected consumers, which is also reflecting in
growth of digital banking services. Govt. of India’s
demonetisation drive fueled digitisation in banking.
Digitisation of payments presents a large opportunity in
India. It is estimated that the total payments conducted
via digital payment instruments will be in the range of
USD 500 Bn by 2020 (Source: BCG — Google Digital
Payments 2020).

5. Convergence of fixed and wireless technologies
is becoming more tangible with improvements in
handsets, increased data speed, and development of
backhaul. Convergence of telecom services will lead to
increased freedom to users to control their everyday
lives over their own personal networks.

6. By 2020, India is set to become the world’s youngest
country with 64% of its population in the working age
group. This demographic potential will offer India an
unprecedented edge. Mobile data continues to help
people elevate their lives with increased proportion of
the population using internet for education, financial
transactions, healthcare, and so on.

7. Africa is a youthful continent, a young and burgeoning
population is on the cusp of a mobile data revolution with
increased affordable handsets. Mobile internet adoption
in Africa continues to grow rapidly; the number of mobile
internet subscribers tripled in the last five years to 300 Mn
by the end of 2015, with an additional 250 Mn expected
by 2020 (Source: GSMA Africa).
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8. Africa mobile money continues to drive financial
inclusion in the region and accounts for 52% ofthe 271
live mobile money services in 93 countries and 64%
of all active mobile money accounts (Source: GSMA
Africa). With increased smartphone penetration, mobile
phone banking technology is bringing more people in
Sub-Saharan Africa into the formal financial sector.

9. As of March 2017, digital TV households in India
crossed 100 Mn with combined seeding in Phase 3 and
4 markets reaching 68 Mn. DTH operators are likely to
benefit from a rising subscriber base and high share in
these markets. Innovations of paid TV services like —
smart TV, HD usage continue to offer opportunities to
service operators.

10. To enable the vision of Digital India, Govt. of India
is extensively relying on technologies like cloud
computing, and analytics. Smart cities will focus on
delivery of smart services to citizens through a strong
technological backing. This requires seamless digital
and physical infrastructure to be shared efficiently
across devices and applications; loT will play a critical
role in fulfilling this vision.

Industry Overview
Indian Telecom Sector

India’s total customer base stood at 1,194.58 Mn with tele-
density of 92.98%, as on March 31, 2017. The customer
base has grown from 1,058.86 Mn and a tele-density of
83.36% last year. The urban tele-density stood at 171.80%,
whereas the rural tele-density stood at 56.91%, as on March
2017. The country’s telecom market continues to witness
a strong growth of internet users; and now has the world’s
second highest number of internet users. The wire-line
customer base is 24.40 Mn at the end of March 31, 2017
vis-a-vis 25.22 Mn at the end of March 31, 2016.

Among the service areas excluding metros, Himachal
Pradesh has the highest tele-density (147.71%) followed
by Tamil Nadu (128.40%), Punjab (118.28%), Kerala
(114.75%), Gujarat (113.70%), Karnataka (113.38%), and
Maharashtra (109.50%). Among the three metros, Delhi
tops with 257.76% tele-density. On the other hand, the
service areas, such as Bihar (60.95%), Assam (66.89%),
Madhya Pradesh (67.04%), and Uttar Pradesh (74.02%)
have comparatively low tele-density.

Tele Density: India (%)
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(Source: Telecom Regulatory Authority of India)

Albeit rural penetration improved during the year and touched
56.91% as on March 31, 2017 vis-a-vis 51.37% as on March
31, 2016, low penetration shows a strong headroom for
growth. With urban tele-density of over 170%, brilliant data
network along with swift customer service and experience will
be the key growth driversin urban areas. With the government’s
favourable regulations /policies and the fast changing high-
speed 4G ecosystem, India’s telecommunication sector is
expected to witness an exponential surge in data consumption
in the coming years.

The year saw several business and industry developments,
including the entry of a new operator offering free
voice and data, leading to an unprecedented wave of
consolidation in the telecom sector. During the year, the
Company strengthened its spectrum and network footprint
significantly through organic and inorganic routes. It is now
best placed to capture the data market. During the year, the
Company secured spectrum requirements in October 2016
auction (Refer section “Spectrum Auctions in India” on page
31).

African Telecom Sector

The African continent remains surrounded by unpredictable
economic and socio-political climate, marked by depressed
commodity and fuel prices and less accommodating global
financial conditions. Nevertheless, the continent still holds
a huge promise. It is rich in natural resources, and a young
population aspiring for a better quality of life.

The revenue-weighted currency depreciation vis-a-vis the US
Dollar across 15 countries in Africa over the last 12 months
(exit March 31 rates) has been 19.35%, primarily caused
by depreciation in Nigerian Naira by 53.7%, Ghanaian
Cedi by 12.6% and Uganda Shilling by 7.2%. In terms of
the 12-month average rates, the revenue-weighted Y-o-Y
currency depreciation has been 15.5%, mainly caused by
depreciation in Nigerian Naira by 42.3%, and Malawian
Kwacha by 26.2%.

A population of over a billion people and growing economic
potential are creating new vistas of opportunities for the
African telecom sector. Mobile data and digital economy
offerings have a significant potential for sustainable growth;
and with the smartphone prices coming down and increase
in data adaptability, the African telecom market is set to be
one of the remarkable success stories.

Development in Regulations

The year saw several regulatory changes and developments.
The significant regulatory changes were:

India

O Spectrum Auction: In October 2016, DoT concluded
the auction process for 700 MHz, 800 MHz, 900 MHz,
1800 MHz, 2100 MHz, 2300 MHz and 2500 MHz
spectrum. Of 1,434.75 MHz (paired) and 920 MHz
(unpaired) spectrum was put to auction across bands
and service areas, 274.80 MHz of paired spectrum
in 800 MHz, 1800 MHz and 2100 MHz bands and
690 MHz of unpaired spectrum in 2300 MHz and
2500 MHz bands was sold for a total consideration of
% 657,891 Mn. Airtel won 173.80 MHz (43.80 MHz of
paired spectrum in 1800 MHz and 2100 MHz bands and
130 MHz of unpaired spectrum in 2300 MHz band) of
spectrum worth ¥ 142,436 Mn.

O Spectrum Usage Charges (SUC): DoT has released new
guidelines for the computation of SUC, according to which
the spectrum assigned through the auction of 2016 will
be charged @ flat 3%. The weighted average SUC rate
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will be computed for all spectrum held by an operator
(whether assigned administratively or through auctions
or through trading) including BWA spectrum acquired
in 2010 subject to a minimum of 3% of AGR (excluding
revenue from wire line services).

The separate SUC from use of BWA spectrum has been
withdrawn. In these guidelines, DoT has also fixed the floor
amount of the SUC to be paid by the operator. The same
is fixed as the amount of SUC payable by the operators
during FY 2015-16 using the weighted average SUC
rate derived after taking into consideration the spectrum
acquired through auction of 2016 and excluding the
spectrum in 2300 MHz/2500 MHz band acquired/
allocated prior to 2015-16. Further, in case there is a
reduction in AGR of the service provider, the floor amount
of SUC shall be reduced proportionately.

Harmonisation in 1800 MHz Band: Spectrum
harmonisation refers to uniform allocation of
radio frequency bands. During the year, spectrum
harmonisation has been completed in all the 22 service
areas, making nearly 188 MHz of paired spectrum
available to the Government. The benefit for operators
due to this harmonisation is that the spectrum they
currently hold becomes contiguous and, therefore,
more efficient, thereby improving network quality and
broadband speeds.

MVNO Guidelines by DoT: DoT has issued the guidelines
for the introduction of Virtual Network Operators (VNO).
Some key highlights of the guidelines comprise:

e A Unified License VNO (UL (VNO)) will be granted by
DoT, either for all telecom services or any particular
telecom service permitted under UL.

o One VNO and another NSO (Network Service Operator)
(other than VNO's parent NSO) and a VNO and another
VNO in the same service area directly or indirectly shall
not have any beneficial interest in each other.

e There would not be any mandate to an NSO for
providing time bound access to its VNO; rather, it shall
be left to the mutual agreement between NSO and
VNO. However DoT & TRAI shall have right to intervene
in the matter as and when required to protect the
interest of consumers and telecom sector.

e There would not be a restriction on the number of VNO
licensees per service area.

e There shall be no restriction on the number of VNOs
parented by an NSO.

e VNOs will be allowed to have agreements with more
than one NSO for all services other than access services
and such services which need numbering and unique
identity of the customers.

e The total amount of Entry fee for VNO’s shall be subject
to a maximum of ¥ 75 Mn for 10 years (same as UL, as
entry fee for UL is ¥ 150 Mn for 20 years).

e The License fee will be levied @ 8% of AGR. SUC shall
be applicable as per rates applicable for NSO and can
be amended from time to time.

e VNOs shall not be allowed to own/install equipment
of core infrastructure, i.e., Gateway Mobile Switching
Centre (GMSC), Soft Switches and Trunk Automatic
Exchange (TAX) or equivalent.
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e VNOs shall also be allowed to create their own service
delivery platforms in respect of customer service, billing
and VAS.

e Only pan-India or service area-wise authorisations may
be granted under a UL (VNO) license. However, UL
(VNO) licensee will be able to service an area within the
LSA of the NSO with which the VNO has entered into an
agreement for delivery of services.

e A VNO shall bear the penalty on account of failure of
subscriber verification norms (for its own customers). Other
penalties which are beyond the scope of the VNO viz, roll
out obligations, core network issues etc. shall be borne by
the NSO as per existing norms defined for them.

e No spectrum shall be assigned to the VNOs.

e The set-off/pass through charges between NSO and VNO
is limited to applicable access charges such as carriage
charges, termination charges and roaming charges.

e In case, VNO decides to exit, for the services other than
mobile, all customers of VNO will be migrated to any
of the tariff plan of the parent NSO without any extra
charges e.g. upfront/activation charges.

o Right of Way (ROW): DoT has released Indian Telegraph
Right of Way Rules, 2016 to regulate Right of Way for
underground infrastructure (Optical fiber) and over
ground infrastructure (mobile towers). For underground
infrastructure, the right of way fees shall not exceed
one thousand rupees per kilometre and for over ground
infrastructure it shall not exceed ten thousand rupees.

Africa

O DRC: The interconnection rates have been revised
downwards from 3.4 cents/min to 2.7 cents/min with
effect from February, 2017.

O Malawi: The Malawi Parliament has passed new telecom
laws in July 2016 which is pending for approval before the
President. One of the provisions of the law is the requirement
that the regulator must approve the product tariffs, before
they are introduced in the market.

O Zambia:

e The Government has announced in the press, the
possibility of licensing a 4" National operatorin Zambia.
The Government has explained that itis conducting the
review of the licensing regime to increase competition
in the telecom sector.

e The Regulator has issued a consultation paper to
change the current licensing framework, where it
issues several licenses and replace it with a unified
licensing framework. Industry is engaging with the
Regulator to fully understand how the new framework
will affect existing operators.

0 Congo B: The regulator during the year has issued a new
Quiality of Service (QOS) protocol with enhanced quality
of service parameters.

O Gabon: The Government has abolished 10% universal
health insurance tax with effect from March 2017.

O Nigeria: The international termination rates have been
increased from Naira 3.90/min to Naira 24.40/min.

O Zambia, Tanzania, Malawi and Other SADC Countries:
The governments within the SADC region have
commenced bilateral arrangements to implement
the Roam Like at Home tariffs imposed by the SADC
governments.
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SCOT Analysis

-

Strengths

O Presence: #1 telecom player in India,
#3 worldwide and present in 17
countries across South Asia and Africa

O Spectrum: Only player with Pan India
4G/3G spectrum. 126 3G+4G carriers,
highest in the industry

O Scale: Largest revenue and subscriber
market share. Large distribution
platform, enabling other services like
Payments Bank

O Quad Play: Only operator to leverage
quad play — Mobile, Fixed Voice,
Broadband and DTH

Challenges

O Operations: Geographically varied
presence, integrating operations across
India, South Asia and Africa leveraging
common platform

O Customer Needs: Understanding
evolving customer perceptions in fast-
changing multi-cultural and multi-lingual
environment

O Capex: Increased capex with
technological changes

Opportunities

O Data Usage Growth: Data explosion
at its cusp with the proliferation of
affordable smartphones; and the
Government of India’s digital drive

O Digital Payments: Total payments
conducted via digital payments
instruments to be in the range of USD
500 Bn by 2020 (Source: BCG-Google
Digital Payments 2020)

O Consolidation: Consolidation in the
industry leading to better industry
dynamics and higher market shares

O Active Infra Sharing: Active infra
sharing to lead to reduced expenditures

Threats

O Competition: Increased competition,
leading to falling average revenue per
user

O Regulatory: Political and economic
uncertainties across regions

O Currency Exposure: Volatility in
currencies due to global macro-
economic uncertainties

O MVNO: MVNO presence to put further
pressure on pricing
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Financial Review
Consolidated Figures

FY 2016-17 FY 2015-16

Particulars k4 USD 3 USD

Ve e Millions Millions™
Gross revenues 954,683 14,214 965,321 14,742
EBITDA before 356,206 5,304 341,682 5,218
exceptional items
Interest, Depreciation 267,277 3,979 234,958 3,588
& Others before
exceptional items
Profit before 88,930 1,324 106,722 1,630
exceptional items
and Tax
Profit before tax 77,233 1,150 128,463 1,962
Tax expense 34,819 518 59,533 909
Profit for the year 37,998 566 60,767 928
Earnings per share 9.51 0.14 15.21 0.23
(In%/USD)

*1 USD =% 67.16 Exchange Rate for financial year ended March 31,2017 (1
USD =% 65.48 for financial year ended March 31, 2016)

Standalone Figures

FY 2016-17 FY 2015-16

Particulars 4 usD 3 usD

Ve s Millions Millions*
Gross revenues 622,763 9,273 603,003 9,209
EBITDA before 242,242 3,607 226,435 3,458
exceptional items
Interest, Depreciation 153,483 2,285 116,517 1,779
& Others before
exceptional items
Profit before 87,613 1,304 109,343 1,670
exceptional items
and Tax
Profit before tax (85,095) (1,267) 102,544 1,566
Tax expense 14,161 211 24,741 378
Profit for the year (99,256) (1,478) 77,803 1,188
Earnings per share (24.84) (0.37) 19.46 0.30
(In%/USD)

*1 USD =% 67.16 Exchange Rate for financial year ended March 31,2017 (1
USD =% 65.48 for financial year ended March 31, 2016)

The Company’s consolidated revenues stood at 3 954,683 Mn
for the year ended March 31, 2017, compared to ¥ 965,321
Mn in the previous year, a decline of 1.1% (underlying growth
of 1.1%). In addition, Nigeria’s currency devaluation has a
2.5% impact on revenue growth. The revenues for India and
South Asia X 745,159 Mn for the year ended March 31,2017)
represented a growth of 2.9%, compared to that of previous
year (underlying growth of 3.7%). The revenues for Africa, in
constant currency terms, grew by 3.5% (4.4% adjusting for
the impact of divestment of tower assets).

The Company incurred operating expenditure (excluding
access charges, cost of goods sold, license fees and
CSR costs) of ¥ 399,731 Mn, representing a decrease of
3.5% (decline of 1.1% underlying) over the previous year.
Consolidated EBITDA at ¥ 356,206 Mn grew by 4.3% (6.6%
underlying) over the previous year. The Company’s EBITDA
margin improved during the year to 37.3%, compared to
35.4% in the previous year. Depreciation and amortisation
costs for the year were higher by 13.3% to ¥ 197,730 Mn. This
was primarily led by higher spectrum amortisation expense in
India and incremental depreciation on deployed capex.

Consequently, EBIT for the year at ¥ 156,773 Mn decreased
by 5.7% (decline of 4.0% underlying), resulting in 16.4%
margin vis-a-vis 17.2% in the previous year. Incremental
amortisation cost on new spectrum acquired in India has
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an impact on consolidated EBIT margin of 1.9%. The cash
profits from operations (before derivative and exchange
fluctuations) for the year ended March 31, 2017 was
% 283,666 Mn vis-a-vis ¥ 289,083 Mn in the previous year.

Net finance costs at ¥ 76,975 Mn were higher by % 7,841 Mn,
compared to previous year, primarily due to higher interest on
borrowings of ¥ 18,247 Mn (FY'17 - % 62,894 Mn, FY’'16 -
% 44,647 Mn). The increase was largely attributed to spectrum
related debt of India, this was partially off-set by lower forex
losses in the current year, compared to previous year.

Consequently, the consolidated profit before taxes and
exceptional items at ¥ 88,930 Mn, compared to ¥ 106,722
Mn for the previous year.

The consolidated income tax expense (before the impact of
exceptional items) for the full year ending March 31,2017 was
T 44,230 Mn, compared to X 53,195 Mn for the previous year.
The effective tax rate in India for the full year had increased to
32.5% (30.7% excluding dividend distribution tax) compared
t0 30.1% (28.7% excluding the impact of dividend distribution
tax) for the previous year on account of expiry/reduction of
tax holidays benefit in select units. The tax charge in Africa for
the full year (excluding divested units) was almost flat at USD
160 Mn vs USD 158 Mn in the previous year, despite lower
losses, on account of change in profit mix of the countries.

Net income before exceptional items for the full year came
in at ¥ 38,134 Mn, compared to ¥ 47,991 Mn in the previous
year. Exceptional items during the year accounted for net
impact of ¥ 139 Mn. These included impact of gains/losses
on divestment of subsidiary/associate/telecom tower asset,
translation impact in Nigeria due to the new flexible exchange
rate regime, reassessment of the useful life of certain
categories of network assets of the group, due to technological
advancements, litigation related assessment, operating costs
on network re-farming and up-gradation programme and
assessment of tax provisions, among others. After accounting
forexceptionalitems, the resultant consolidated netincome for
theyearendedMarch 31,2017 was¥ 37,998 Mn,compared to
% 60,767 Mn in the previous year.

The capital expenditure for the full year was ¥ 198,745 Mn
(USD 3.0 Bn), compared to ¥ 205,919 Mn in the previous year.
Consolidated operating free cash flow for the year grew at the
healthy rate of 16.0% to ¥ 157,461 Mn.

Higher spectrum price, consequent escalation in associated
amortisation costs and business slowdown in India due to
predatory pricing by the new operator has led to decline of
Return on Capital Employed (ROCE) to 6.5% from 8.3% in the
previous year.

The Company has adopted Indian Accounting Standards
(Ind-AS) for the preparation of its consolidated financial
statements w.ef. April 01, 2016, which was required as per
notification issued by the Ministry of Corporate Affairs (MCA).
Liquidity and Funding

As on March 31, 2017, the Company had cash and cash
equivalents of ¥ 12,817 Mn and short-term investments of
¥ 20,283 Mn. During the year ended March 31, 2017, the
Company generated operating free cash flow of ¥ 157,463
Mn. The Company’s consolidated net debt as on March 31,
2017 increased by USD 1,490 Mn to USD 14,094 Mn as
compared to USD 12,604 Mn last year, mainly on account of
increased deferred payment liabilities to the DoT with respect
to the 2016 spectrum auction. The Net Debt excluding the
DoT obligations stood at USD 7,321 Mn as on March 31,
2017 i.e. it decreased by USD 130 Mn over the previous year
(USD 7,451 Mn as at March 31,2016). The Net Debt - EBITDA
ratio (USD terms LTM) as on March 31, 2017 stood at 2.73
times as compared to 2.46 times in the previous year, mainly
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on account of the increase in deferred payment liabilities to
the DoT. The Net Debt-Equity ratio stood at 1.35 times as on
March 31,2017, compared to 1.25 times in the previous year.

During the year, the Company undertook several initiatives
to meet its liquidity and funding requirements. The Company
completed the secondary sale of over 190 Mn shares
of its subsidiary Bharti Infratel Limited (“Bharti Infratel”)
representing 10.3%, to a consortium of funds advised by KKR
and Canada Pension Plan Investment Board (“CPPIB”) for a
total consideration of over ¥ 61,939 Mn (approx. USD 951.6
Mn). These proceeds were primarily used by the Company
to reduce its debt. The Company also made its maiden
commercial paper issuance of ¥ 30,000 Mn in Q3'17.

The Company continues to maintain its credit ratings and
has access to both domestic and international debt capital
markets.

Spectrum Auction in India

India’s largest auction process, offered a varied set of both
paired and unpaired spectrum (700 MHz, 800 MHz, 900 MHz,
1800 MHz, 2100 MHz, 2300 MHz and 2500 MHz spectrum)
was concluded by the Department of Telecommunications
(DoT) on October 07, 2016 after 31 rounds of bidding.

A total of 2,354.55 MHz of spectrum was put to auction by
DoT across bands, of which 965 MHz of spectrum was sold
with 700 MHz and 900 MHz bands remaining unsold owing
to the high reserve prices. Spectrum worth¥ 657,891 Mn was
bought by six telecom operators. The Company successfully
acquired 173.8 MHz (43.80 MHz - Paired and 130 MHz -
Unpaired) of spectrum across 1800 MHz, 2100 MHz and
2300 MHz bands for a total consideration of ¥ 142,436 Mn.
The Company now has the widest mobile broadband footprint
across the country and is the only operator to have Pan India
2G/3G/4G spectrum.

The quantum of spectrum acquired by the Company in
various spectrum bands is summarised in the table below:

1800 2100 2300
Service Area MHz Band MHz Band MHz Band
(Paired) (Paired)  (Unpaired)
Andhra Pradesh - - 10.00
Assam 3.80 - 10.00
Bihar - 5.00 10.00
Delhi - 5.00 10.00
Gujarat - - 10.00
Haryana 1.60 - -
Himachal Pradesh - - 10.00
Jammu & Kashmir 2.40 5.00 -
Karnataka - - 10.00
Kerala - 5.00 -
Kolkata 2.00 - 10.00
Maharashtra 5.00 - -
Mumbai - - 10.00
North East 1.40 - 10.00
Odisha - - 10.00
Punjab 0.80 - -
Rajasthan 1.80 5.00 -
Tamil Nadu - - 10.00
West Bengal - - 10.00
Total Spectrum 18.80 25.00 130.00
Upfront Payment } 12,887 27,699 35,084
'I;Aar}?'smce Amount 11,081 20,701 34,984
X Mn)
Total Cost ( Mn) 23,968 48,400 70,068

* Upfront payments made in Oct'16: ¥ 75,670 Mn.

The Company’s robust spectrum base enables it to continue
leading India’s data revolution. The Company through its
continuous and strategic acquisition of spectrum remains
fully committed to the Government’s Digital India Mission.
It will continue to invest towards making high-speed and
affordable data services available to customers in every
corner of the country.

Awards and Recognition

O Airtel has been ranked # 1 in “2016 edition of the India
Disclosure Index” for Mandatory & Voluntary disclosure
practices, amongst India’s publicly-listed corporations on
the Bombay Stock Exchange (“BSE”) 100 Index by FTI
Consulting.

O Airtel has been ranked as the 3 Most Trusted Brand
and No.1 Service Brand in India, across all product
and service categories, in the coveted Brand Equity’s
Most Trusted Brands 2016. Airtel has made a decisive
comeback, having moved eight notches, compared to
last year’s overall ranking of 11.

O Airtel has been rated as India’s fastest mobile network
by Ookla - the global leader in broadband testing and web-
based network diagnostic applications. Ookla’s findings
are based on an analysis of millions of internet speed tests
logged on ‘modern devices’ by mobile customers across
India using its popular Speedtest app.

O Airtel has received the ‘Best Governed Company
Award’ at the 4" Asia Business Responsibility Summit,
organised by the Asian Centre for Corporate Governance
& Sustainability (ACCGS).

O Airtel wins prestigious ‘Golden Peacock Award for
Excellence in Corporate Governance’ for the year
2016. The Golden Peacock Awards, introduced by the
Institute of Directorsin 1991, are now regarded as the holy
grail of corporate excellence worldwide. Airtel joins the
prestigious list of winners, who are hallmarks of corporate
excellence worldwide, judged by their independence,
integrity and transparency.

O Bharti Airtel has bagged The Corporate Treasurer
Award for Asia’s Best Treasury and Finance Strategies,
2016 under the ‘Best Hedging Strategy’ category.

O BhartiAirtelhas wonthe Best Risk Management Practice
Award in the Telecom Category at India Risk Management
Awards instituted by CNBC TV 18 and ICICI Lombard. Airtel
was recognised for its robust risk-management practices
and their implementation as strategic tools for a safe,
secure and sustainable growth.

O Airtel's 4G website has won the Silver Award for its
creative design at International Davey Awards.

O Bharti Airtel has won two awards at the Economic Times
Telecom Awards, 2017 under ‘Broadband Product’ and
‘Marketing Campaign’ categories.

O Bharti Airtel has won two Legal Era Awards at the 6%
edition of Legal Era Awards for the year 2016-17.

O Airtel has been conferred with ‘Certificate of Recognition
for Excellence in Corporate Governance 2016’ by the
Institute of Company Secretaries of India (ICSI).

O Airtel has been ranked second in 2016 best Indian
brands rankings by Interbrand, a leading global
brand agency, in its ‘Best Indian Brands report. The
ranking was being done considering the three factors; (a)
Brand Financials (b) Brand’s role in the purchase decision
and (c) its competitive strength.
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O Airtel has been ranked first in a listing of 100 emerging
market multinational companies, as a part of a study
on corporate transparency and reporting by Transparency
International.

O Airtel has won the prestigious TM Forum Digital
World Award, 2016 in the ‘Outstanding Contribution to
Improving Business Agility” Category.

O Airtel has been recognised as an “Innovator & Disruptor
in HR Technology Practices” by the renowned Society
for Human Resource Management (SHRM). It is the
world’s largest association devoted to Human Resource
Management.

Segment-wise Performance

In FY 2016-17, the Group has realigned its internal business
segments and accordingly the following changes have been
done for reporting of segments operation in India.

a) Erstwhile, Telemedia Services comprised:

i) Homes business, providing fixed-line telephone and
broadband (DSL) services to retail customers

i) Corporate fixed line (voice and data business)

The Company has realigned the reporting of its corporate
fixed line (voice and data business) with Airtel Business and
accordingly Telemedia Service renamed to Homes Services.

b) Reporting of Airtel Payments Bank (erstwhile,
reported under Mobile Services - India) with
Others - India.

The historical periods have been re-instated for the above
mention segmental changes to make them comparable.

B2C services
Mobile Services: India E]
Overview

The year saw several business and industry developments,
including the entry of a new operator, offering free voice
and data, leading to unprecedented wave of consolidation
in the telecom sector of India. In FY 2016-17, the Company
further strengthened its spectrum portfolio through organic
and inorganic routes, and became the only operator in the
country to have pan-India 2G, 3G and 4G spectrum. These
initiatives will enable the Company to provide world-class
voice and data services to its customers across 2G, 3G and
4G technologies. With the launch of 4G services in Jammu
& Kashmir, Airtel has now launched its 4G services across
India. Wynk Music is now one of the most active music apps
in India. It has crossed the mark of 50 Mn app installs during
the year. The average daily time spent on the app by users
has grown by 25% over the previous year.

As on March 31, 2017, the Company had 273.6 Mn GSM
customers. Total minutes on networkin FY 2016-17 increased
by 14.4% (highest in last six years), to 1,339.7 Bn. The churn
has increased from 3.4% in the previous year to 3.7% in
the current year, primarily owing to market turbulence and
competitive pressure though the churn percentage is still the
lowest amongst all operators. Data revenues, as a percentage
of total revenues, increased from 21.8% to 23.2% in the
current year. The Company had 57.4 Mn data customers at
the end of March 31, 2017, of which 42.7 Mn were mobile
broadband customers. The total MBs on the network for the
full year has increased by 47.3% to 733.1 Bn MBs.

In FY 2016-17, revenues increased by 0.9% to ¥ 565,511 Mn,
compared to ¥ 560,638 Mn in the previous year. The EBITDA
margin improved from 39.1% to 40.3% this year. EBIT margin for
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the year declined to 18.7%, compared to 22.9% in the last year,
primarily on account of incremental amortisation cost on new
spectrum acquired and incremental depreciation on deployed
capex. Incremental amortisation cost on new spectrum
acquired in India has an impact of 3.1% on EBIT margin.

The Company continued to invest in networks and spectrum
to build data capacities - increasing 3G/4G coverage and
improving the all-round customer experience. In line with
our commitment to provide best network and customer
experience to our customers, the Company had announced a
new initiative called 'Open Network’ under "Project Leap’. This
bold and disruptive initiative under Project Leap was the first
time a telecom service provider had opened its entire network
information for its customers and thus partnering with them
to provide world-class network. The Company had 162,046
